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eed to go to track)? Press). [rack 9? No problem. Just press 9. No more 
hitting the track forward button a dozen times to get to track 12. Direct access 
is the way to go. Plus the [D-9800 features digital output to join it to 
any ty^re of DAI, MD, or personal computer, making it the perfect player 
for musicians composing music and pro Djs mixing tunes. 

And with variable pitch control, auto cue, continuous play, frame 
accuracy, two cue buttons for each transport which memorizes two cue points, 
jog wheel shuttle search, direct access set cue, pitch bend,) rack spaces for 
controt unit |1 for transport) and more, the (D'980D combines state-of-the* 
art engineering with easy to use features. All with a l year warranty, See your 
dealer today or check out our website at www.geminidj.com. 


SOUND PRODUCTS WITH SOUND IDEAS 


1997 Gemihi Sound Products Corp,, 8 Germak Drive, Carteret. NJ 0700S Phofie-732-989'9000 Fa*-732-969-9090 
^ . ' Gemini South. 2851 Evans Street, Hollywood. FL 33020 Phone-954-920-1400 Fax-954*920-4T05 
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Feather Fader’ 

|f adtf i M tfc In Jiparq 


PROFESSIONAL PREAMP MIXERS 
•2 Year Limited Warranty! 


Smooth orossf'iclc^ 


iia 


the Feather 

Designed with quality, yet 
still affordable 


St a FREE broebure on the PROformer Series Mixers [ 800 ] 322-6337 

Worldwide Headquarters: American Dd® 4295 Charter St Los AngeleSi CA 90050 USA 
Teh 213-S02<265O * Fax: 213-582'2610 * e-malh amerlcanOlnterljne.net 

Germany: BSK Braun Tel: 497<24B*5909 • Fax: 497-240^0218 
UK: Abstract Teh 441-162-708078 • Fax: 441-162-771206 
Canada: Sounds Distribution Tel: 418-299-0665 • Fax: 416-299-2504 * e-mail: salas9soundidlstcom 
Australia: Ameficait DJ Supply Pty Ltd., Australia Tel: 61 2 9568 6496 • Fax: 81 2 9564 1917 • e-mail: salesdllghtsoundi.com 

Mexico: Hermes Trading Co* Tel: 210-701-8472 • Fax: 210-781-7692 
Orient: American DJ International^” Tel: 688-2-702-0383 • Fax: 808-2-785-9852 * e-mail: je1twndnf2.hlnat.rvet 


* Offer good through partlcipaUrig Dealers only Consumer must send redeemable LogoWear Coupon to Manufacture. Allow 4^ weeks for delivery. 
0 1997 Amtficfln t9J9 AUDIO Los Angtits, CA 900SS USA » hitpiF«wiiramtr1c«n-aj-tjjpp|y com . SpeciTIcaticMit fubjeci 10 Chang# withoiji notice 





































T he amount of time computers save us is about equal 

m the rime we spend thawinj^ out frozen monitor screens and 
reluiildintr erasliec! hard tlrives. VV^hile most users will heartily 

L * 

applaud and a^ree rvith that obsenation, it would be futile to argue 
that computers have not had a bombastic impact on the final years of 
this millennium. 

Along with a basic instinct for record keeping, categorizing and 
sorting, these silicon wonders have become adept at evei^thing from 
making magazines to music. And while some of the credit goes to the 
screen-eyed mouse potatoes who cut, paste, enter and save, creativity 
is lifeless when there’s no (economical) way to share it. 

With masters degrees in business management, publishing, 
databasing, design, and communications, computers are now being 
trained in .sales and marketing, via the Internet’s World Wide Web. 
Durinir the last \'ear, the Web has evolved from a conversation 
crumbling huzzline for keyboard charters to a slow talking sales pro. 

In receitt months, we have w itnessed an exponential grow'tli in 
the use of the .\et by MobHc Heat readers. W'hile the chat groups are 
far from maturit)' in terms of the [)rofessiona]isnii of some users, 
others have tound them to be effective conduits for exchanging 
infortnation. I he satne is true of those businesspeople who have 
sharpened their marketing efforts witli a presence on the Web. For 
even the casual computer user, the Internet has become the way to 
get a fast answer or to keep in touch witli a quick note. 

T'ven with all its spammers, llamers and snail-paced transfers, the 
V\ eb has a future... we think. So with this issue, we shine tlie Mobile 
Heat editorial spotlight on DJs and the Web, with over 101 Web 
pages we think you’ll find interesting. W'ie’ve also got some tips on 
how you can piililish your own Web |>agc. But don’t spend all your 
time in front of your computer screen. Wc’v-c got a hot tray of 
Yarmouth Bloaters waiting for y*ni in our feature on “Titanic 
Parties.” And a tew trees to shake with the “A^adoo.” Definitely an 
issue vou’ll warn to... “Save as.” 


Robert A. Lindquist 
Editor-In-Chief 
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The newest profes- 
sionat DJ mixer 
in the business will % 

unleash your creative \ 

ability, by adding "on the 
fly" digital sampling to your 
mix. Introducing the MTX 
MX3000, a combination of a 
powerful DJ mixer with a 16 
second digital sampler that 
loops and stutters flawlessly. 


Stgl? to 3QOtb^r 


This! 

Powerful, essential 
features for total con- 
trol. One touch write and 



Two individual mic inputs for easy output 


an oversized start/stop but¬ 
ton for instant sampling. 
Assign EFX, choose single or 
repeat mode, set percent control 
and playback fader, all for ultra 
smooth mixes. 
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level adjustment, 3 phono inputs that are 
defeatable to line, bringing the total num¬ 
ber of stereo line inputs to 8. 


Assign any channel to the field replaceable crossfader for maximum 
input access. Utilize the crossfade headphone cueing system to sim¬ 
plify beat mixing, or to cue up instantly. 


Audition MTX mixers at only the finest specialty audio retailers. 




MTX manufactures the highest quality, most innovative professional DJ mixers 
designed specially for mobile DJs, club jocks, re-mix artists, and scratch DJ's. 



The Pointe at South Mountain 
4545 East Baseline Rd. 
Phoenix, AZ 85044 

800-CALLMTX 

that’s 800-225-5689 or 602-438-4545 


'SMTX 1996 
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Technological 
advances m e no 
stranger to the 
entertainfnent 
profession. In this 
Special Feature^ 
we take a look at 
bow you can hop on 
the information 

Destination: Success. 




Our journey begins with a look at net resources on page 22 
Then, it^s on to page 26 for tips on designing a Web page. 

For more good ideas, follow us to page 30 for 101 great 

Wpb sites for 0Js and KJs. But don’t stop there! 

On page 36 learn how to market your site. 

^d then, on a final note, stop by page for a few words 

on technology. Bon Voyage! 


Opinion 

CD VS. MINI 


Mini Disc has its 'merits but, is it really better than going direct to CD? 
By Mark Johnson 


1 tMiiirc .Stp>n 
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ROCK THE BOAT! 



Don V miss the boat! Get on board with the latest ti'end: Titanic Parties! 

Orcativc Selling 

FIRST, GET THEIR ATTENTION 

Dow Y let your direct mail become sotneone else's junk mail! 

Iry Bob Popyk 

l)| Slin|ip<.T 

CD PLAYERS, TURNTABLES, CASSETE PLAYERS 

Get an in-depth look at the latest and greatest CD players, turntables 
and cassette piayeis as reviewed by Hemy Collins. 


EQllPmi 

Tech Talk.... . . 

....60 

It's Hot.. 

•••• 78 

Scoops: 


ADJ Colorwash. 

....58 

Yamaha EMX640... 

....62 

Pioneer PD-VIOG. 

....64 

Roland MC-303. 

....72 

Vestax CDX-25. 

....74 

AudioTek ATK-800. 

....76 

VEI Whitefire 2000. 

....77 

msic 

Hillbilly Rick. 

.... 16 

•• Bid ■■■« m ■ 20 

Music News . 

■•>.84 

Remix Rave .. 

....92 

DMA Top 50 Chart . 

....119 

PERFORMIIVG 


Do the Agadoo .. 

....98 

MEGA Profile .. 

....100 

Club View. . 

.... 104 

Nightmares/Historic Affairs 

....120 

MAAAGMT 

Make Your Business Soar ... 

.... S6 

KARAlIkH 

Sing-along Essentials... . 

.... 108 

ETCEimt 


'98 Mobile Beat DJ Show ........8 

Feedback...10 

Juice..14 

Ad Index.119 
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WITH 1200 Watts of programmed power wrapped in compact 
and portable packages, BST puts music in motion. As part 
of a complete line of digital equipment for the audio 
professional, we have designed a wide array of quality 
products ideal for mobile applications. From mixers to 
speakers and amplifiers to equalizers, BST’s innova¬ 
tions are the driving force for mobile DJs. 


RELIED on by European DJs for over 30 years, 
BST now brings its world-class audio 
products to the U.S. For more informa¬ 
tion on our complete line of equipment 
for mobile applications and perma¬ 
nent installations, call y Vlljjljh 

1-888-B5T-0014. — 
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1220 Champion Circle, Suit** 100 
Carrollton^ Texat 7^006 
lAOO.BST.OOlU fhxilA8d.FAX.BST9 


E'Ciall; b5tdRSlc:n§ultrak.coin 




Only until 






ONE GREAT PRICE 











^ — 


After September 8,1997 Full Registration 
will be $125 ($150 at the door). 


[eep up to date on the latest show info at: 


:// 







LAS VEGAS 


JANUARY 20*21*22 


^ WAYS TO REGISTER 

©Phone: (716) 385-9920 
©Fax: (716) 385-3637 
©E-mail: DJshow@mobilebeat.com 
©Mail: PO Box 309, E. Rochester, NY 14445 

©Web site: httpi/ANww.mobilebeatcom/dJshowy 


CO.^^\ME 


SiPE-T 


ZPCOK 




CREDIT CWUJ* 


E<P. DAffc 


OTO H'OLOEPS wsxe PLEASE PRi^ 


CARO riaOER'SSiSEWnRF 


TOTAL AJvlCHMT yjCLOSEC' OR TO E£ Otmi) ^ PAVi'tG P!' CHEC-P 


Please pJiotocopy for your fes or it yoj need additiomt fonns. On^/ one 
foon per person. Refund poScy (!cr non-atterKfance oiy): ^^ust be in 
vviiting and indude proof o! payment (less a S25 processing fee) 


LAS VEGAS 




m 


dp«Ciai KOOm KOJU OI 9/V (per night) 

Sunday - Thursday 
Cali the Tropicana (800) 634-4000 

For Air Travel Discount 

Call United Airlines (800) 521-4041 (ref. 517GS) 

For Car Rental 
Special Convention Rate 

Call Budget (800) 922-2899, x-237 
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< PlONEEFI ALSO OFFEflS A COMPLETE LINE OF EQUIPMENT 
FOR PROFESSIONAL DJS. FOR MORE INFORMATION. OR 
FOR THE DEALER NEAREST YOU, CALL 800-782-7210. 


I USED TO IMAGINE WHAT IT WOULD BE LIKE TO PLAY MY OWN 
INSTRUMENT. NOW I KNOW. 


With features like on-the-fly looping, auto bpm, beat 

SYNCHRONIZED EFFECTS, FADER START/BACK CUE “SCRATCHING” 
EFFECTS AND MASTER TEMPO PITCH CORRECTION, THE CDJ-500II 

DJ CD Player and DJM-500 Pro DJ Mixer offer almost 

UNLIMITED control, SO I CAN CREATE VIRTUALLY ANYTHING 
I CAN HEAR. 


The Pioneer Pro DJ System 


If you NEED MORE CONTROL THAN THIS 
START YOUR OWN LABEL - "■ 


OmoM'tn 
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I just got my new issue the other day, 
and was a tad surprised at the articles 
on recordable (IDs. Not all of us 
mobiles can afford the high cost of a 
CD recorder, or the accompanying 
software. Meanwhile, buried on half a 
page near tlie back of tlie magazine, is 
a “blurb” about Mini Discs. 

A few mondis ago, a fellow DJ 
extolled the virtues of Mini Discs. His 
endorsement of the technology letl me 
to explore the MiniDisc and I found 
his claims to be more than accurate. 
Mini Discs offer the recordability of a 
cassette, with the flexibility of a CD or 
record. Access time with a MiniDisc 
can be measured in seconds and, even 
better, tlve players tliat Sony markets 
come with a remote control. Ifvou 
have a mirror behind you at a wedding, 
you can start tlie music for introduc¬ 
tions while on the dancefloor, holding 
your wireless mic. Anyone who has 
seen my setup with the MiniDiscs has 
said one thing; “OOOH!” /Vnd at a 
cost of less than $500, you can pay for 
one of these things with just one gig. I 
am a staunch supporter of the 
MiniDisc. W'Tiat I would like is to hear 
from other DJs who use the MiniDisc, 
and find out what they- think. 
ToreyOI@aol.co?» 

CUTE QUIPS 

I was recently enjoying your article on 
the “Top Diimhest Requests” in y’our 
latest issue and could not help hut 
recall a conversation I had recently. I 
was talking with my agent, who also 
represents several bands. During our 
conversation he commented that, 
while talking to a band ineinber, two 
interesting comments were made. 

“If a band plays prerecorded music 
whenever they are on break, does that 
mean a DJ is alw'ay's on break?” 

“No, however, DJing is the only 
business in the world w here vuu take a 

m 

tour-minute break ever\' 10-1.5 

¥ 

seconds,” was the reply. 

Do?/ Hando 

CDJ hu'.f Greeti Bay^ I Vise. 


READERS: PHIL NEEDS YOUR HELP 

I have been a Mobile DJ for about six- 

years now and what started as a hobby 

now seems to have the potential to 

become a real business. I guess what I 

need to know right now is: WTiat 

software would y^ou recommend for 

keeping track of my music and making 

song lists and invoicing clients? I feel I 

need to make my sound system potent 

but portable and any advice on adding 

lights and fog machines to make a 

memt)rable and portable, but not 

ungodly' expensive, set up. 

/^ny information you could give 

would be gready appreciated. I’m 

reaching a point of spending some 

reasonably serious money and Fd like 
# * 

to be dressed up in styde without being 
taken to the cleaners. 

Phil Cunninghemi, Spikernss@aoicoj?i. 
P.C. Prodiictiom, Fahjteld, Ohio 

Phil: Software tends to be personal just like 
DJ equipment, however, here's a suggestion. 

Rrst, look through Mobile Beat and check 
out the DJ specific software makers who 
advertise. All of these packages can help you 
catalog your music collection and keep up with 
your ciients. You also might want to pick up a 
copy of my book, "Plug In: The Guide to Music 
on the Net" There are two demos included on 
the CD-ROM: Info Manager and Showbiz are 
both good programs for a Mobile DJ. 

If you are looking at commercial programs 
that are available at the computer store, 
here's my recommended list: 

Calendar Creator: To manage your events. 

Info 5e/ecf; A great way to track bits of 
information that might be scattered all over 
your desk. 

Quicken or Quick Books: Is the best tool for 

managing your income and expenses. 

Microsoft Word: For creating correspondence. 

Microsoft Access: A professional grade 

database that I personally use to keep my 

5,000 CD collection organized. 

If you have any questions about these 

products send me some e-mail at: 

tgurley@oriramp.net. 

Ted Gurley - Mobile Beat Coniputer Guru 




GETTING PAID 

(jetting paid can sometimes be the 
worse part of an event. 

Lesson # 1: WHien I w orked for other 
DJs, I would get tlieir contract along 
with instructions and looitions to the 
event. The company' would tel! me ti> 
get the remaining balance before I 
unpacked, I did that once and the 
person w'ho was to take care of the 
balance took the request personally'. 
“MTiat do you think, we’re not going 
to pay you?” was the reply'. I explained 
that I w'as just doing w hat was asked of 
me by the company who hired me. 

Three days later I received a phone 
call from die company' vvantuig to 
know why I asked for the deposit 
before unpacking. I had to remind 
them that it was what they requested 
me to do. I’m no longer working for 
this so-called company'. 

Lesson #2: After the event w as over 
the client asks, “W'Tio do I make the 
check out to?” 

“Sorry', sir, but die contract states it 
is to be cash, cashier’s check, or money 
order,” I said. He gets upset and 
replies, “I can get $20,000 out of die 
ATM right now if I w'anted.” “That’s 
nice, but I’m only the middleman, and 
I’m only to receive $.?00,” I respond, 
(juess what? I no longer work for this 
so-called company, 

I w onder if I had taken the personal 
check, and it w asn’t good, w ho’s fault it 
would be? 

I now' have my own business and 
this is what I tell my clients: A deposit 
is required to hold the date and the 
balance mitst be paid in-hill two w eeks 
prior to the event. Fhat works w'ell for 
them liecause they don’t feel pressured, 
thev know thev have taken care of I'ou, 
and in return vou’ll also be there and 

m 

perform as per contract. 

Here’s food fi)r thought; Does the 
catering company get paid up fi'ont? 
Yes. The hall rental? The flow'ers? The 
Bar? 

\TS, YES, YES. Then why not 
vou? 

Brnd Hagen 

A?tdmsadm‘Enteitahwient 

(more feedback on page 12} 

MOBILE BEAT 
























DCNON 


PFNON 


DFNON 


Key’ adj 
control 


DFNON 

Vt IWKF Ut I 


96 Hz & 32 
Hz sampling 

Sampler & 
Stutter 

Seamless loop 
3-channel mLxer 


DENOW 

m tra V F ji 


Instant start 


Variable pitdt 

Customized 

functions 


Cue to music & Instant start 
Pitch control 

Enormous edidngl^ctions 
20 Hot Start option arailablc 


Denrm Betomts [)ivisinn of Dtnon (orpnraimTr'rL'SAj. 111 New Rd.. Parsippam’. VI irfKi (ioi i 5"S'"Sj(i 


Ttfe First Name fn Digital Audio 
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ADVICE FOR THE WIRELESS 

I lave v'cju ever set up to jtlay at a jvarty when your normally perfectly functioning 
wireless micToph(Hie bugs out on you? You paid a preny penny for this true 
liiversity rig and \'ou always keep a fresh battery in it, bur whenever you play in 
this location you might as well leave it at home. A little known tact about wireless 
mics is that some of them udli'AC Itroadcast television frequencies. This is not a 
proliicni unless your 1/4-watt mic transmitter is on the same frequency as your 
local megawatt T\' station. If you are near the T\ ' station transmitter, the 
resulting fr{>nt cntl overload to your wireless receiver will render it prettv' much 
useless. I am soriy, but there is nothing that can be done to your current micro- 
plume to make it work in that location unless you can switch to a different 
frequency. 

So why am 1 
telling you all of 
this? WTen you 
buv vour next 

V V 

microphone 
you can av'oitl 
this problem by 
selecting a 
different 
channel. Always 
ask vour dealer 
the frcqucnc)'' of 
the wireless mic 
transmitter and 
avoid die 



Frequencies 


Channel 


Gemini 
Mic Channel 


Frequency 


174 to 180 mHz 


8 

9 

10 
11 


180 to 186 mHz 
186 to 192 mHz 
192 to 198 mHz 
198 to 204 mHz 


12 

13 


204 to 210 mHz 
210 to 216 mHz 


1 

2 

3 

4 

5 

6 

7 

8 


174.60 mHz 

177.60 mHz 

180.60 mHz 

186.60 mHz 

192.60 mHz 

198.60 mHz 

201.60 mHz 

204.60 mHz 


frequencies w hich fall in the corre¬ 
sponding local T\’^ station frequencies. 
I have provided a broadcast T\^ 
channel chart to go by and, as an 
example, have provided the wireless 
mic channel and frequencies for 
(Temini wireless microphones. For 
other brands of microphones, check 
vvitli vour dealer or the manufacturer 
for their particular frequency alloca¬ 
tion. 


For example, it wur local TY 
stations are on 7 anil 12, avoid buying 
microphones on channels 1,2 and H. 


Fi'ofessiom/ DJ SeiviceSy Inc. 
Jacksonville., Fla. 




Write; ^Mobile Beat Magazine 


r.O. Box 300 

East Rochester, NT 14445 

e-mail:mobilel)eat@aol.cora 

Tax: 716-385-3637 



12 


MOBILE BEAT 






































The Crown K2. Revolutionary terhnot- 
ogy thot delivers more power and 
sound while using less energy than 
any amplifier on the planet. And all in 
0 durable, maintenance-free parkoge 
that's just two rock spaces high. 

Simply put, this new omp delivers 
more bong for your buck. 

Using new, Potent-Pending Balanced 
Current Amplifier (BCA’**) circuitry, the 
K2 gives you massive omounts of real- 
world power while generating virtually 
no component-degrading heat, In fact, 
it's so thermally efficient, it produces 
just one-tenth the heot of conventional 
amplifiers and is over three times 
more thermolfy efficient than onything 
else on the market. 

Because the K2 is so energy effi¬ 
cient—more than twice that of con¬ 
ventional switching amps—it requires 
less power to deliver 1,250 wotts per 
channel into 2 ohms. (And thot's a 
solid 2 ohm rating!) This means that 
not only con more K2's be plugged 
into a single AC circuit, but there are 
olso significant energy savings. 

Best of all, our K2 gives you oil the 
superior sound thot Crown is known 
for— tight, chest-slamming low end, 
crystal-clear highs and a well-defined 
midrange. 

In stock and shipping now, the new 
K2 is available for o Manufacturer's 
Suggested Retoil Price of just $1795! 

K2. Revolutionary design and perfor- 
monce. Only from Crown. 

Toll-Free: 800-342-6939 
Fast Facts Fox: 800-294-4094 

croiun 

Giiaraiiiccd bxcellciicc 



www,crownintl.com 
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BY ROBERT A. LINDQUIST 


4X3X7=240 

Weird math? 

-Mavhc. But if the 
cinims are tnic, 
these new 
amplifiers from 
Severe Sound 
couki really 

change how 
things add up. 

I he amp is just 

4”x3”x7” and weighs just 1-1/2 pounds. Yet die output is 
a surprising 240 watts! Need more power? I low about 
375 watts at 2 ohms (150 watts ® 8 ohms) from die 
slightly larger 2-3/4”x6-l/2”x8” model? Engineered by 
Ihdd Liptock of Pembroke Pines, Ma., both amps use a 
ser\x) design for precise bass response. Even low -powered 
speakers can be driven above their noniial power limits 
safely. The size of the units allow's them to be mounted 
right to the speaker cabinets, eliminating the need fora 
large amp rack and speaker cables. Look for a complete 
test and review in the next issue ofiMB, 

HOT NEW DANCES 

According to I lervcy Lopez, from AIRHI Productions in 
Los Angeles, the hottest new dance out is called “El baile 
de la botella” (The botde dance) by Joe Luciano. It 
conies from Brazil and Lopez says, “It is doing really w ell 
in Latin America and is fresh in die Spanish speaking 
people of the U.S.A. right now.” 

Another song, called “Tic-tic-tac” by the Salsa Kids, 
on die same CiD, is also gaining jiopularity. Both songs, 
“El baile de la botella” and “U ic-tic-tac,” are available in 
Spanish and Portuguese. The Portuguese CD from 
Brazil is calletl D//»ce Bahia and is on Polydor Records. 

INTRODUCING INTERACTIVE MEDLEY CD SINGLE 

Imagine all the hottest party dances in one 7-niinute 
medley. Remixed by Trick)' Ricky for Bobby 
A'lorginstein Productions, The Interactive Medley includes 
“I lands Up,” “Dollar W^ine,” “Macarena,” “Y.M.C:.A.,” 
“Electric Slide” and “(irease Lightning.” The track starts 
out with a slammin’ bass beat then throws out chorus 
after chorus of the most popular line dances linked witli 
an energetic beat to keep the floor hot. To go along widi 
The Interact'rce Medley CD is a I'ideo that leads you 
through die classic line dances while teaching you various 
moves for breaLs and transidons. You can to!low this 
indeo, move for move, or you can create your own 
personal “flava" to the tlances. The hiteractive Medley CD 
retails for Si2; die “Htiw-Tti" Mdeo retails for $12, as 


well. The two can be purchased as a pair for $20 from 
BMP, 77 Buck Road, Ilunringdon Valiev, Pa. 19006. Tel; 
(215) 947-6935, Fax: (215) 953-5864, e-mail: 

bmp@bmpbeat.com 

SHORTCUT TO FAME 

\AYth an increased emphasis on maintaining indepen¬ 
dent contractor status, The Florida Academy of 
Mobile Entertainment (FAAIE) is now 









VIkMI wi*» 




taking students. 

Founded by Robb 
D. Smith, owner 
of Sound Enter¬ 
tainment in 
(Clearwater and 
Orlando, the FAME 
training program 
teaches AlC skills, 

wedding protocol, interactivities, equipment, karaoke, 
music knowledge, and much more. Smith says the 
overall objective is to teach professionalism, as 
opposed to mechanical techniques. The entire course 
costs less than S500 and can be completed in as little 
as a week. For more information, call (813) 981- 
FAME, 

SPIN-OFF COUNTRY STYLE 

The Otherside Lounge and Ron Burt Productions 
recently hosted the first ever Atlanta Countr)'^ DJ 
Spin-Off. Matt Holmes (Buckboard), Chris Jackson 
(TJ’s), Tate South (Hoedowns), Malibu Ken (The 

Otherside) 
and .Aaron 
Crow 
(WTiispers) 
combined 
CDs, vinyl 
and music 
videos for 
separate 30- 
minute 
shows. When 
it was all 

over. South took home the gold and a six-ni ght. seven- 
day ocean cruise. South, and first runner up, Jackson, 
will advance to the National Country Nightclub DJ 
Spin-Off, August 16. The national contest will be by 
invitation only and will be part of South Countiy^ 
.Atlanta’s annual hoe-down. Next year, the National 
Country Spin-Off will be open to all DJs who work at 
least two nights a wxek in a country nightclub. There 
will be regional Spin-Offs across the country next year 
and the winners will advance to Atlanta for the 
nationals. 
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Introducing the CA 18 power amplifier from Crest Audio 


Crest products are born for life on the road. Back in 
1979, we began making amplifiers specifically 
designed for the demands of touring concert sound. 
Today, Crest amplifiers and mixing consoles are the 
first choice of leading concert sound rental compa¬ 
nies. Now, Crest adds the 
all-new, 5000-watt* CA18 
to its acclaimed CA Series. 

This established line of 
affordable amplifiers deliv¬ 
ers superb, undistorted 
sound consistently - even 
into 2 ohm loads - thanks 
to Crest’s legendary “over¬ 
built" power supply. 


CA's keep their cool with the industry’s most effec¬ 
tive thermal management system, and provide fail¬ 
safe operation with Crest’s unique TourClass pro¬ 
tection circuits. Every amplifier is subjected to 
the most rigorous quality control and testing 

procedures. 

To top it off, all CA ampli¬ 
fiers come with a five year 
warranty at no extra 
charge. 

Call for your copy of the 
complete CA story. 

Crest Amplifiers: the road 
tested choice of touring 
professionals worldwide. 


CA Series - watts per channel 


^ i- i ' 


'.'W 






4 












* Power at 4 ohrrif; bridged, 1 kHz, 0.01 ^ - T HD * N 



Crest Audio Inc. 
100 Eisenhower Dn, Paramus NJ 07652 USA 
TEL: 201.909.8700 fax: 201.909,6744 
ht1p://www.crestaudioxoni 


In Canada: White Radio Ltd. 

940 Gateway Drive 

Burlington ON CANADA L7L 5K7 

Tel 905.632,6894 Fax 905.632,5648 





































CROWD PLEASED 


BY “Hillbilly” Rick Meyer 




Ihe waltz is a form of dance that origi¬ 
nated in Europe many centuries ago. It 
was a sophisticated partner dance high¬ 
lighted by high fashion and style. The 


waltz eventually became popular in America in similar 
fashion. Over the years, however, the waltz has taken on 

many new interpretations. The latest version is creditetJ to 
counti*}' (lancers. H'he waltz has recently taken on a partner 
freestyle trend, along with many choreographed line-dance 
waltzes, riie most popular line-dance waltz is “Waltz Across 
Texas,” to a song done liy Ernest Tublis and later, a duet with 


WWliit Nelson. 


Originally the waltz was very slow. You could grab your honey 
and do a slow dance while whispering sweet love things. .;\-s 
countr}^ dance exploded, so did the music’s tempo (BPM). WTiilc 
liPiM xvas once considered fast, it is now thought to be slow. 
Some w altzes go all the way up to 120 beats. I like the 90 to 105 
BPM range. You can move a little faster and still put some style 
into it. W atch your crowd; if they are mainly partner dancers and 
over 40, stick with 90 to 105 heats. If you have a young energetic 
crowd, tr>' 115 to 120 beats. 


TEST PATTERN 



Don’t let the v\'altz rhythm pattern confuse y^ou. 

W'altzes are written in .5/4 time or quarter 

notes per measure. Each phrase has 

one down beat (count 1) and two 

up beats (count 2-3) in each 

measure. There arc two measures 

in each phrase in a waltz, which 

means each phrase has si.x heats. 

The first measure is heaxT 1-2-3. 

¥ 

The second is lighter 4-5-6. You 

should alwavs start the w'altz on the 

¥ 

first beat. 'Thus, calling 4-5-6 starts 
the dance on the one count, on the 
first heat, in the first phrase. 

The Forester Sisters do a waltz 
called “Their Hearts Arc Danc- 

contiMKil on page IS 



THREE TO HAVE READY 


Probably the most played waltz song of all time is Xould 
I Have This Dance," by Anne Murray. Number two, I think, 
is ' Waltz Across Texas," by Ernest Tubbs. Third is 
probably, "Their Hearts Are Dancing!’’ by the Forester 
Sisters. If you don't have all three of these songs then 
you had better hitch up your giddy up and go down and 
fetch 'em! 


Alibis... 

.Tracy Lawrence. 

109 

Brand New Tennessee Waltz... 

.Sweethearts of the Rodeo. 

.U6 

Could 1 Have This Dance. 

.Anne Murray. 

..SB 

Dream On Texas Ladies. 

.John Michael Montgomery_ 

.US 

Dreamin’ My Dreams Wth You 

.... Collin Raye. 

120 

Famous Last Words of a Fool. 

.George Strait. 

.101 

God VWII. 

.Patty Loveless. 

106 

Heart. 

Reba McEntire .—... 

— 

High Lonesome.. 

.Randy Travis. 

..96 

Hopelessly Yours. 

.Suzy Bo^ss & Lee Greenwood 

— 

1 See It Now!. 

.Tracy Lawrence. 

..92 

Kentucky Waltz. 

.Rill Mnnrne.. 

106 

Last Cheaters Waltz. 

.T G Sheppard... 


Last Waltz. 

.Rodney Crowell. 

. 99 

Love On a Hot Afternoon.. 

.Gene Watson. 

120 

My Old Yellovr Car. 

.Dan Seals. 

106 

Otd SxlD..... Rsndv Travis.... 

109 

Old Friend.. 

.Scooter Lee. 


Rock ’n Roll Waltz. 

.Kay Star or Scooter Lee. 

— 

Rose Colored Glasses. 

.John Conlee.. 

..96 

Saturday Ni^t. 

.Billy Dean... 

100 

Someone Must Feel 



Like a Fool Tonight. 

.Kenny Rogers.. 

— 

Stars Over Texas... 

.Tracy Lawrence. 

..92 

Tennessee Waltz. 

.Patti Page. 

..88 

The Best Part of Texas. 

.Glenn Campbell. 

.101 

The Bov..... 

Alabama ............ 

100 

Till You Love Me.. 

.Reba McEntire. 

.U4 

Their Heads Are Dancinu. 

FnrpdAr 

100 

Their Hearts Are Dancing. 

.Wiggins___ 

..96 

Undying Love. 

.Desert Rose Band.. 

100 

You Look So Good In Love. 

.George Strait.. 

.US 

You Make The Moonlight. 

■ mi*4 Four ^{UnUG'r' 



♦Waltz song picKS ccujftesv of Ken Wheeler ajid 'Hillbilly' Rich Meyer, 
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MSlpnore than 1000 working Musicians and DJs for their definition 
^ ' of todays superior sound system, tt was unanimous. 

ORMANCE, THEY SAID. BULLETPROOF PROTECTION CIRCUIl 
iER-ACTIVATED CONTROLS. AND NO COMPROMISE ON QUALITY! THANK 


4* 


i!Vi?iiw tnaiwii;iii 

ilaHivPj)! 




, ELECTRIFYIl 



g *1 
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1" Titanium HF compression driver 
FOR extended high trequencies. W " 

• ^ f 

HF LEVEL SWITCH TO ADAPT TO DIFFERENT f 
ACOUSTICS, VOICES OR MUSIC 


Bulletproof Pow^erSense™ 

DDP PROTECTION CIRCUITS. 






\ 


15" FeRROFLUID-COOLED WOOFERS WITH 
EXTREME PUNCH - EVEN AT MAXIMUM OUTPUT. 


High quality crossover components 

FOR MAXIMUM RELIAUILITY. 

Large 90 X 40 degree horn 
provides superior HF control. 


Switch selectable operating modes- 

Passive or Biamplified. 



No electronic crossover required for 
biamplifying or adding a subwoofer. 

Trapezoidal shape for compact arrayability. 


Rugged steel handles and steel input 

PANELS FOR EXTREME ROAD-WORTHINESS. 

Built-to-last heavy duty enclosures. 


Five year guarantee. 

XLT'^ Loudspeakers. For Pros. 

See your Community dealer for a demo. 


Commumly 

s_I 

PROFESSIONAL LOUDSPEAKERS 

333 East; 5th Street, Chester, PA, USA 130*13-^511 
Phone 800-5S3-A334 510-876-3400 Fax 610-874-01S0 

http:llww\A/.connmunlty.chester.pa.us 


















CROWD PLEASERS coDtnwd^p^u 




Tired of the same old party games? 
Looking for the perfect icebreaker? 

Introducing... 


~ Walla Balia is the most versatile and entertaining DJ prop currently 
on the market! Guaranteed to keep any audience laughing! 

~ Colorful and durable, Walla Balia is made with the highest quality 
plastic and component parts. 

- One size fits all ! The adjustable strap can accommodate up to a 52- 
inch waist. 

Order the Mobile Beat Walla Balia Package and receive: 

4 Walla Balia games (Available in Ihe following colors: Boogie Blue, 

Gmovy Green. & Party Purple) and a list of party games and contests! 

A $60 value for the special low price of only $ 39.95 ! 

Make your next event fun and memorable! 


rourrmiiE coirespcnds to deuee of Dim- 

CUUY. UCH lASXETKOS A DIFFERENT DMMETn! 


TO ORDER, CALL: Disc Jockey Music Xpress 

Your one-stop warehouse of CDs & Entertainment Supplies! 

Call Today 1 - 800 - 642-0976 

Also, ask for a free catalog! 


STRAP IT ON! 




,VValla Bafta.- 


Game 


1 




^ Fun & Ctialenging to Play! 'C 
Exciting & Entertaining to Watch! 
Great for We<idings, Corporate 
V Events 8 Bar/Bat Mtzvahs! ^ 


The waKz has recently 
taken on a partner 
freestyle trend, along 
with many choreo¬ 
graphed line-dance 
waltzes. The most 
popular line-dance 
waltz Is “Waltz Across 
Texas,” to a song 
done by Ernest Tubbs 
and later, a duet with 
Willie Nelson. 


ing.” Listen to it and you’ll 
hear in the song where they 
sing 1-2-3; listen to the 
difference. “Dream on Texas 
Ladies,” by John Michael 
Montgoineiy, is a tricky song 
to start because it has a change 
up near the beginning of the 
song. Listen to it and see if 
you can hear where the pattern 
changes. If you start it wrong 
and vour dancers are used to 
making dieir moves on a heavy 
beat, they will feel out of svnc 
through the whole dance. 

The main thing is to keep 
the accoinpanting list of songs 
handy so if somebody requests 
a waltz you can look it up and 
smile as you play it. Clive me a 
big yeehaaa! when you do, 
’cause tliat’s what Mobile Beat is 
all about, DJs helping DJs. 

Vnti can reach ‘‘/f/Y/AfV/y’" Rick Meyers 
at: Rz Box I ^oA HanhsTadL 

Tel: Si 2-867-^401, Fax: 
Si2-86'j-io 82, e-mail: 
billbilfyr^aoi com 
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Rane Corporation Tel 206.35S.6000 Fax 206.347.7757 Web Site http ://www. rane .com 



































PLAY SOMETHING WE CAN DANCE TO 


BY Jay Maxwell 



Anniversaries and reunions require a special blend of music. 


I r you’re looking for a new niche to add to the traditional wed¬ 
dings, school parties and company events, take a look at anniversa¬ 
ries anri reunions, in particular, golden anniversaries and wartime 
reunions. Just hegin a collection of vocalists, combine it with Big 

Band tunes and vou’ll he readv when a client asks for music from the 

■* * 

’40s and earlv ’50s. 

If you have ever pertonned at a 50th wedding anniversaiy, you 
know how rewarding it can be. W’hat makes them so much different? 
For me it’s the op[Tortunit)' to play songs like “Anniversary Waltz” 
and “As Time Cioes By” and see the dancefloor packed. Call me 
sentimental but it’s a chance to see two people who love each other 
celebrate along with their familj' and friends. It’s great to see the 
songs you play bring a smile to their eyes, and bring back great 
memories. As with most events, you want to create a nice mix be¬ 
tween the slow dance music and the more livelier tunes. 

W artime reunions, dating back to the ’4().s, are tj'pically host to 
veterans who ser\ cd together in some branch of the armed sendees in 
World War II. Most of these people haven’t seen each other in years 
and v\ ant to talk about old times and dance to their favorite tunes 
from the past. .As always, it’s important to mix in some recent tunes 
they will like. Don’t inundate them all night with the old tunes (unless 
they retpiest tt). 

One concern 1 encounter from many clients is our ability to 
provide a wide range of music to satisfy all age groups. For reunions, 
this usually isn’t a problem, but anniversaries often include the same 
vast age range as in wedding receptions. To put their worries at rest, I 
send a songlist booklet and highlight all the categories that any age 
gioup will appreciate. One ol the categories, \'ocaIists, includes songs 
by Frank Sinatra, Tony Bennett, and Palsy Cline. The best thing 
about songs like “Unforgettable,” “Crazy,” and “Unchained Melody” 
is that both the young and young-at-heart love these songs and will 
want to dance to them. 

Many of these songs still sound fresh because they have either 
been featured in a movie in recent years or have been remade by 

r ^ 

another artist. For instance, “WTiat A W^onderful W’brld” was in Good 
Morning Vietnam, “The Wav ^bu Look Tonight” was in Father Of The 
Bride aiul “Lhichained Melody” vas in Ghost. A few years ago Xatalie 
Cole “sang with her father” and breathed new life into her father’s 
classic “Unforgettable.” .Anil Michael Bolton’s, “Georgia On My 
.Vlind” made cver\ one rediscover their love for the Rav Charles’ 

* f 

\ crsion of the song. And who can help but compare the new singing 
sensation Leann Rimes to the pure vocal sounds of Patsy Cline? 

If vou’re thinkintj that it would cost vou a fortune to invest in the 

p 4u -p 

music listed here, Fx e got great news for you. Begin by buying the 
gi eate.si liits of Frank Sinatra, Johnny Mathis, Nat King Cole, Patsy^ 
Cline and Tony Bennett, ’ibu should also look for compilations such 
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AS Sentivievtal Jotnuey., and Pop Focal Classics 
Volumes 1~IVon Rhino Records. Combine these 
w ith a Big Band compilation and, of course, the 
best of Glenn Aliller and y^ou are ready for a 
50th wedding anniversary or a \\A\’TI reunion. 
In fact, why wait until then? The following 
classics will go over big at neaiiy any event. 

Jay Maxwell owns and operates Jay Maxwells Musk by 
Request in Charleston^ S.C, 

Best of the Vocalists from 
the 1940s and 1950s 


1. What a Wonderful WoHd ... 

. Louis Armstrong 

2. Unforgettable .. 

. Nat King Cole 

3. Crazy .... 


4. Wind Beneath My Wings .. 


5. Smoke Gets in Vour Eyes . 

. Platters 

6. Unchained Melody.. 


7. Chances Are . . 

.. Johnny Mathis 

8. Sweet Dreams . 

. Patsy Cline 

9. New York, New York. 

. Frank Sinatra 

lll_ Walb__ 

_Patti Page 

IL Mack the Knife . 

. Bobby Darin 

12. Sentimental Journey . 

... Les Brown & Doris Day 

13. After the LoYin’ . 

.... Engelbert Humperdink 

14. My Way ... 


15. 1 Left My Heart in San Francisco ... 

. Tony Bennett 

16. Because of You ..-. 

. Tony Bennett 

17. For the Good limes . 

.... Ray Price 

18. My Kind of Town .. 

. Frank Sinatra 

19. As Time Goes By .. 

.Johnny Mathis 

70 Ohip VaIvpI 

....Bobby Vinton 

21. Anniversary Waltz.. 


22. It Had to Be ftu. 

..Harry Connick Jr. 

23. Twelfth of Never__ 


24. Georgia on My Mind _ 

.Ray Charles 

25. The Way You Look Tonight. 

.Frank Sinatra 

26. That's Amore . .. 

.Dean Martin 

77 Mktv 

.Johnny Mathis 

Hamnru 

... Barbara Streisand 


Frank Sinatra 

30. The Very Thought of You. 

.Nat King Cole 
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PERFORMING 



BY Jay Maxwell 


The stanza that is the most touching is. of course, 
the one about the wedding day. It goes like this: 

'"She'll chfittge her tumn' today. 

She 'll juake a proatise, 
and ril give her away. 


A bride and groom’s biggest decision always seems 
to be what song to play for the father/daughter 
dance. For years, the best song was the time-tested 
traditional “Daddy’s Little Girl." However, there are 
now three new songs that are very appropriate. Two 
are country songs: “Daddy’s Little Girl" by Kippi 
Brannon (not the same song that we have been 
playing for the last 50 years) and “The Hopechest 
Song" by Stephanie Bentley. The other new song, 
which has become a monster hit for Christian artist 
Bob Carlisle is "Butterfly Kisses.’’ This is well on its 
way to becoming the most requested song for the 
father/daughter dance. “Butterfly Kisses" describes 
the bride’s relationship with her father from a young 
child, to when she's sixteen, until her wedding day. 


Standing in the bride room, 
just staring at her. 

She asked me what I'm thinking, 
and I said "I'm not sure, 

I just feel like I'm losing my baby girl." 
Then she leaned over... and gave me... 
BitUetfly kisses... 

"IValk me down the aisle daddy, 
it's Just about time. ” 


if you aren’t already doing so, play the song during 
your next consultation with a bride and she’ll prob¬ 
ably fall in love with it. Just make sure you have a 
box of tissues close by and remember to offer her 
one, too. - J.M. -4 


The 


Ultimate 


Mobile 


DJ 



Jay Maxwell's 

Play Something We Can Dance To 

Dance Music Guide Book! 

Since 1982, Mobile Beat's Musicologist Jay Maxwell has tracked audience re¬ 
sponse to thousands of songs. This book lists over 1,500 of the most requested 
songs of all-time. Each listing includes the title, artist, year released and the BPM 
(where applicable). Plus, for your convenience, the entire list is sorted five ways: 
alphabetically by title and artist, category, BPM count and year! 

It’s the most comprehensive music guide book ever! 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.O. Box 309, East Rochester, NY 14445 


Categories include: 

Altemative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 


The DJ Magazine 


21 
























FEATURE STORY 



Upgrade 
— ^ your 

DJ Service 


ccording to a show-of-hands poll at the Mobile 
Beat DJ Show and Conference lastjammiy^ 
over 80 percent of the DJs and KJs in atten¬ 
dance use a conipiiter in the day-to-day operation of 
their business. In addition^ those who have a computer 
routinely take a spin on the infof'mation superhighway. 
Using the Internet, computer-savvy mobiles are gath¬ 
ering and soi’ting through mountains of infoimation. 
From song lists to the latest product infoimtation, the 
Web has gt'eat merit when you want an answer ,.. now! 


the opening of several new manufac- 
uirer support forums. The forums 
are set up to answer technical 
support questions, receive customer 
feedback, and share ideas with fellow 
DJs. Manufacturers participating at 
press time included Gemini, V'estax, 
Xuniark, Martin Lighting, Kane, and 
others, d'he ODJA currently has 276 
members and offers such benefits as 
free sites, insurance options, and 
more. 

Lor KJs, Ktirmkc Scene Magazine 
has launched Karaoke Scene Magazine 
Online (w^'w'.singingsccne.com). The 
site features the latest in karaoke 


A general search of the kej'word “Disc Jockey” turns up 
over 2,50h rcierences in the search engine Yahoo and over 
20,000 in AltaVista. Included in these counts are sites for 
Mobile and (’lub DJs, radio stations and restuirces for Dfs. 
Th ere are also an abundance of sites on the extreme edge of 
the target. 


The first lull-service connection point for DJs to hook up 
with other Djs and find links to a huge number of DJ/KJ 
related sites online was www.prodj.com. Wliilc this site has 
continued to expand, it is no longer the only starting point. 
The On I inc DJ Association (GDJA) w hich started as a W'eb 
site (u"v\Av.odja.coni) just a year ago, has recently announced 



>n\4rf WJTI'? j Vturi: I hUiKfrM* j fMtS**rCrh | fn#! Sgiffww | 


msc mdusirif'' 
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DJS ON THE WEB 



news, products, equipment and contests, with a 
complete guide to “VMiat’s Happening” in singing and 
entertainment. 

In addition to being a bottomless well of fiicts and 
statistics, the Internet mav’^ well be the forefront of how 
we’ll communicate in the future. Online conferencing 
is immediate and vci*y visual. Even in its infant state, a 
multitude of DJ forums and newsgroups are open 
around the clock. Like a visit to a neighborhood bar, 
these chat rooms and forums offer an opportunity to 
discuss anytliing, business related or not. 

TWO-WAY STREET 

W'Tiile there’s much to be discovered while surfing sites 
on the Net, many mobiles have established their own 
sites as a part of their overall marketing program. ^ 

Much as they would use the local Yellow Page direc- * 
tory, prospects simply search for DJs in their area. For * 



a quick look at some select DJ Web sites, check out 
“Disc Jockey Web site Reviews” at http:// 
w'^\'W',e,\cite.com/Revie\vs/Personal_Home_Pages/ 
Arts And Lit/Music/Disc lockevs/or try”^ the sites 


listed in the accompanying top 10 list (page ilO). 

Wliile use of the Internet has grown phenomenally 
in a very' short span of time, it is not without its draw¬ 
backs. \Mien it comes to photos, the load time is 
painhilly j'/ooooooTrTt'ii'7i'i:'it’i:’. F.vcn here in the digital age, 
the oltl adage that a picture is worth a thousand words 
takes on a whole new meaning. Each image equals 
bazillions ol bits of information to a computer and even 
the smallest graphic can take an eternity to tiownload. 


/Vnother flaw of the Net is the fact that much of the 
information is unregulated and anonymous. Posting a 
question to a newsgroup or forum may yield a multitude 
of responses, but there’s no way of gauging the accuracy. 
For e.xample, asking a question such as, “W’ho makes the 
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best dual CD player?” may bring responses from DJs 
who have personal experience with a certain brand. But 
it’s also an opportunity tor any particular manufacturer, 
under the cover of a screen name, to tout their ow n 
product or trash someone else’s. For a short period tif 
time earlier this year. Mobile Beat made available a DJ/ 
KJ bulletin board and live chat forum at 
www.mobilebeat.com. The sendee was discontinued, 
due to misuse, after just a few weeks. 

Still, even with its shortcomings, the World Wide 
W'eb is proving to be an exceptional way to get informa¬ 
tion fast. To prove our point, on pages .12-33, we’ve 
listed 101 Internet sources for DJ/KJ related products 
and information. VV'hile this list represents some of the 
best Web sites we’ve found to date, it’s important to 
note that this is just the beginning. Every' day w'e hear 
about interesting, informative and entertaining sites. 
WTiether the Web can keep growing exponentially, or 
burns out like the (^B craze of the earlv ’80s, remains to 
be seen. In spite of its sluggish demeanor, it’s a good 
source for yet more information, even if all you’re , 

looking for is a second opinion. 

More DJs Ml the Web" on 26 
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THE PAST... 


High power amplifiers with old fashioned 
iron core transformers are dinosaurs. Wliitc 
effective at delivering raw power, these big, 
heavy, and slow devices have weaknesses. 
Operating at AC line frequency, the supply voltage 
can modulate the audio signal under clipping. Strong 
magnetic fields induce AC hum. Big transformers can tear 
apart the amp and racks on the road. Poorly regulated 
voltages in some popular high end brands cause them to be 
woefully unreliable and inclined to 
self-destruct. Audio engineers have 
tolerated these shortcomings because 
there was no other alternative. Until now... 
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...ANDTHE FUTURE 
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PowerLight “ amplifiers use patented PowerWave ’' power supplies, the 
most efticient power supply available in audio. Operating at 1 l4kHz, 
a one pound PowerWave “ transformer has more current capacity than 


3 



The new Pt 2.0'**' was designed 
for maximum po wer at 4ohms 
in a 2RUdtassis, while the 
new PL 3,4 provides maximum 
po wer from 0 standard 120V, 
ISA Hne lord 


PowerWave sags less underload and 
has less AC ripple 


a 50 pound conventional 60Hz 
transformer. Primary capacitors 
operating at a higher voltages more 
than double their energy storage. The 
result—a stiffer supply with more 
power and more energy storage for gut-wrenching bass. AC 
magnetic fields never enter amplifier circuitry—reducing 
hum to inaudible 
levels and increasing 
dynamic range. Reli¬ 


ability is increased because light weight prevents 
transit damage while the robust design and Intelligent 
Amplifier Protection™ keep the things working under 
conditions that would kill a conventional amp. 


Output Power in Watts per Channel 

MODEL 

aft* 

4ti* 

2il^ 

PowerLight 1 

200 

325 

500 

PowerLight 1,4 

300 I 

, 500 

700 ' 

PowerLight 1,a 

400 

650 i 

900 

PowerLight 2,0”^ 

6S0 

1000 

N/A 

PowerLight 3,4 

725 

1150 

1700 

PowerLight 4.D 

900 

1400 

2000 


’rji 


IN THE END, IT'S THE PEOPLE 


No matter how good the gear, it s people that make the difference. We know your performance 
depends upon our peformancc. When you buy a product from QSC you buy more than just a 

piece of equipment, you get our support and involvement. New PowerLight 
models and features have come from working directly with people like you. If 
our standard models don’t meet your needs, our Technical Services Group can 
provide you with custom modifications. Need a question answered or got a 
problem? Get on the phone or the Web. It’s like having your own engineering 
consulting group. 

Contact QSC for more infomation...better yet, come by for a visit! 


QSC's PowerLight Protect Team 
fclMiwiffe fnm Damtl 

Auitin, ■ - % 

Pat Quitter, ■ 

Robert 

6ff^MdQgan,:\:' ! . 

DougTtutie, 



QSC AUDIO PRODUCTS, INC, 

lfi7S N^acAnhur Blvd ,Costa Mesa, California,92626 USA 

/Jft 7M:'S4 61?S fojf 714/754-6174 

Ematf iiUt)#qscdudio.c*!m Web v/mv,qscaudio.com 

“'Ll jtput Averaging.*"lntelliQenl Ampi fief Protecllon'’and "Hear ihe hjwe^ offcch^o ogy" 
ire IridenaTks otOSC Audio Products. Inc.^SC’ind tr>e QSC logo arc reghttred with ihe 
U ind Irade'natk Paicnis Ptrding 


DJ 


"... excellent bass response ... 
performance can exceed that of 
traditional amps, with the weight 
and energy savings as an added 
bonus. 
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Mix Magaiine 


“...the pure, high-quality, 
rich sound this amp provides is 
unmistakable: 


Xf 


Pro Audio Review Magame 
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ALL powipprjipr 

* 

’ PowerWave'* SwitebingTechnology 

* tWplmrtw (user defeatable) 

* Remote AC Power Control 

* Data Port for Computer Control 
’ Variable Speed Fan(s) 

* DC,SubAudio,&ThermalOverload 
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Protection 

Advanced Thermal Protection 

Patented Output Averaging ~ Short 
Circuit Protection 


“Zero defects, 450 shows" 
Mihe Southard 

Southard Audio (Mt. Crrmford, VA) 


“I bought one ton ofPoweriights 
and replaced 5 tons of conventrona/ 
amps.. .you do the trudeing math!" 

Dave Cousins 

Sound Arts (Winnepeg, Canada} 


“...we feel that the best of all worlds 
has been created ... tight weight, 
sonic excellence." 

Tom Smith 

LD Systems (Houston, TX) 


“Best sounding, most reliable 
amps on Uie road.., hands down" 

Dave Shadoan 

Sound Image (Cscondido, CA} 


"...my choice for a long, long 
time..." 


Jeff Lilly 

Jason Sound (Vancouver, Canada) 


Touring Sound . Studio | 


onitoring . Record!n 







































P owcrLight amplifiers arc the first lightweight amps to 
surpass conventional technology in both audio performance 
and reliability. Advanced PowerVVave™ technology eliminates 
ihe bulky, heavy power transformers and their problems while 
Improving audio. Large sound systems powered by 




PowerLight amplifiers are better sounding, more 
compact, lighter and more reliable than systems 
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using the traditional solutions. 


With thousands of shows logged all over the world, the PowerLight 
Series has built a tremendous following among demanding 
professionals. Now PowerLight amplifiers have been improved— 
with new models and increased 2 ohm power, the addition of 
defeatable Clip Limiters and a HD 15 Daiaport connector for 
QSControl compatibility. Check out PowerLights for yourself. 
Contact us for complete information—better yet, talk to someone 
who owns them. References gladly provided. 



Hear the Power of Technology 
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FEATURE STORY omthied from page 23 


BY Ryan Burger 


If you Ve the only DJ in your area zvith a ^^dot-com addjrss'^ (mydjsefuicexom), you probably 
zvoidt be for long. The Interne fs World Wide Web is rapidly becotning the electronic Yellow 
Pages, Every kind of business imaginable,, including DJs and KJs, are taking the cyber plunge 


he VA’orld VMtic W eh is made up of 

Well sites, w hich contain pages. These pages 
can include text, jiictures, sound and video. 

I 'he purpose of a commercial AVeh site is to infonn 
the public about the company’, products and services it 
offers. Other useful purposes for a V\'eb site are 
sending out press releases and advertising lor help 
wanted. 



f'stalilishing a site on the W'VV'W^ involves more 
than just creating a computer version of y'our print 
brochure. That may be a good starting point, but it 
should not be your destination. Having personally 
produced nearly two do/en Web sites lor DJs, I have 
found that there are many way^s to present similar 
material. For example, most DJs could say they offer 
sound, light and music for any’ occasion. The chal¬ 
lenge is how' to make your VV^eb site stand out from 
your competitor’s sites. 


• : To begin the process, a good place to start in WAib 

^ page design is to examine other Web pages. You shouldn’t 
i; exactly copy' otlter pages, and always be respectful of 
^ copyTight protected images and information, but it 
£ doesn’t hurt to “borrow” certain elements of a design. 
VMiy' reinvent the wheel, right? 

In y'our page layout, regardless of the level y'ou seek, 
be sure to put the most important information first and 
emphasize key words. Using paragraphs and headings are 
visually' easier to read and images are nice eye candy. 
Don’t, however, make your message rely on graphics; 
many Net users turn off their image displays to speed up 
operation. 

Once you have written your text, you can transfer 
your files to HTML (Hy^ierText iMarkmp Language) 

documents. Then you are ready to transfer your docu- 

^ ■' 

\ ments via an FTP program to a sen ice that publishes the 
pages on the \'Veb. 



Before vou can create a Web site, you need to make a 
plan. First in this plan is deciding on a theme. W’hat 
df> vou want to sav? AATiat iniaye do you want to 
portray? Once you can answer these questions, you 
can gather information and graphics to support that 
theme. The next step is to begin organizing the 
materials. Then come the tough decisions—like how 
much lime and money do you want to spend on this? 

II y’our design gets too involved—with 3D gra[)hic.s, 
.sounil, etc.—plan to spend a lot of both. The com¬ 
plexity' ol your W eb page will be determined by' the 
level at which \'<ni plan to go; more on that later. 

The most important part of producing an 
effective Web site is planning. Just throwing 
Web pages up on the Net for surfers to 
stumble through on their own doesn’t work. 



", "Fo publish your W’eh pages, you must decide on what 
- type of “server” you want. A ser\'er makes Wtb pages 
available to the world. There are “dedicated Web pres¬ 
ence providers,” who store W^eb pages and offer technical 
support, as well as setting up and maintaining your pages. 
There are also commercial online scn'ices, like /Vmerica 
Online, who publish pages already created (iMany offer 
easv-to-use programs to help you design your ow n W eb 
page). Another way to go is Internet service providers. 
They offer a certain (limited) amount of space, sometimes 
free of charge. If the company that giv'es you access to the 
Internet cannot publish your Web pages, there are a tew 
places that will store them for free. Once you choose the 
ty'pe of serv'er you want, you are given a Uniform Re¬ 
source Locator (URL) address. W^eb sites are found via 
their LiRL, which is the “street” address of vour Internet 
site. Before you can decide on what type of serv er 
you want, how ever, you need to decide what level of site 

■I* " ^ 

you wish to create. . . „ 

continued on pige ZS 
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FEATURE STORY 

cantiued from page 26 

QQQQQ 0BIOQ BQQQO 

j (i.eM littp://memb6rs.wliatever.coin/«mydjservice) 

H 

At this level your V\'efi paj^e is occupying 
free space on a Webserver somewhere in 
cyberspace which your Internet provider 
includes as an add-on to your dial-up 
account. V'our provider will give you some 
basic software to produce the site, hut they 
often frown on using the site for business 
purposes. If all you wish to do is create a 
page with your logo, a photo or two of 
your equipment, and a brief description, it 
will do the trick. 

Keep in mind, however, that the purpose of a Web 
site is to introduce your DJ service to prospective 
clients, not impress other DJs. Prospects seldom care 
who manufactured your equipment, just that you’ll show 
up with it and it will work. A lot of DJs go into great 
detail about their sound and light systems, forgetting 
that it all means very little to the average person shop¬ 
ping fur a DJ. Don’t waste precious space advertising 
another company’s equipment; the whole purpose here 
is to promote you and your sen ice. 


: ■ . • V' 'V -A 
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FOR PUBLISHING A WEB PAGE 

1. Determine a theme 

2. Create text 

3. Insert links 

4. Insert images 

5. Place pages on Web 
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(i.e.: http://members.whatever.coin/> mydiservice) 

The ma jor differences between this type of site and the 
basic one previously tlescrilied are that the improved site 
is built around a plan and includes multiple pages. 

I'he most important part of producing an effective 
Web site is planning. Just throwing Web pages up on 
■ the Net for surfers to stumble through on their ow n 
; doesn’t work. Vbur main (home) page should be simple 
ij and enticing. Include your logo, maybe a photo or two, 
and links to your other pages. I include a separate page 
for each of our divisions (Wedding Professionals: our 
w edding/corporate division and Pure Energ)': our school 
division) wdth links to bios of our Disc Jockeys, our 
music librar)' database, a profile about the company in 
general and a few pages featuring photos of parties w e’ve 
played. At the bottom of each of these sub pages are 
links back to the main page and to other pages they may 
w ant to view before requesting more information. 


The purpose of your site is to give 
the visitor a convenient w'ay to 
establish communication. Bv the time 
they leave your page, they should 
either have booked your serv ice or 
requested a personal call or appoint¬ 
ment. For this to happen, you need to 
make it very easy for them. At the 
bottom or top of each page put a link 
to a form w'here they can fill in their 
name, address, phone, location, date, 
time, etc.—all the information you 
would normally obtain on die phone 
before you send papenvork. 

Once you feel you have reached 
this level and are reasonably sure you are not going on to 
the next level (a custom hosted site) you should register 
your site wdth the larger search engines such as Yahoo, 
AltaYlsta or Infoscek. A great place to start is with Submit 
It! (submit-it.com) who will submit your Web site’s 
information to approximately 15 of the most popular 
search engines at no charge. Additional submissions to the 
other 100-pIus medium sized search engines is done for a 
small fee. WTen submitting information to the various 
search engines make sure to double check all your details 
including your Web address and description. The descrip¬ 
tion should, in short form, include the territory you cover 
along with what types of events you are best at entertain¬ 
ing. 


BBEE 
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Top 10 DJ Sites ~ Checkout a few of our favorites 


trttp://members.aol.c(Hn/radiopro<li/dj.htnil 

littpy/wivw.acclimatedsound5.com 

lrttp://www.ambassdj.coin 

Mtp://www.bnipbeat.com 

http://YYWw.nTGtro.net/spectniin 


httpy/wvYw.netins.net/showcase/iyan/nndj 

http://iivww.networkdj.com 

http://www.partytime.org 

http://www.prodi.com/bcp 

http://www.rocdjs.com 


(i.e.: Professional http://www.iiiydjservice.com) 

WTiether you register your own vanity address and host it 
with a Web service (mydjservice.com) or lease sub-space 
(prodj.com/mydjserv'ice), you have made an investment in 
your Internet presence. It’s similar to graduating from a 
free listing in the Yellow Pages to a display advertisement. 
WTiile the space before was free with your $20 unlimited 
surfing account, these sites will cost you an\nv'here from 
$15-$75 a month. 

One major difference you will see on these “produced” 
sites is the inclusion of intcractivdt)'. For instance, my 
company’s site features our whole music library, searchable 
by title, artist and style. For speed and convenience, we 
also hav'e forms that allow our customers to fill out their 
wedding planners online, which we get back witliin 
minutes—instead of days. 

Custom produced animated graphics, buttons and 
menus are also common on this level. Software such as 
Corel WebCTraphics is a software tool that gives you a 
great place to start. In addition to buttons, banners and 
bullets, they also havx backgrounds and just straight 
clipart. The Corel WebGraphics CD is organized in 
themes so you can keep with one style throughout the 
site. 


28 


MOBILE BEAT 
















































































































































DJS ON THE WEB 
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A common mistake made by sites at any level, in mv 
opinion, is the inclusion of advertising from semces 
like Link Kxchange or Commoniveulth. Both companies 
are in the advertising/promotions business. When you 
tie up with them, you agree to post advertising for their 
customers on your site in exchange for placements on 
other sites. You may think it w ill really pay off with 
more traffic, but the chances that the link/banner you 
exchanged will really show up on the screen of some- 
one in your sendee area is rather slim. I suggest you 
skip the general purpose trading and general advertis¬ 
ing deals and opt for good placement in tlie free search 
engines. 

A search engine allows people to find you. It is like 
the Yellow Pages of the Internet. There are general 
purpose search engines similar to your local Yellow 
Pages and there are special purpose search engines 
similar to your local wedding publications. Exposure in 
search engines such as Yahoo and AltaVista can be quite 
effective, especially when backed by a little advertising 
on wedding and Disc Jockey sites. You will reap much 
higher rew'ards wdtli targeted advertising compared to 
general advertising. 


QQy QBQ QQBQQQBBl 


Regardless of what level you opt lor, it s imperative you 
keep the site current with new material, b'or e.xamplc, by 
mid-September, you should have a new page explaining 
your Halloween Special (glow in the dark neon neck¬ 
laces, blacklights and other goodies) for your regular 
Halloween customers w ho could be visiting ytmr site. 

The Web is in a constant state o( change and 
improvement. Almost daily there is new technology' 
affecting the W'eb, which may impact your site. He 
aware and monitor other sires. W'el) browsers (i.e. 


Netscape Navigator) allow you to save copies of WY’!) 
pages that you have seen and open them up to .see how' 
they work through a feature called (SA\T.-.\S). 

If you really want to see w hat you can do with a WYb 
site on the Internet, jump on the information super¬ 
highway and start surfing. There are hundreds of 1)J 
sites available with just a couple clicks of the mouse. 
Good luck, and I’ll see you in cyberspace. 

Ryan Burgvr h a fiill-timc computet- com-ultanl who rum lt('. 
Ptvdiicthtis DJ Service and PRODJ.COM — The Inteniet'f Source 
For lyjs (http://v;u'v.'.prodj.comT Ryan can he contacted at 
rbitrger@prQdj.CQm or at (800) 2^~PRO-DJ and welcomes atl 
questions and inquiries. 


^sssM. Case g Qaek Riof! 


grundopf I Grundorf 

DCT-84, DCT-112 
& DCM68 CD 
Music Coses 



C- 

4 



Grundorf 

un-F/R 
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Grundorf TLR*2SS Top Lood 
Transport Cose ^ 

^ VjM ^^00 /bom Oise/K>fcis ccyicTj, mfes^ 

^ W efc, BcceHenf protection. 


FiH 8 space m ixer on top and a 2 space 
equipmeryf on botflom. Complete with 
lias. Available in Black or Grey. 

Grundorf SS6-DCR All-In-One 
Transport Case 

^ 339 ” 

W space slant rack on fop. BcHkan left 
16 spaces. Top right holas 105 CD's. 
Bottom right 6 space rack. Front lidj lop 
lid, one rear Trap door. 


Grundorf 
Sn-S Single 
Turntable 
Case 

S VM9I 




(I7M) 


In N.Y. Call: 1-516-667-1361 

VISIT OUR SHOWROOM OPEN 7 DAYS! 

1153 Deer Park Avenue, N. Babylon, NY 11703 


Surface catches and hondhs. Foom 
lined. Available m Black or Grey. 
Add $10.00 for recessed hardware. 

We Carry A Fail 
Uae Of Grundorf 
Cases & Ratks 
Plus A/f Name Brand 
Di Gear! 
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Print 


Reload 


Horne 


http://WWW .rhino .com / 


Location 


STARTING 


(1-9) 

800 Disc Jockey 

www. 800 cliscjockey.com 

DJ Referral Network 

www.djnet.com 

DJ Web 

www.djweb.com 

DJ World 

www.djworld.com 

DJ.Net (note: this is ctj DOT net) 

www.dj.net.X 

Mobile Beat Magazine 

www.mobilebeat.com 

Online DJ Association 

www.odja.com 

Poolside- 

DJ Organizations Coast to Coast 

www.traxusa.com/poolside.html 

ProDJ.Com 

www.prodj.com 


Vhat^s Cool? 

Handbook 

Net Search 

Net Directory 

Software 
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There is a reason why DJs all around the world are talking about the new DJX Series™ from Sonic, and the rea¬ 
son is incredible performance! The DJX1812^'^ and DJX1510™ “sub on a stick" system utilize a unique dual 
loaded folded horn system for unprecedented bass response. Don’t bother biamping this system because high 
powered passive crossovers are standard. The 64 lb. DJXSIS^*^ sets a new standard for performance in a com¬ 
pact package with high power handling and an affordable price. The DJX11and 183™ enclosures will rock your 
dance floor without filling your truck or emptying your wallet. All are backed with a two year limited warranty that 
you probably won’t ever need. Send $3 for a complete catalog, that also features our line of sub enclosures. 

Sonic Inc. 3383 E. Layton Ave. Cudahy Wl 53110 (414)483-5091 Fax(414)483-3344 





























AUDIO & LIGIITDJG 
(10-57) 

AKAI Professionals 

www.akai.com/akaipro 

AKG Microphones 

www.akg-acoustics.com 

American OJ Supply 

vvww. ame rican-dj-s u pply. com 

Ashly Audio 

vvwvv.ashly.com 


Denon 

www.denon.com 

DOD Electronics 

www.dod.com 

EAW 

www.eaw.com 

ETA Systems 

www.etasys.com 

Fender 

WWW, fender, com 



*bout Cfovti ! Puducl urorntalicn | Cjfwra Cfovn | Whtfs Wat 


Audix 

www.audixusa.com 

BGW Systems, Inc. 

wv/w.bgw.com 

BST 

www.ultrak.com/bstindex.htmr 

Calzone/Anvil Cases 
www.calzonecase.com 

Carver 

www.carver.com 

Community Professional Loudspeakers 
www.community.chester.pa.us 

Crest Audio 

www.crestaudio.com 

Crown International 
www.crownintl.com 

dbx Professional Products 
www.dbxpro.CQm 


Fostex 

vvww.fostex.com 

Freed International, 

www.freedmusic.com 

Furman Sound 

vAvv.'.furmansound.com 

. Gemini Sound Products 

www.geminidj.com 

/ Group One 

www.glltd.com 

Hardcase 

www.hardcase.com 

High End Systems, Inc. 

WWW, highend.com 

KLS 

www.kls-usa.com 

Klipsch Professional 

wvvw.klipschpro.com 



Lite Puter 

www.liteputer.com 

Martin Professional 
www.martin.dk 

MBT Lighting & Sound 

www.mbtinternation 3 l.com 

MTX 

www.mtxaudio.com 

Nady Systems, Inc 

www.nadywireless.com 

Ness 

www.nesslighting.com 

Numark Industries 

www.numark.com 

Pacific Supply & Trading Co. 

wvrw.pstco.com 

Peavey Electronics Corp. 

www.peavey.com 

Pioneer New Media Technologies 

www.pioneerusa.com/ 

entertamment.html 

QSC Audio Products, Inc. 

www.q5caudi0.com 

Rane 

www.rane.com 

Roland Corp. US 

www.rolandus.com 

Rolls Corp. 

www.xmission.com/-'rollsrfx 



The Proven Leader in DJ Technology 
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Sabine, Inc. 

www.sabineinc.com 

Shure Brothers, Inc. 

www.shure.com 

Sound Tech 

WWW. was hburn.com 

Technomad 

www.technomad .com 

Telex Communications 
WWW,telex.com 



Edmunds' Vehicles Price Guides 

www.edmunds.com 

Entrepreneurial Edge Online 

www.edgeonline.com 

Game Show Mania™ 

wsw. c re ati vei magineeri ng, com 

Intelllchoice Vehicles Price Guides 

www.intellchoice.com 

MTV 

'A'ww.mtv.com 


Ultimate Support Systems 
www.ultimatesupport.com 
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Uni-par Lighting Corp. 
www.unipar.com 

Yamaha Corp. of America 
www.yamaha.com 

Yorkvllle Sound 

www.yorkville.com 


PROGRAiVlAUNG 

(58-67) 

Bobby Morganstein Productions 

www.bmpbeat.com 
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Core Music Services 
www.coremusic.com 

Entertainment Resources Group 

www.ergmusic.interlog.com 

Hot Tracks 

www.hottracks.com 

Modern Tracks 

www.moderntracks.com 

Nitetime Music 

WWW, nitetime.com 

Rhino 

www.rhino.com 


Rotations 

www.rotations.com 

Southern California Music Service 
www.thesourceformusic.com 

Tara Publications • Jewish Music 

www.jewishmusic.com 

KARAOKE 

(68-73) 

Karaoke Scene Magazine 
www.singingscene.com 

Karaoke, Etc. 

vi/ww.randomc.com/-karaoke 
KJ Direct 

vww.iamerica.com/karaoke 

Planet Karaoke 

www.planetkaraoke.com 

Pro Sing 

www.karaokeusa.com 
Sound Choice Accompaniment Tracks 
www.soundchoice.com/karaoke/ 

OTHER WTB SITES OF 
INTEREST (74-101) 

ASCAP 

www.ascap.com 

Audio Shopper (used gear) 
www.cdrome.com 


Music Industries (Rock n' Roller) 

www.musicindusthes.coiTi 

Music Yellow Pages 

www.musicyellowpages.con 

National Assn, of Mobile Entertainers 

WWW.djkj.com 


ksM 1^' ■-_I MHar MMpn l(w 
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w Pinto Novelty 

www.partypinto.com 

B RIAA 

® www.riaa.com 

e Ron Smith's Oldies Calendar 

» www.oldiesmusic.com/index.html 

a Sherman Specialties 

M www.shermannet.com 


Billboard Magazine 
www.billboard.com 

BMI 

www.bmi.com 

Broadcast School in a Box 
www.broadcastschool.com 

Canadian DJ Association 

www.cdja.org 

CD Clubs 

www.cd-clubs.com 

CD Repairman 

www.cdrepairman.com 

Creative Selling 

WWW. benti ey-hal I .com 

Customware Systems (Infomanager V2.0) 

WWW. cwa re net,com 

Dance Music Authority 
www.dmadance.com 



Song Trivia Challenge 

www.oneglobe.com/trtvfa 

Wells Cargo 

www.weltscargo.Gom 

Wolfram Video, Inc. 

wwv/.execpc.com/-woffram 



Note: Tivese Intemet addressi^ wMe aconte at the tme o( 
publication, are sutieet to comtant and contimial change. 
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SEARCH TOOLS 

Alta Vista 
Infoseek 
Yahoo 


www.altavista.digital.coin 

www.infoseek.coin 

www.yahoo.com 


WEB BROWSERS 

Netscape Navigator www.netscape.com 

Microsoft Internet Explorer www.microsoft.com 

Lynx www.cc.ukans.edu/about tynx/about lynx.html 


WEB SERVERS 

Dedicated Web Presence Providers 


pair Networks 
Digital Landlords 

Commercial Online Services 
America Online 
CompuServe 
Microsoft Network 


www.pair.com 

www.clever.net 

www.aol.com 
WWW. CompuServe, com 
www.microsoH.com 


FREE WEB SERVERS 

www.geocitles.com 
www.cybertown.com 


GeoCities 

Cybertown 


*T1» comp«nbs lifled \n this irilclf «re used onlji «s ntinplos. This is not i complete listrnf; tw compinjf 
wii left out lirtentionilly. 



F.Y.I. 

Webstep TOP 100 provides descrip¬ 
tions of the top 100 search tools on 
the Web. 


WWW. mmgco.com/top 100. htm I 


JUST THE FACTS 


I 

I 

I 



Statistics compiled by The Georgia Institute of Technology 
in April ’96. 

http;//www.cc.gatech.edu/gvu/user_survey5 


WHO’S ON THE WEB? 


Age (median) 
Gender 

Income (median) 

Language 

Education 
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68% male 
$59k U.S. 
88% English 



57% college educated 




Dazzling asBoitment 
without the dazzling 
price. LlBt for under 
$675.00 (Gome as 
low as $80.00) 


Sizes for all (Kcaslons. 
LUt from $29.00 


and smart, too! 

Not available from MBX 


Qet your SKB at any 
MBT Dealer! 


yi * 

lltitffiiiff 


Heavy duty rack 
mount work station 
List $462.50 


12'Ctiannel/ I2-8cene 
01212 (as shown), 
list $595.00 


LOOO watt machine 
with remote, 
list from $169.00 


Haul it ail 
Guaranteed for life! 
liet from $99.00 


Mies, stands, cables 


Your MST deoler con help you 
design the utfimole show hom our 
new video cotoio^ *Enect Lights; 
The NexI Generalion, 2nd Edinort. 


1.5 mil aluminum cans 
with cord, ceramic 
socket and more, 
list from $40.00 


Rugged, advanced designs 
List from $245,00 


Call or Write for the MBT Dealer in Your Area. 

RO. Box 10819 • Charleston, SC 99417 • Phone (803) 761-9083 • fax (803) 763<9096 



mPH 
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We're looking photos 

of top-notch rigs 




to youfDJ/KJ gigs 

in style! 
Send us a photo of 
jS^your truck, van 
or trailer and 


be featured in 


Oct/Nov *97 issue! 


Photos cannot be returned, so pkii 
don’t send anything you want back! 



V'A 




-- 800*229»0644 

IV}*r/r/V SvltTlion of SevtHfs and Caririd^^s 




612 * 378 - 8543 > FAX378 - Wd • 416 14lh Avt. S.E. t Mptek SS4t4 
#-irta)l niotfinMdtodocior.G^«ht!p //iwwwr. niflwi i » d«torcom 



http://www.prodj.com e-mail: sales@procij.com 

(800) 25-PRO-DJ 

Advertise On The Net For $5/mo. 

Or A MyDJService.Com Address For $50/mo. 


For as little as $5/month you could be advertising on the Internet and be exposed to the over 6,000 brides 

and visitors that surf The Internet's Source For DJs each month. And for only $50/month 
you can add the class that comes with your own "mydjservice.com" custom web 

domain, full of pages, pictures, graphics and interactivity. 

Call us now at (800) 25-PRO-DJ and we will fax or mail you full 
details as to why you should be on the Internet, including notes from 
the “Marketing & Surfing On The Internet” seminar we presented at 

the 1997 Mobile Beat DJ Show & Convention. 




Join such dj servces as BC Productions . Parly Cantral, Digrtal Dimens.k>ns. Jirnmy Dee Musw: Produclions Dynamic Ojs, 0 S R Enlerlainmenl , OJ Tm, Ace MufHial EnlertaiVTienl. 
Don't Slop The Music. Bemie*s Party DJs Inc, The Music Production, Affordable Mobile Music, Sound Sensation. Michael Weber Productions, Party Nets of Dallsi, Btfi CtxiifOl 
Productions, Al LarnpkNi Entertainment Dancemaslers of Alaska. Music Mania DJs, Sierra DJs. Music Express, and Certam Fun that host their web sites wrth us Or jom companiei like 
Daircjng Djs, Karaoke Scxjnd Waves. JO's Mus* Express, PariytirTie<^s, Spectrum MDJ. Video Visions. Dvsorian Ent, Muse ir\ Motion, Awesome Ent. Showman Productions, SoufMis 
Fabulous. Acclimated Sounds, PrO'Mix, Creative tmagineehng, and Mixman that market their sites with us Plus we are the homo for ROTATIONS Com, and AOJA Qrg' 
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So vou’vL' finalIv eot a site on tlie Web, Now 

■* p 

40 million or so people can find out about 
you, right? 1 heoretically speaking, yes. But 

thev can also come to vour house and visit— 

¥ * 

that doesn’t mean they will. Xo, just like 
anything else, you’ve got to market your site. 
W’hile this topic can be a book in itself (there 
are do7.cns on the subject), there are a few 
key and economic fimdamentais voii should 

¥ w 

l)e aware of. 


EXPRESS YOURSELF 

Your Web address should be a part of your 
company’s identity, the same way your phone 
number and address are. That means adding 

vour Web address to business cards, letter- 

«■ ^ 


The best place to start is by going to Submit it! 
(http://www.submit-it.com); this is a site that will 
automatically submit your site for free to some 20 
search engines and directories. 


BY Jeff Mulugan 


head, advertising and other marketing 
materials. It’s worth reprinting your cards, 
even if vou have hundreds lelt. Vour Web site 
can and should be a powerful selling tool. 

Another way to let people know what’s 
new with you is to send out press releases to 
the local newspapers announcing your site. 
This gives potential customers just one more 
way to firui out about you. Manx' local papers 
have special sections listing new W eb sites, 

HOP ON BOARD 

Search engines facilitate finding sites on the 
Web. You’ve probably heard of Altayista^ 
LYCOS, Kxrite or ll ehCraii'/er. These are a 
few ol the hundreds of search engines that 
exist today. Let’s say that a Net savvy bride- 
to-be \x ho lives in Boston decides to look for 
her DJ on the Wc*b. She goes to LYCOS and 
searches on “Dj and Boston.” She would get 
back a list of Web pages (41, as I write thks) 


that all contain those txvo words somewhere 
in the text. Some are relatetl to DJs and SLUiie 
are businesses related to DJing. If you are a 
DI in Boston, vou certainly want vour site to 

* -p *■ 

appear. If you word your site descri]>rion 
correctly, it will. 


THE NUTS AND BOLTS 

Search engines are built on software that 
visits each site in their directory' and catalogs 
the contents of that site. They all have 
different rules tor how they do this, but it 
boils down to the softxvare trying to make 
sense of the main content of y'our page and 
tJien storing that information for future 
retrieval. The\' do this by, in effect, memoriz- 
ing the important words on your site. 

Obviously', it is important to get the 
search engines to visit ymur site so they' can 
catalog it. You do this hy' submitting ymur 
W'eb address to the search engines. Fortu¬ 
nately, tlierc are some automated ways of 
doing this. The best place to start is by going 
to (http://wcvw.submit-it.com); this 

is a site that will automatically submit vour 

T ¥ 

site for free to some 20 search engines and 
directories. That’s a good start. There are 
dozens of sites on the Web that list the 
search engines. Most of them have a link to a 
page that lets you submit your site. 

Wlien someone does a search bv a 
kev'cvord, nil the sites that have those key- 
words appear on what’s called the “result 
page.” To really maximize the chances that 
your site appears right at the top of a results 
page, there is more work to do on your home 
page. There are special techniques you can 
use to improve your lesiilts page’s visibility. 
This involves the use of something called 
jMeta Tags, which are coded in T IT.VIL into 
your home page. For an example of Meta 
Tags, go to http://wu w.petzold.com/gold/ 
gold.htiii. Once the page is loaded, view the 
source code of tliat [xage. For e.vam|de, in 
Netscape, you would use the view menu, 

OMit’d page 18 
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RONDO 


1597 Rt. 22 West, Union, NJ 07083 

Mixers ★ Turntables ★ PA Systems ★ CD Players 
Lighting Special Effects Cassette Decks And more 

To get a free catalog^ inquire about a product, or 

to place an order call I -800-845- 1947 

In New Jersey Call 908-687-2250 

Visit our web site WWW.RONDOMUSIC.COM 


m 




V 


Grey Carpet Covered 

CD Cases; 

For84CD*s $57,96 
For 112 CD’s $65.52 
For 168 CD’s $85.68 

Hold Jewel Boxes or View Packs 


Grey Carpet Covered Grey Carpet Covered 

Album Cases: Single 

For 100 ir $6/.74 Turntable 

For 200 12" $81.90 $J4J4 


Shipping handling: 5% of order total, minimum of S5.00. Offer sub|ect to sales tax in NY 
& NJ. Offer limited to continental US. Additional shipping charges to AK, HI, PR & other 
countries, call for details. Prices subject to change after 8/31/97. 


f t 

I- - '■r< 

a 





SERVICE* SELECTION* QUALITY* PRICE 
Go with the leader in party giveaways From Magic in the Night® glow products 
to novelties and our exclusive party kits, we'll help make your party 

THE EVENT OF THE SEASON! 


Call for our exciting,new catalog . 

Check us out on the Web http://www. shermannet.com 
Customer Service Hours: Mon-Fri 9 AM - 5 :30 PM EST 

(800) 645-6513, Exf. 30SS or FAX(516) 546-7034 


GREAT BIG SOUND 

COOL LITTLE BOXES 



Bag End Ltnidspeakers lias ro* 
thought speaker system design 
and come up with a way to get 
tight-fisted, hard-thumpin’ bass 
from a system designed for 
mobility...The bass was tough 
and tight every where... As we 
pushed the ELF .system closer tt) 
the limits, it not only got louder, 
but crisper...Judging by the reac¬ 
tion on the dance floor, there 
was no doubt that the ELF sys¬ 
tem performetl beyond our 
expectations. 

Robert Lindquist - Etlitor 
Mobile Beat Magazine 

BAG END Loudspeakers 
P.O. Box ^88 Barrington, IL 6001 1 
Phone 847 382 4550 Fox 847 382 4551 
Internet info@bagencl.com 
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MaMit Hmt Web s(t( - Cart'd from p. 36 


then click on “Dociiinent Source.” At the top of the 
page, yrni will see “nieta name tlescription” and “meta 
name keywords.” You customize the content that 
tollovis these tags for your own husiness anti VV'eh site. 
I•'(^r exatnple, keywords might be; Discjockey, music, 
weddings, Boston, Massachusetts, .\IA, tunes, emcee, 
AK^, Deejay, etc,, including your business name. 

d be use of Meta Fags is a tip Web marketing 
experts use. FIo[iefVdly, ytuir competition isn’t aware of 
them yet aiul you can l)eat tlieir rankings and get more 
Web vis: 


If you really want to get into search engine market¬ 
ing strategics, visit httji://wxvw.calafia.com/webmasters/ 
There you will find an enormous amount of excellent 

p 

information. 


THE MISSING LINK 

Many regions liaxe Internet directories listing local 
businesses, wliicli is another good marketing tool. 

Some of these are free and some charge for your listing. 
Obviously you want to l)e in the free ones. Fhe paid 
ones are a tougher judgment call. Just make sure that if 
you are paying, they can prove to you that tliey have a 
justifiable amount of traffic. Ask specifically what they 
are doing to promote their site to the peoj^le in the 


If you’ve gone to the trouble of building a 
good site, take the extra effort to make 
sure it is marketed properly. Otherwise, 
your information superhighway will turn 
into just another dead end street. 


region. If they aren’t spending marketing money, you 
shouldn’t invest in them. 

You shoulil also he careful what links you biiiicl into 
your own site. For example, yon might not want to put 
in a link to a local bridal director)' if there are other DJs 
listed there. You’ll just he making it easier for your 
potential customers to find your competition. 

If \'ou’vc gone to the trouble of building a good site, 
take the extra effort to make sure it is marketed prop¬ 
erly. Otherwise, your information superhighway will 
turn into just another dead end street. 


Jeff h the aifthor Mmic Info GoU - The Sales 

& Marketing Mantml forMohile DJs* ” The fFeh site for the hook is 
wu'U^petzohLcom/gohl/gohlJjiw^ He is senior vice president at Pctzoht 
Advci-tising in Bedford^ A'.H. where he is the webmaster and oniine 
advei'tising expert. 



"Let tf;ert‘ fie and sonHff 



verse. ±\s^h 

p 1 



m « f 



15% 

illi 


Gemini CD 9500 Pro II 
Dual CD Player 

Digilrjl iMiiputs. insuml 
start* speoti jop wheel 


pitch control 


\VaK (ill! ior .W 


QSC USA 900 

Performance anil rcliahilitv arc 
suiiidai J in tills best selling amp! 
270 Watts (F* m. 450 \Vaits.&' Ail 
2 speed fan cooled. 



List $785 - VoIIr Cast $48S^ 



I 
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Denon DN 2000F MKII 
Pro CD Player 


Technics SL-1200 


• 

„ - 

a 



B 

m 



■- 


i 


ChII for 
'iiiir l4iu 
*rit‘e 


DEMON 


The most popular CD Player 
with DJs. Time tested and reliable. 

This unit has all the right features 
including instant start i.Ol .see,), ±8% 
pitch control, cue. and wide viewing angle. 

Gemini PMX1600 

19" Rack Mixer with 
All The Essential 
Features at an 
Excellent Price! 



American DJ 
Sound Activated 

List S599 Light Effects! 


Cnll lot* lour 

Piiici:! 


'Itechnics 



The Standard for vinyl junkies! 
Kcaiures fcalhcr touch slart/slop* 
high torque motor for quick start* 
and higlvly sensitive lone arm lor 
more control! 

Citronic Predator 

One of the hottest mixers 
on the planet! 

Dual 3 barHi kill switches, dual punch 
Huttons. bal;inccd outpiUs. :xrid cucjian, 


List $249.00 

$ I 


• 3 Phono, 4 Line, and 1 Mic Input 

• Cuc/Program Fader 

• Assignable and Removable 
Crossfadcr 



Cnll Fill- l<iur 4 'iinI! 







J- i 


Numark CD 702011 

Gives DJs full control w ith 
instant cue, pitch control (±8^^^ 
track pre-programming, and 
cue search 1 1/75 see.) 





t>r 


I he Vertigo emits 30 beams 
of colorful light that rotale 
and crisscross to the music! 

149."" 

iV'iii <^boled 

Nady Wireless 2 



List $319 

O^ J.Y $199 

Up to 1500 ft Range 
16-20 Hour Battery Life 
120 dB Dynamic Range 



1 -800-404-8230 

P.O.Box 8151 • Reno, NV 89507 


WWW.PLANETDJ.COM 
E-MAIL US AT: 
info@planetdj.com 
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ICALL TODAY FOR AM AUTHORIZED DEALER HEAR YOU! 

1830 Belcroft Ave., S.El Monte, Ca 91733 Tel: (818) 401-9901 Fax : (818) 401-3688 

OEM Mfg. Since 1988 Proudly Made In The USA 










































FUTURE JOCK 


Want a Quick and Easy 
Music Lookup Program 
to take to the gig on 
your Laptop? Here it is: 



CD-Viewer 

Version 1.1 

"EMHAIUCED" 

HAVE YOUR EVER TRIED TO REMEMBER 
WHICH CD A PARTICULAR SONG IS ON? 

• No Paper List - The Faster Way! 

• A Music Database management System 
Designed for DJ’s 

• Multiple Searches 

• Customize Data with 
Add/Modity/Delete 

• Package Ships Complete 
with ERG Database - No 
Re-keying of data 



WHAT IF I DON'T HAVE A LAPTOP? 

* NO PROBLEM - Print your choice of several report styles 


See your local dealer for your FREE CD-Rom 
Demo Version with Complete ERG Database. 


CONTACT YOUR LOCAL DEALER OR CALL: 



Entertainment 
Resources Group 


Entertainment Resources USA, Inc. 
4600 Witmer Industrial Estates, Unit 2, 
Niagara Falls, New York 14305 

Entertainment Resources Group 
2320 Tedio Street, Unitl, 

Mississauga, ON L5A 4A2 


Toll Free: 

1-800-482-1559 

F3X^ 

1 -800-753-3547 

email: 

ergmusic@interlog.com 



How technology is lightening the load. 

BY Mike Ficher 


D uring the past five years, technological 
advances have digitized, minimized and 
electritied information processing and personal 
communication. Kvery’ aspect of contemporary 
living and modern business has felt the impact; and here 
in the field of mobile entertainment we have reaped 
many benefits. 


Need to review a contract or a playlist with a client? 
Just fax it. Need to stay in touch? Carry a cellular 
phone. If you’re out of the area, you can be paged. And 
if that fails, clients can leave their message on your 
answering machine, voice mail or e-mail. At a wedding, 


die best man needs a mic on the other side of the room. 
Your wireless hand-held saves the day. And vour hands- 
free wireless headset mic is perfect when you need to 


teach a dance from the center of the floor. You can even 


program productivity into the dinner music segment. 
Simply pull out your laptop computer and (discreetly) 
work on playlists, promotion materials or contracts. 


LETS GET SMALL 

Personal electronic equipment — such as laptops, 
cordless phones, and pagers — has grown in efficiency 
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while shrinking in size. So has the audio and lighting 
requirements of DJs. Small is now better; limited is 
now efficient; minimal is the max! 

No longer do we have to roll in a truckload of 
overweight speakers and cumbersome amp cases just to 
meet the audience’s perception that big means louder. 
Now we can show up with a podium-size rack and a few 
hundred well-chosen CDs and not be laughed at as a 
fly-by-night operator manipulating a home system for 
quick profit. 

We have entered a time when the DJ who occupies 
die most space is perceived as having something less 
than up-to-date gear. If a client can buy a stereo that 
fits on a bookshelf and fills the entire house with 
superb sound, it’s only natural to expect the DJ to 
pro\Hde even greater quality and power with units just 
slightly larger. And they’re right! Even solo operators 
should have two setups: a motlernizctl “chariot” system 
for auditoriums, w'here stage presence is important and 
a compact unit for smaller venues. 


ITS BUSINESS 

In die office, a personal computer capable of preparing 
contracts, managing client information, organizing a 
music liiirary anti developing promotional pieces is a 
necessity. An answering machine (or answering semce), 
fax machine and a cellular phone for site communica¬ 
tion and problem solving are staples in the accessory 
kit. A pager, an e-mail address and even a V\'eb site have 
also become v'aluable communication and promotional 
tools. 

The downside of all these gains in technolog}'? 
Simple. Money and know'ledge. Staying current with 
hardware and software trends requires constant capital 
investment and industry research. Depending on your 
cash flow and personal needs, the constant improve¬ 
ment in equipment can present challenging liusiness 
decisions. 

The upside? This new equipment is usually more 
consistent, efficient, reliable and versatile. The client is 
likely to receive a higher quality sound performance 
and the set up and tear dowm time have been reduced 
with fewer, lighter pieces to transport. And my aching 
back feels so much better! 

Technolog}- has streamlined equipment and per¬ 
sonal communication devices in the w orld of mobile 
entertainment. Take advantage of the brave new 
physical and mental world. Match your equipment and 
personal information system to the modern age and 
you may find you’ve matched your client’s perceptions 
as well. 




€h^irm^‘aphel\ instructor^ v^ritcr and pefforrner^ Mike Fkher 
aliens and opci ates Dance Express in San Mateo, Calif., specializing 
in the integration of dance inshntetion and exhibitions in mobile 
entertainment presentations* 
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U.P.S. 


140 58th Street Box 82, Dept M697 
Brooklyn. NY 11220-2521 
(7181 567-3333 • fax (718) 567-2310 


E:Maii - saies@up5ta(rs-record5.com 
web site: http://www.upstairs-records.com 


CALL US TOLL FREE ( 800 ) 
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599.95 



ciKtiimi 


NEW! 


Ho( sellef! Fe^urdS! mxi inslaiTt cue, 

pitch & pitch cofW. (+/> 6%) 


FOR 
LOW PRICE! 

Featuiis include: irame Bcoincf. smo cue, 2 
cuepo^nts, 6mA Beom Keypad, otepte. 
setectflble pitch comroi (4,d, or 16>) 


SoiindTecli i»s-8(K) 

says Ji has to be tMQ ard heavy to sotiid loud? 
Soundlech has the D/s dream, a sir»gfe space, 
tS.ft pound, 230W Q SohiTtB Ampiifwf^ The PS* 
800 can aisc play 400W Q Aot\w&. ai>d 800W 
tl8ohms bridwd mono. The PS*800 leatures' 
vanabte speed forced air cooling, oversaed heat 
sinks, and both XLP and 1f4* connectors 




I 4 *11111 ?he new & (improved USA 

senes are BfwttoftfwOJ 
who wants to piuQ ir^ i ionjet about i'. They 
are made n the USA & leature: 270W 
QBciirm, 450V^ 0 4ohmt, 

S50W12orims MUU UC 

5.2r K 9 SD* 37 bs. 



YAMAHA K|.|0 NEVtfj 

The SU'10 is compielefy portable and offers up lo &4 eeoixvte ol 16-B4 
immiKj. (GQ'OuaiHv) sampling time, 48 sample banks. \2 one touch sample i^ads, 
4 sample pdyphwy (you can play up lo 4 sampiefi ai the same lime), tem¬ 
ple editing (direction, loop type, start and slop points), 'seraiching leature'. 
reverse sample play, seoutndng (up to 4 songs can be sequenced), and 
full MIDI G^lpon (ndudlng MIDI ''dumps' to store your samples on any 
computer dsA), The SU-tO comes with TWO CDs full of sampiee, sourid 
eftects a drum beats to get you gongl 


'299.95 


Numark 

IS'' rack mountabke 4*channei mixer with seperaie 
3-band EQ, gain control lor each channel, and inputs 
for 3 phonos, 5 tines A 2 rmes. Master, iixie A record 

outputs, cfossfade cuemg A more! ^29^9 S 




RANEI mp-22 '674.95 


Nothing else comes dose to i Rane Two channels with 
inputs for 1 phonos (convertible to lines) and S itoe inputs, 
4-band EO on each channel 2 mic mputs and alpe fader 



ST\H u.vivn 


■rnrA/f da^tlirvg, sound 

Julu W * activated 240 muitl-cotored beam effect. Uses y 
ftve EVC 2S0V/ bubs for a super bnght effect. 


279.95 





OmNISiSTEM KA\IN»>I S€’,\1\ 

Nomiraled as 96's “Most Inrwvative Lighting 
Jll/1 ' Equipment'* the Random Scan by OmmStslem is an 

exceffeni choice for any mobile EXI. 4 Nghfy polished 
mirrors fire off light beams, creating designs with cns$' 
crossing and sweeping effects. W features a 4*channel 
oontrtsiler, buillnn programs* and 3 rrKxfes d operation 
(auto, sound, A karaoke). Tfanspods easily with cany¬ 
on handle. Linkable to 6 units master/siave sync, 
uses 4 par 36 30W 4515 - 

bufcs aidoded- LALL f UR 

LOW PRICE! 

NESS MIIVI FOGCxEK III 

700W logger with one quai mtemal tank 
^ * pumps 2250 cube (eet per miiuie Comes 

ovnptole with rnouitong bracket A ^ 

remote comrol. '99.95 

01997 Upstairs Recoide. he 

lln NYC? Visit our retail store at 2968 Avenue X, Sheepshead Bay, Brooklyn! 
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REALITY CHECK 



MiniDisc has its merits but is it really 
better than going direct to CD? 


W ow! It looks like I opened up a can of worms with 
luy lust article (Kily issue, “Saving Your Best on 
(d^”) on computer-based CD recording. Thanks 
for the ieedback... both negative and positive. 

I'his time I’m comparing different methods of CD 
recording and will, per your requests, talk a bit about the 
MiniDisc (xVID) systems. As you Jiiav' recall, tliere are two 
wavs to create your own CDs: Using a computer-based 
(xD writer, or using a stand-alone audio component. Each 
has its strengths and drawbacks. 

COMPUTER-BASED METHOD 

Presently you can acquire a CiD-ROAt writer for your 
computer fr)r around $500. recent computer is re¬ 
quired. I’v^e seen new 13.3 mHz models with enough 
memorv' for around $1,000; add in $300 for a monitor 
and you’ve spent aboul $1,800 for your hardware. 


dropped to around S1,600. This is 
down from a high of $12,000 (or 
more) just a few years ago. One of 
the assumed advantages of using an 
audio CD recorder is its al)iliiv to 

r 

play an unfinished disc. Unlike audio 
tape, you need to ‘finish’ or ‘com¬ 
plete’ a CD writing session before 
you can use the CD on a standard 
CD player. All audio CD recorders 
allow you to play unfmislied discs. 
Computer-based CUD writers also 
have this ahilitvt But this feature is 
rather unnecessary because I can’t 

w 

imagine any DJ bringing an aiidicj 
CD recorder or a computer to a 
party just to play an unfinished CD. 
Both pieces of hardware should stay 
safe at home. 



BY Mark Johnson 


^ou’ll also need a sound editor program. The approxi¬ 
mate cost is about $100, but vou should be able to find 
one free on the Iniernet. With the souiul editor, you’ll be 
able to record into the computer’s memorv^'. Vou can then 
edit the song for cueing purposes and arrange the songs 
in the sequence you wish tor the final C.D. dTe actual 
C.D w riting program comes with the (2D-R().M writer. 

NOW THE AUDIO METHOD 

The price of a single purpose audio CD recorder has 


COMPARING THE TWO 

Tn my opinion, the positives of th< 
computer-based CD writer put it in 
first place compared to an audio C.D 
recorder. Here’s v\ hv: 

1. Vou can edit the song prior to 
recording for tight intro cueing. 

2. You can shorten a song if you 
need space by digitally fading out 
early. 

3. You can record many songs 

onto vour hard drive and then 

* 

choose which ones to write so vou 
can optimize the full 74 minutes 
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av;iilal)Ic on a blank CD. 

4. ^bii can cilit or filter out any 
pops that may be on your vinyl 
sources. 

5 . If your record skips while 
recording onto the computer, 
siinplv stop the recording, repair the 
skip or get a new record. Then 
record it onto the computer. 

6. .Making multiple copies is 
done by simply inserting a new 
blank CD and running the writing 
program with the same sound files. 
You do nor have to record the songs 
onto the computer again. If you 
delete the songs from the computer 
and want to make a copy, you can 
use the (}D-ROM drive as the 
source instead of the computer 
memory. 

7. Finally, YOU GET A DE¬ 
CENT, MODERN FLAME 
THROWTR OF A COMPUTER 
FOR ONLY $200 MORE THAN 
AN AUDIO CD RKCORDKR! 

I he prices of computers are 

falling even as I write this article. If 

you have a recent computer, then 

vou’re half w'av home to CD 

- 

recording. If you don’t have a 
decent computer, tlicn now would 
be a good time to get one, as more 
and more features will be available 
on the Internet, mure DJ software 
will come out, and vou really should 
have a good computer for your 
Inisiness anway. 

a* ■* 

4 he audio (^D recorder has 
these disadvantages: 

1. U^nlcss you’ve got a digital 
CD player, the digital input is an 
e.xtra unused e.xpense. 

2. Unless you’re very coordi- 

nated, you will record a slight delay 

when your left hand presses record 

in the CD recorder while your right 

hand presses pla}' on the (2D player. 

If one of the purposes is to create 

discs that cue themselves, this won’t 

work. You wn’ll have to manna IK- cue 

■■ 

the CD at a party to compensate for 
recording the delay. 

3. You must record the songs in 
the order you wdsh on the CD. The 
computer method records the songs 
to the computer’s memorv and you 


arrange the ('D seijiieucc when you w rite the disc. 

4, It you are recortling frotn \'iiiyl and there's a skip, too bad. I'lte (il) now 
has the skip permanently recordeii. You could slop recording that track but tht 
space is gone. 

5, Vou can only make one ('D at a time. It vour trieiut wishes .i copy, y ou 
must re-record the entire session over. 

6, It’s not useful tor any other purpose except for making CDs. 

RE: MINIDISC 

One final note: Lenny Gemar of San Diego spoke up very' loudly in favor of 
the MiniDisc. 'Fhis format has its pros and cons and, under certain circum¬ 
stances, could hay e been the better choice. If you currently have no iligit.d 
recording equipment. C.D recorder, DAE recorder or Ml) recorder, then you 

contimed on page 44 





Now you (on put more musde bock into 
your music with Stonton's new 680 HP DJ 
cartridge. The HP delivers more groove- 
hugging tracking accuracy ond durability 
thon our populor 680EL for octive bock- 
cuing and "scrclch" mixing. 

For even greater playback punch, the 
680 HP pocks 60% more output voltage 
and wide-hand frequency response for 
bodacious bass and silky smooth highs. 
Best of all, the 680 HP delivers oil this 
performance for just a few dollars more 
then the legendary 680EL 

sTaNTon 

The dioite of ilie proicsiumals " 

101 Sunnyside Blvd., Piainview, NY 11803 
(516) 349-0235 Fax: (516) 349-0230 

Canada: Sounds Distribution 
120 Finchdene Square #1, Scarborough. ON MIX IA9 

(416) 299-0665 Fax: (416) 299-4416 
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REALflY CHECK 


oofliinued fratn page 43 


look I’arcfiilK at rlic invi-srmienr. I think we can 
rule out D.VI right awav hecauie more ot a produc¬ 
tion item than a M()bile DJ item, although I have seen at 
least one MDJ use DA I evclusively. 

Now let’s compare CD recording to the AID record¬ 
ing. First, let's assume you have eliminated turntables 
Irom voiir svsiem. Otherwise whv would \’oii need to 

• P* # 

record anvthinu? So vou most likely would have one or 

p W. * * 

two C^D play ers tn voiir mobile system. 

I « -r * 

Adding a AID play ei' for your mobile system may 

e.xceed the injtuts on your mixer as many are tw o phono 

and tyvo line inputs. If you have the inputs, you don’t have 

to worry about an extra switch to consolidate three line 
#■ 

inputs into two. 

Just as vou had tyvo turntables and/or two CD players, 
you may consider bringing two AID players. This may 
seem strange, but you don’t want to be caught having to 
play tyvo songs in a row when both are on AID. You could 
be e.xclusiy'cly AID and leave the turntables or CD players 
home. Fo prevent unplugging your AID recorder from its 
hotnc location lor each party', you will neetl to purchase 
both a AID recorder and a .MD player. 

The strongest reason to consider die MD method is if 
you already ha\T made the investment. Up til now, the 
price of CD recorders has been out of the grasp of the 
A1DJ. Just two years ago the computer (d) writers yvere 
over S2,()()() and the audio CD recorders were over 


S8,0nf). At the same rime, the AID recorders were around 
SSOO and the players around $500. So if you bought your 
AID equipment back then, you’re probably quite good at 
it and won’t need to y’^enture into CD recording. 

i\ID does have some nice features that CD recording 
does not have. First, you can re-record the same disc up 
to I million times. Second, you can encode the AID with 
song information like artists and titles. Third, the discs 
are pocket size so you can get more music into a smaller 
area. Fourth, the discs are contained in a protective case 
like a floppy. 


There’s one minor flaw about AID. The technology^ 
doesn’t exactly record the complete song as a CD does. It 
depends on the analog momentiim of the mtisic to 
carrvov^er in vour ears and vour brain fills in the infini- 
tcsimal gap. This won’t show up at a party^ unless all of 
your guests wear headphones. 

Cne final note regarding all three recording systems 

mentioned here. Only one, the C^D, has pre-recorded 

titles available in retail or music stores. Sony’s AiiniDisc 

■■ 

only supports a handful of major Columbia artists. You 
can count the number of pre-recorded DATs on one 
hand. Both exist as a recording medium instead of a 
playback medium. And since the (^D exists oiit-of-the- 
box playable at a dance, I will have to consider it the 
yvinner in this comparison. 



AHENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

A1 in one' Standard Console Case shown on 
our Rack Stand. Easy as 


M-2R 



13 Spaces for Amp 
10 paces for Mixer 


Corrso/e Cases oaal/obfe 
in styles. 



Albums Available in 
Any Case Style 



IB 

T4" 

Double Rov.' 

Holds 1351 

Holds 100 

Holds 200 


Amp 

Racks 



Rack 

Mixers 


Stonclord & Custom Sizes Rvolloble 


45's Cases Available 


CD Cases Available 


Deluxe Console/SB 


Single Turntable & Mixer Cases 


In Any Style 



In Any Style 




Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 37S 

Holds 550 

Holds 100 

Holds 165 


Depth 16 *8 Spaces for Amp 
10 Spaces lor Bottom Mixer 
S Spaces tor Top Mixer 



Medium Duty Flight Cases Rec or Surface Heaviy Duty 
Hardware Carpet or Vinyl Laminate Flight Case 



1121-1 Lincoln Avenue, Holbrook. NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc, Custom cases are our specialty! Call for pricing. 
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MX 


DIRECT 



your 







SM 



OVER 800 
DJ PRODUCTS 



CATALOG 


- 


yourMw«K It 

€< » !>■■ SwfMTUor* 







CURRENTLY AVAILABLE 
PRODUCT A pm C£UST 

_"fStll OJfROME^ 

I9WE ff 1( H 


IS 


i 


B$Jt cl. 




VRB 

DIRT 

CNUP'! 



tMl«n 



r 

I nr*'] iqm 


Numark 


PefsmMA/Ke Sbr/es 



DJ Price! $299.95 


DM-1600X 
Pro DJ Mixer 

* 5 Lire. 3 Phono, 2 Mic inputi 

* todiV^uat Gain On Eacli Inpul 
«3'B8nd EO OrL Each Chmntl 

> Split-Cue HeadpiTone Monitoring 

* Effects Send & Receive Por Adding 
An OutlMafd Sampler Or Etfecii 

* Assignable Pre-Fader Uiten 

* Palming On Each Channel 
«Replaceable Crosstadcr 

* Heulrili Mac Connector (KLR/liC) 

- 12V BNC Light Conwctdr 




. GLI DC-3000 
* * A * DJ Single CD Player 



DJ Price! $349.95 


* ii' Ftacic kiooniabie 

* bisEsnt Start 

> Jogwheet For SeifChlng 
IrtJ Pupoint Amincy 

* Frvne SevciT (i/TSii sec) 

* Auto h Nonnal Play Modes- 
» Vanible Pitch Control And 
Ranges From 4Mo1E% 

Pitch Slide 

* JDrfjiirfnt Time nodes 

* Accufite CoHng SyUem 


AMERICAN DJ 

AfTttrcanQj Crystal $6494 

AnwrcjriDJSfWlilfi S7VK 

Amv'tcar OJ Mri-G«n $99 95 

AmancariDJUtDwdli S1S9.95 

AmvncarOJAigrKSor SI79.95 

Arnv^cariDJAwpgf^ S^S-VS 

An-«rcan|XJf;jnn«tin S234'95 

/i#T«rcan OJ Wivfp S28Q 66 

Amarcm DJ Crt>l U $224 f9 

AjnorcanDJVmliiio IHO.&S 

Ari^«ncvtOJ$l*t4il $244 55 

ArivarciriDJColorvy $219,OS 

AinencQnDJMKfl $2$*.9S 

Arn«rcan DJ Outfro I SlOS.aS 

AmeneariDJOKliWda* $149.9$ 

American DJMeoaSrtooc S2S9.9S 

Aniircir)DJ3<4i«'9lroo« $129,95 

Anwcan DU S- fOCW SlroD* Sflfi 95 

Am«rc&'iDJ5^roban«iiD(a $34 9$ 

An'«r<ariDJf‘ogHao $14995 

AjT«rcaA0J1 Gal Fog Jims $2995 

AfPorcmOJlitPanie'L>i4 $09 95 

^r)trcinDJljgiii«>gCoriCrot $149.95 

AnwcanDJCXduConlroror $129.H 

Amarcan DJ T «\iuir>o System $279,95 

DENON 

DwnDH-200l3fmiiCt>P\^t SVVCfi 
D9riaaDN-Z500FODPtoiri»r 

GLI PRO 

QUOU«OOOScT<ilcMJlj9(Qf 514995 

OU DC MOO SfT^ CD Player S3499S 

<3UDC-4DOODuaiCt>Pte^sf $£41995 

OL IOC 5000 Dja> CD Pieter 5739K 


GRUNDORF 

<!k\aidQrt4S fSlOlCaa* 
Ghnkirf 4S (ABSi CoKT 

ai\in«>ffir |lOO)Cas< 
OrvmSOff ir 42001 Com 
GA ind9ff CO la'll Cota 
Gnai(»rfC0 4n£lCat« 
CkiovkiriCDiiea^Cast 
O«un4QrtCOG310^Cfl» 
OfiovlQit Litlity C»o 

&ngi9 COd'509 
diundari TurttLiiila 
Gt^okSot^ Dual COJ-SCO Co01n 
Giijndkxf Dual TtyirrioO'4 Canyn 
GJVjndbrf TumUfSe OafraCafa 

JBL 

J9L MR9G2Prff Spooiiw 
JBL MROaS Pro Spaolcw 
J0L MR?135 Pro SpMkw 
JQL MR9SI Pro Spn«or 
UBLTRI25PieSoeah»f 
J&LTR23SProSOMk«r 

MTX 

MTX MXBOOPHuDJ^iw 

MTX UXSOOPro DJ SAlat 
M TX Ijrxaooo Pro CM Mri«r 
MTX MXISSO Prti DJ Mu4r 
MTXMX750ProPJU4cr 
MTXMXUSBonfScordn 
MTX Pvmi 12 P^O Speakw 
MTX Fvmi 15 Pro Sp«liw 
MTX Pwftzis ProSpoahw 
MTX PWRSrs ProSuO-WoeMr 


$74.9$ 
$89 95 
ST9 9S 
599 9$ 
584.9$ 
Sf4K 
$99.95 
$10905 
SD&9S 

mas 

5249 95 

^19 95 

$189.95 


$479 « 
$49995 
f72i 95 
$759 9$ 
$349 0$ 
$529 95 


fWCPi 

SVVCPi 

S^PI 

SWCPi 

$'iVCP 

$rtCPi 

SVVCP1 

$>VCPi 

%ViC?^ 

swept 



NUMARK 

19.warn 1«KIX Pro DJ IAi 4 !r 
HLittjiniLilCNlXiProDJWixar 
NumarA iseax P>ro DJ U ur 
Numar% 1425 Pro PJ Vk>^r 
Ni^rk laOOKPraDJMMir 
NumarH leOOX Pro DJ lAmf 
NbmrvK, IGSOX ProDJ MiiOf 
Num Drii 7020 L»<li Duor CD Uni 
NRrffUHfi BoAiiiacpar 3CM12S 

PIONEER 

PowCDJ^SCOM CDPt»^ 
P«ni*r[JJM'3aO ProOUMcKor 
Power DJM &00 ProDJtAicBf 
Pronoar CDJ'DjM Road Cm 
Pmtf CDJ<DJM Jgropor CaC4« 
PortearCXlhl SODRod^ 

PicriMr POR-OS CO Boeoids^ 
PioriMf 74 Mm RaewdiM CDs 
PicrrocflUM SOOOroHliKte' 
Pianow M'V2000 Pchrir Amp 
PioneesM V300aPi7««rAmp 
PomtS-vanooPni Spoo^ar 
pROfwS-VTtxnPro S«Maii.tf 
Proneei S-V^fiOO ProSUb-Weder 

RANE 

nt,i.MPSP(«DJM«ir 
Aone liV-24 Pro DJ Club Moar 

SAMSON 

WkMaiNorM3ArVU Hudfee! 
Wa«l4«4 Noa-D V VtX HUnPiatd 
Waei|i«tnH-Dlv VLXTO Hdurt 
WvpimTrue D<vVUCTOt1ind*9d 

SHURE 

SKuit Stt57 Mcfoprronf 
Shum SM58 M cropnoM 
Shu*« &5XS»r>«tilCl4l4ro 
SiiuroOvta Qroon ED 
Sfiuro 8ati Qn>«n 3 D 
Shuro TO HdodtfiSyiiam 
Shl^ to MOj^rwldSyiiiaro 


$T»9S 
$15995 
il»9S 
$314 95 
$299 9$ 
$449 95 
$590 95 
$59095 
$290 95 


swept 

$$9995 
fWCPl 
$309 95 
l«95 
$49.95 
S180995 
11396 
r9.96 
$1109 95 
$1399.95 
$579 95 
$440 95 
1779 95 


im» 
$079 05 


$249 95 
$220 95 
$329 9S 
S290.H 


SICS 95 
$190 95 
f«8.K 
199 95 
$390 9$ 
$24995 


TECHNICS 

TkTwSL laOOTumUia 1669 9$ 

T*crncsSL>T 2 tOTuifiWM $•&« 95 

STANTON 

SUHXonWMroltoMlplionD fufs 

SlviimtOOC) Dull HAKdron* $8995 

SimniOiN«M^Hieadprm iaaos 

Slorion 1D1 Heodphorw $u » 

$unGAiDiSbc4H*ici|ivor« 16996 

Simon ST-Proiiiadkiwis $39 95 

GrwnvMularALCartiXiDS $1399$ 

Qrcnv«Maite4ALR«plStySA $34 96 

C3rH'«uMa«ef AC rt-pRptSiyt |tDi 95 

Qrirowl4jt8i«MaidriP»irCaii 11799 $ 

OroQwcMadfNMa;lcriPgipfi4^i 179 95 

TrocAUaKief AiCofindgi $99 95 

TracAMottvr 129 95 

T>mJUmarA4.3-PMS4|« $84 95 

TrochM«t»f UjrtonPaiTCail $1399$ 

T(HkMai1*r WMcn P|ir Sl^. '|64 $6 

SimcneflDHPCarfridgi 18996 

Stanton eaOHPRsiASrylM $36 95 

Simw«90MPRBf43-PaL%1i $84 96 

Ssar«in680HPMa»iParCfti1 $129 96 

S(an(ton6aQHPMatdvP»»<rSly« |899$ 

SiaritonewELCadnd^t 17996 

Sdriwi esoEL n«fi Sl^ $26 9$ 

BumlDneeoEiRtp 3^Pt^ Slyi $74 H 

SiMn UOCL Molten Ptf Can $1CG.9$ 

Sl«riHie8CieLMaid^PvStyk $49 95 

5tlM9onSGOALCa8ndgi $2995 

Simon SOOALRopiBl^ 1149$ 

Smbn6O0ALn4p<>PpkSly^ $09 9 $ 

SutirmSODAlMalcTiParCail $4996 

$mDnSODA4.MiidhPvSt)4i $31.•$ 

StorionFtaDtocunmlifadSwl $1396 

StmonTl>toSlipmaig(PAllst) $14 95 

9Mr>l4n Thick Sl 4 araCa(THCK 9 $19 95 

Stanton SC^StyigvCbariir $1396 

Storm VC-1 VlnyCCiHiw $24 9$. 


WC STOCK AU REPLACEAfil£ Cf»068fA0EF» 
FIM NUiUfIK, MTX. PtONECR, RANC A QU 


fuNorfflJC 


7456- ri\tV) 3 KECORl) SE T 
(52S4-fMCi I cm fPACT DISC' 

STEP INTO A WORLD - KRS ONE 
MY BABY DADDY • B-ROCK & THE BIZZ 
LET'S DO IT - QUAD CITY DJs 
CALL ME - TOO SHORT & LIL' KIM 
GET YOUR GROOVE ON • GYRL 
LET ME SEE YOU SQUIRREL • SQUIRREL 
SUPERSTITION - DOUG E. FRESH 
DON’T LEAVE ME - BLACKSTREET 
DOWN LOW - FREAK NASTY 
FREAK OUT - 12 GAUGE 

Top -40 
Dsnee 
Rap 
R & B 

Classic 70's Di 

HI—N RG 

80'S Dance Classics 
Old Scliool 
Urtsan 
Alternative 
Samples 
Beat L.o< 
Mega-Mi 
Medleys 
DJ Accessories 


6iiH8 

SliASSK 


CLUB CLASSIC ISSUE 


(7752’PCV\ 2 RECORD S ET 
(4358-PCC) / amPACrDI SC 

COPACABANA - BARRY MANILOW 
YOU SHOULD BE DANCING ■ BEE GEES 
JUNGLE LOVE - THE TIME 
I DIDNT MEAN TO TURN YOU ON ■ CHERELLE 
FANTASTIC VOYAGE - LAKESIDE 
LAST NIGHT A DJ SAVED ME LIFE - INDEEP 
PARTY ALL THE TIME - EDDIE MURPHY 
MIDAS TOUCH - MIDNIGHT STAR 

itilJJ/JfJJ/JJl/JfJl/jUUiJ 


Toll Free Fax: 1 •800«7999*FAX 

International: 1 •770*446*5046 

International FAX: 1 •770*446*0747 


Email: info@remix,com 

Mailing; 3100 Medlock Bridge Rd 
Suite 305 

Norcross, GA, 30071-1439 



800>241 ‘MIXX 




FREE 

TECHNICAL 

SUPPORT! 





CATALOG 

SUBSCRIPTION! 




ONLY 

FACTORY 

DIRECT! 




MORE 

HOT NEW 
PRODUCTS! 



ALWAYS 

OPEN!! 

24 HRS A DAY 



MORE 

THAN 10 
WAYS TO PAY 


































































































A litanic event to wrap up your summer parties. 


I n observance of the 85th anniversary of the sinking of the iinsink 

able, “ ritaniinania” continues to gush across the nation. I he 

Titanic was first unveiled in Belfast, Ireland on May 31, 1911 

aiul the unsuspecting passengers boarded the mon.strosity on April 

10, 1912 in Southhampton, England, on their way to New York. 

I heir voyage lasted less than 24 hours. 

We first e.vpcrienced the revival with the multi Tony aw'ard 

winning Broadway musical, Titanic. Now you can buy video tapes 

that document the whole ghastly affair in the convenience of your 

own familvroom. There is also a CD-ROM, “Titanic: Adventure 

out of l ime,” and a cookbook, “Last Dinner on the Titanic,” for 

S24.95. Or perhaps \mu want to experience it in real life. A S6 

million exhibition of Titanic artifacts opened tliis summer in 

Memphi.s. But if that’s not enough of an experience, for a mere 

S6,000 you can take a cruise to visit the watery grave, just 400 miles 

off Newfoundland. And if you want something to take home with 

yt)ii, for $30 you can have a lump of real Titanic coal; both the 

cruise and coal are offeret! by RMS Titanic, Inc., the exclusive 

salvager of the ship. Next on the agenda is the 20th Century' Fox 

c[>ic Titanic, with a current price tag of $200 million, soon to open 

at a theater near you. 

■ 

ALL ABOARD 

In the midst of this mania, a few opportunistic DJs are also cashing 
in on the ship w reck theme with what could become the pop 
summer party idea for years to come: Titanic Parties. Tf your 
searchlight is on for a new theme to sell your clients, this could be 
just the ticket. 

riiis concept could have sexeral variations but, generally, a 
l itanic Party Ivas a centra! theme. It can be held virtually anywhere, 

w J J * 

but outdoor locations such as parks and backyards are best. The 
hosts of the parries (your clients) comprise their guest list and 
assign each guest status as 1st, 2nd or 3rd class passengers, as it was 
on the Titanic. Proper attire is essential. Guests should be in¬ 
structed what to wear. The 1st class being the most grand and 3rd 
class being the most casual. The hosts (you and your clients) should 
be dressed as captain and crew members. 

M)ur first job as DJ is to welcome and announce the guests as 
they arrive anil direct them to their proper areas (if space allows). 

The 1st class passengers are directed to a room or area where fanc\' 

CONTINUE ON MCE 4S 


\ 





jOMG-j f'DliA'JTIMIC PM'J'Y 

Black Water......Doobie Brothers 

Beyond The Sea.Bobby Darin 

Boat Drinks......Jimmy Buffett 

Carribbeai Queen..Billy Ocean 

Come OR Down to My Boat.Evoy mother’s Son 

Dance Band on the Itantic.Harry Chapin 

Drift Away.Dobie Gray 

Fantastic Voyage....Coolio 

Fins...Jimmy Buffett 


Harbour Li^ts... 

Sammy Kaye 

How Deep is the Ocean. 

Frank Sinatra 

In The Navy.. 

. Village People 

Pirate Looks at Forty.. 

Jimmy Buffett 

Proud 

CCR 

Ride Captain Ride. 

Blues Image 

Rock Me on the Water. 

Jackson Broyme 

Rock the Boat. 

Hues Corporation 

Sea Cruise. 

Frankie Ford/Glen Frey 

Ship Titanic. 

Pink Anderson 

Ships.. 

Barry Manilow 

Sinkin' in the Sea. 

Barefoot Jerry 

Sit Down, You're Rockin' the Boat. 

Don Henley 

Slow Boat to China. 

Spike Robinson 

Smoke on the Water.. 

. Deep Purple 

S'On of 3 Sdllor 

Jimmy Buffett 

stalin' Alive. 

. Bee Cees 

The love Boat Theme... 

. Original Music 

The Titanic ... 

. John Townley 

Tide is High... 

. Blondie 

^ITIO 3nid Tid'G' BBJ144tK*4CC4l4ii»M#44j(l*il*t«ti*»ll*l4 

. Basia 

Too Many Rsh iir the Sea .. 

Marvelettes 

Unde Albert/Admiral Halsey.. 

. Paul McCartney 


. Rose Rovee 

Wreck of tiie Edmund Rtzgerald.. 

. Gordon Lightfoot 

Yellow Submarine...... 

. Beatles 
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FOR YOUR NEAREIF Pfc 

- vocomo ^ 

^ CALL 800-678-5348 
FAX: 818-968-1988 


www.vocopro.com 


com 


If a heavy duty commercial workhorse is what you need, the Vbcopro professional series is absolutely 
best choice combined with both quality and value. The KJ-6200 is the only mixer feature built in video switching 
and digital key control. The VP>600X Power Amplifier outputs 600 watts of RMS power with impressive signal 
3 noise ratio of I OOdB, combined with pair of VX-15/ 15" P.A. speakers.Together they sound so good. 

Your customers will corine back again, and again. 


For portability, the TWISTER measures only 22 i 

and weighs less than 59 lbs., with featcir 
built-in shock resistant CD/CDG player, 

19 steps digital key changer, ^ 

cassette deck that plays and records the actual 11^ 
and vocal, together with six speakers in one ruggpd Fpitl' 

It is the perfect system for rental or home use 
The TWISTER is your best choice for maximum versatility 
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hors d’oeuvres 
(salmon, finger 
sandwiclies, etc.) are 
sened and a barteiuier 
pours champagne. 

I'he real Isi class 
guests dined on Roast Duckling with applesauce. Your 
main system should be set to play to these guests and 
the playlist should feattirc a mix of sea music (see song 
list). 

The 2nd class pas.sengers should be directed to a 
slightly less-granti area (Parlor Suites). They also 
should have music and fine food. The real 2nil class 
passengers breakfasted on Yarmouth Bloaters and ox 
kidneys. W'c wouldn’t recommend this; stuffed mush¬ 
rooms and Swedish meatballs would be a better choice. 

Those invited as .^rd cla.ss (Steerage) passengers are 

directed to a separate room, possibly a basement or 

garage, where the menu features 

potato chips, pretzels, etc., 

w ashed down with warm beer and 

soda. They' would have actually 

• ¥ 

been served rabbit pie and baked 
j)otatoes. To recreate an authentic 
“below deck” ambiance, set up an 
ok! tinny single sfieaker some¬ 
where in the room. 

d hroiighoiit the early part of 


the evening, the hosts spend most 


For additional music, check out the recent re¬ 
lease, Titanic: Music /Is Heard on the Fateful Voy¬ 
age on the Rhino label. The single CD contains 
23 new recordings of early lounge music, rang¬ 
ing from classical to ragtime, dating back from 
the turn of the century as performed by The White 
Star Orchestra (a five-piece band consisting of 
violins, cello, bass, and piano]. It also includes 
songs that, Titanic survivors claim, were played 
by the 3rd class passengers themselves. 


of their time mingling with their 1st and 2nd class guests. 
Defjending on how far they want to take it, they may or 
may not allow tlie .h d class passengers to socialize with 
the 1st and 2nd class crowd. As this is all in fun, it 
depends on how well they know their guests. The extent 
of the nautical decor is also up to the hosts. 

ICE CHEST OFF THE PORT BOW! 

The fun begins 30 minutes to an hour after the guests 
have arrived. Give them time to mingle and settle in. 
During the first hour, y^our playdist should feature appro¬ 
priate music of the period mixed with other songs of a 
nautical nature. Ha\'ing annoimcetl all the guests, your 
job description now becomes a mix of cruise host and 
theatrical engineer. As cruise host, sprinkle a few lines 
like: 

“Welcome aboard the SS (client’s last name) this 
evening. Our bartender ‘1 larry’ is here to .sen'e the 1 st 

and 2nd class passengers. For you 
below'-deck passeaigers, there’s a 
case of Bud in the galley'.” 


HOIY ICEBERGS 

The high (or low) [joint of the 
evening is the actual “collision.’ 
Your job is to create, as realisti¬ 
cally' as possible, the moment 
when the 46,329 ton British 
ocean liner skidded into an 


RELIABLE PARTNERS IN YOUR DJ BUSINESS. 

Showcase ‘Presentations 

n^fte ^ilftimate Carpet CoveredCases 
...Because tfour image is everything 




High Performance Pro DJ Loudspeakers 


Cain -800-336-1185 For A FREE Catalog 


Distributed Exclusively By: 

Electronic Bargains 970 Montello Street (Rt. 28), Brockton, MA 02401 

Telephone (508) 584-8255 Fax (508) 586-2488 
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iceberg in the frigid North Atlantic. In preparation for 
the crash, several coolers filled with finely crushed ice 
are made available to the passengers in the 3rd class 
quarters. 

As the moment of impact grows near, begin increas¬ 
ing the fog level in the room. At the proper moment, 
play any loud crashing sound effect that might simulate 
a ship hitting an iceberg. A loud, long thunderclap 
works well. For a more humorous approach, a u pical 
“screech... crash” car wreck effect can be used. 

Following the crash, all hell breaks loose. Lay on 

your logger until the room is filled right to the edge of 

what you would consider safe. Every par can, effect and 

beacon should be flashing. If you have a siren, use it! 

Begin announcing, “Ladies and gentlemen, weVe hit an 

iceberg... There’s no need to panic!” (or something of 

your own creation). This is the cue for the lowdy 3rd 

class passengers to attack the elite 1st and 2nd class with 

handfuls of crushed ice. It’s every man and woman for 

« 

themselves as you begin tossing inflatables, and novel¬ 
ties of ever)' kind (use your imagination) into the crowd. 
This might be a good time to play a round of “ Musical 
Lifeboats,” w'hich is just Musical Chairs with a nautical 
theme. If the part)’ is outdoors or poolside, someone 
will no doubt grab a water hose and spray the crowd. 

You should play music throughout the whole staged 
“collision.” It is reported that the actual Titanic musi¬ 
cians gathered for an impromptu concert to calm 
passengers. No one knows for sure what they played; 
some say it was “Nearer, My God, to Thee” and some 
swear it was “Autumn.” VVe suggest something a little 
more upbeat. 

As the crowd begins to tire of the chaos, get the 
party back on its feet with “Rock the Boat” by the Hues 
Corporation. The 3rd class passengers can now join the 
higher ups as you go into your regular dance mix. 

ADVANCE WARNING 

Obviously, when helping a client plan a Titanic Party, 
there are several things you have to make them aware 
of. First, they need to invite people who’ll go along with 
the whole nonsensical enchilada. Guests will get ice put 
down their shirts, pants or who knows where. They may 
get wet. So towels and maybe even a stack of dr)' T- 
shirts should he available. In addition, you need to be 
ver)' conscious of the fact that people will be getting 
pretty rowdy and stumbling around in the fog. 

This is great summer fun but, because the fog is 
critical to the whole thing, you’ll need to plan your 
location carefully or use multiple foggers. Keep your 
setup as far away from “ground zero” as possible. You 
may even want to create a barrier benveen you, the 
guests and the water. The perfect setup is when you can 
be on a deck overlooking the guests. The point is, this 
can be an excellent theme for a hot summer night, but 
you need to plan carefully and apply a bit more common 
sense than usual. Otherwise, the whole show just goes... 
down with the ship. Ahoy! 

nW 


PINTO NOVELTY CO. 

A Wholesale Distributor Spechilizing in 
All Your Basic Party Goods Gi> e-A\vays 

The Instrumental Party 

52 Fantastic Pieces - only $29.99 

• 6 42" Inflatable Guitars 3 Inflatable Keyboards 

• 6 24” Inflatable Saxaphones •! Inflatable Conga Drum 

• 614" Inflatable MiGropbones* 6 S-t/Z" Tambourines 

and for an added touch: 24 Hawaiian LolS V 7 > 

. Non A«aiabl«! 


IT InflotaUe Troini.,.^ 
onl]fl3ea. 

I 


PaitiiPack 

27 Hats for only $33.00 

• 3 Indian Headdresses • 4 Straw Cowboy Hats 

• 4 Police Hats D * ^ Sailor itats 

• 6 Construction Hats ^ • 6 Firemen Rats 

WE OFFER PERSONALIZED S^TY PACK SERVICE! 

It Pays to Call Pinto Novelty! 
1 - 800 - 854-8490 

COLOR CATALOG NOW AVAILABLE! 

24-hour answering service! 

NY; 718-332-8131 • Fax:718-332-8141 • www.partypiiilo.com 

9 a.m. - 6 p.m. • Sat. 10 a.m. - 2 p,m 
^ 2403 Avenue X • Brooklyn, NY 11235 



80 -page 
Vlileoanil 



lighting, 
rCatalog! 


1 








http://www.sideas.com/sideas e-mail; sideas@coil.com 

Sound Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614) 263-5180 Fax: (614) 263-1823 
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CALL TODAY! FOR 1997 CATALOG 
1 • 800 • 528 • 5599 





For All Your Party Give-Aways! 


Musical Instrument Inflatables 
Plastic & Straw Hats 
Glow Necklaces 
Sunglasses 
Hawaiian Leis 


Maracas 

Tambourines 


How Much Did Your 
Business Grow Last Year? 


After ten years as Mr. Music, I 
was busy every weekend and 
double-booked most, but 1 was 
still working a full-time job. My 
DJ business was just extra 
income. Sound familiar? I 
joined American Mobile Sound 
in December of 1995. One year 
later. I've done more events in 
the first four months of 1997 
than I did in 1994 and 1995 
combined, and 1 just quit my 
full-time job. I'm on pace to do 
over 600 events this year and 
am the owner of a multi-system 
company. I'm glad I checked 
out AMS before mv competition 
did. 


--1 - * ■«» 






un 




Todd Henry^ formerly Mr. Music, 
and his manager Eric Essrnan 
at this year's AMS convention. 


Can you grow like I did? I don't know, can you? 


For more information 
on what AMS can 
do for you, call now; 

(800) 788-9007 




.O 


OH 



SEND USYOUR BUSINESS CARDS! 
THE WINNERS WILL APPEAR IN THE 
lANUARY'98 ISSUE OF MOBILE BEAT! 
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DONT LET YOUR DIRECT MAIL BE JUNK MAIL 


Hov? did your last direct mail 
piece do? How much response did 
you get? Did your customer^ 
prospect or addressee actually 
open your envelope to read your 
printed piece? 


BY Bob Popyk 


THINK ABOUT IT 



Wliat do you do with the mail that comes across your desk? Do you 
sort it over a wastebasket going, “Junk mail (trash), another letter 
fiom Publisher’s Clearing House (trash), AOL solicitation (trash), 
AOL solicitation (trash), AOL solicitation (trash), American Express 
bill (trash... no wait... keep), bulk-mail ad piece (trash), personal 
letter with 3 2-cent stamp (keep),” and so on? You’re not alone. So 
how do you know those next 100, 500, or 5,000 envelopes you send 
out promoting your Mobile DJ business are even going to get 
opened? First, you have to get their attention. 

1 received a direct-mail piece the other day that had on the 
outside of the envelope the words: “7 his is not another letter from 
Ed McMahon.” Cdever idea. I opened the envelope, read it, then 
threw it away. But at least I read it. They got me. And that’s what 
direct mail is all about. If your prospects don’t open the envelope and 
read what’s inside, you’re spinning your wheels. So how do you get 
people to give you their attention, even if it’s just for a few seconds. 

The easiest way to see what works is to go through your mail and 
see what gets your attention. VA'Tat makes you want to open an 
envelope and read something? First of all, you may notice that any 
personal size envelope, with an address written in longhand and a 
32-cent stamp gets opened right away. Bulk mail doesn’t. Any^^ letter 
that looks like it might be from one of your friends and not a bill or 
solicitation gets opened right aw'ay. Postcards get looked at right 
away because you don’t have tt) open an envelope. Start to see any 
similarity'? If it looks like junk mail, it probably is junk mail. If it 
looks important, it may be. So the idea, is to make your piece look 
important. 


GET THEIR AHENUON 

It also depends on how many people you’re sending your direct mail 
piece to. If you are targeting a smaller audience, you probably can 
spend more and be more creative. Roland Musical Instruments sent a 
direct-mail piece out to their dealers informing them of an upcoming 
dealer meeting. Thcy'^ wanted to make sure it didn’t get lost in the 
midst of their dealers’ other mail that day, so they sent it in the form 
of a space gun. They actually bought the guns retail and had them 
customized, printed and rebo.xed. When you pulled the trigger little 
foam disks shot out. It made a great noise, and the disks flew about 
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The easiest way to see what works is to go 
through your mail and see what gets your 
attention. What makes you want to open an 
envelope and read something? 




30 feet. \Mien you picked the disks up, the names of 
the products and otlier information was on them. The 
theme was “new product launch.” No one threw it 
away. F.ver^'body played with it. Tt caught everybody’s 
attention. 

\\\jod Mode Kitchens sent all their distributors a 
cassette tape in an envelope informing them of a new 
sales campaign. On the outside of the envelope were 
the words: “This tape will self-de.struct in 5 minutes.” 
Ever)'body played the tape. It got their attention. 

One of the more successful car salespeople in the 
country' sends out 10 postcards a day to his past 
prospects and customers with the words: “Trying to 
reach you, please give me a call.” That simple. Noth¬ 
ing more. It averages an 80 percent response rate 
because of people’s curiosity as to why they should call 
It gets their attention. 


salesperson in a Sea Ray hoai ilealcrship 
tries to get a prospect hack in one more time 
hy sending a letter with Ih stamps on it. 

T hey are all 2-cent stamps. l'.\eryone else 
sticks 32-cent stamps on their en^’clopes or 
runs thent through a meter, i lis letter stanils 
out. It alv ays gets opened. 

.■\ well-known copyw riter got his new slet¬ 
ter off the ground In sendinit a letter w itlt a 
dollar Itill taped inside. The next wui tls were, 
“I want to get you used to rccei\ Ing money in 
the mail.” It got my attention. I kept the tlollar bill and 
spent Si75 to subscribe. 

Even'one has received a letter that states, “\'oii may 
■ ■ 

have already won.” but nothing heats, “You have already 
won!” How' badiv do vou want more customers? Clan voii 

IP ^ ■ 

afford to give away something small to do it? Is it worth a 
few dollars to bring in a potential customer? It might get 
their attention. 

Before you send out vour next flier, brochure or 

« p 

direct-mail piece, make sure the envelope w ill get opeiteci 
and the letter will get read. (Content is one thing. I hat’s 
the second step. First you have to get their attention. 

Boh Pof^k h the puhiishey of'^Creative Selling," a monthly newsletter 
an stiles anti miirketing strategies. His sales meetings anil seminars are 
presented nationwide to major companies and industries. Call (Soo) 
72.^-9700 to reach him or to rei/nest a Jree sample issue of his 
newsletter. 


P.ASW CABINET MFTR 

S HAtm/ARE DISTRIBUTOR 




mmnD w coffin 

$ 109 .^ 



J 



m 

r * 





TO THE 
PUBLIC 


PA WOOFFPS 
FROI/I 

$ 39 .^ 






HORNS 
COMPRFSSION 
DRIVFRS 


LATCHES FROM H.” 


PAORW 
EMPTY CABINETS 

FROM 59.<><’FA 

SA\/E$$$ 





GrF 6 's/fgA mo 

11940 f. Washington Slvd. • WninfER, CA 90606 


CALL FOR RiECATALOG 


(213) SS7-4994 • (562) 907-9523 
OR E-MAIl: DISKJOCmmOLCOM 
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ORATORIES 


Our SL'SGORM is the wortd^s most popular 

Mobile lighting system for 3 good reasons... 

0 

1. Single Use - Single Stand-Alone Lighting System 

2. Multiple Use - Connect up to six trees together 

3. Remote Use ■ ConnecHs with any of our controllers 

Start with an SL-860RM Mobile Lighting System and later 
add some special effects. It's a recipe for success. 


Call For Our 
Free Catalog 
And Dealer List 


Phone: 603-476-2720 • Fax: 603-476-2725 
RO. Box 1670 • Center Harbor, NH 03226 



of^op-notch rigs 
that get you] 
to your DJ/KJ gigs 

ifj]8tylel 
Send us a photp of 
your truck, van 
o(ftrailer and 
you might 
/£l be featur@d in 


jj J 


97 issue! 


Photos cannot be returned, so p 
don't send ayttiing you want ba 







Leading the Way in Design Innovation of the 
Absolute Best Quality Built Cases in the Business! 

• Multi-layer plywood construction 

• Heavy-duty steel hardware 

• High-grade carpet finish 

• Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 for tulHine color catalog. j 71 ninth 


72) Ninth Avenue 
Council Blutts, lA 51501 
PHONE 712/322-3900 
FAX 712/322-3407 
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The Vestax CDX-12. Thel%ld’^ first top loading CD pilfer with a built-in D) mixer. 


As good as compact disc players are, they 
for Djs . After all, you can’t mix on a CD Player, 

You can if you're using a Vestax CDX-12. 

With the Vestax CDX-12, you get more than 
just a CD player - you get a CD work station. 
Don’t let the compact size fool you - it has 
exclusive features we guarantee you won’t 
find anywhere else, because there’s nothing 
else like it on the DJ market. 


have limitations 
right? 

Also fvinablc - Vestax a)X-3S 
High Ptrfonnance CD Rayer 
for Prafosslonal Use. 




Sf {" Y Hi 

; w a ■ > ^ 9 * * - * 


Like a stereo mixer vvith a built-in cross fader. Additional inputs 
so you can add turntables and other sources into the mix. 

Quick disk changes because of the wide 
open CD covers. Pitch adjustment up to 8%, 
A dual function joystick for pitch bending and 
cueing. And more. Of course, all shockproof 
to prevent skipping. 



M^Vestax 

^iVE What they WAJ^r 


Take the next step yourself. Arrange to mix 
on the innovative Vestax CDX-iz today. 


Exclusive US Distributor: 2821 Evans St., Hollywood, FL 33020 • Tel 954.929.8999 • Fax 954.929.0333 
West Coast Office; 2870 Cordelia Road, Suite 100, Fairfield, CA 94585 • Tel 707.427.1920 • Fax 707.427.2023 

e-mail: info@tracoman.com • web: http://www.tracoman.com ©1997 Tracoman 
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Make your 
business soar 


Here’s an idea that will help your business take off. 

Fast food restaurants have their fries, car dealerships have tlieir floor mats, and Joe and 
Terri McNamara, of Love Birds Inc., have their doves. They’re called “add-ons” and 
they can make all the difference. 

It’s a unique and creative idea. The McNamaras, owners of Love Birds Inc., located 
in West Greenwich, R.I., raise snow w hite doves for release at weddings and other 
events. Most Houses of Warship no longer permit the tossing of rice at the bride and 
groom after die ceremony. The reason for this being it attracts pigeons. But they never 
said you couldn’t have birds! You’re selling even thing else to your w^edding clients—DJ 
services, compact discs, invitations—why not doves? That’s what AlcNamara asked 
himself seven years ago when he started raising the doves just for pleasure. 

A bird-brained idea, you say? Maybe not. On just a part-time basis, McNamara 
books about 100 dove “releasings” a year. AlcNamara offers his clients the choice of 
how many doves they can afford. For example, if the bride and groom just w'ant to have 
one each to throw into the air, he charges S75. A full package, w^hich costs $225, usually 
consists of 30-40 doves. 


I'hings are going so well, that 
McNamara started breeding the doves. 
“They breed like rats,” he says jokingly. 
Love Birds Lie. now owns over 200 
doves, and has turned into a Full-time 
business. AlcNamara has even started 
selling dove packages for those inter¬ 
ested in starting tlieir own dove busi¬ 
ness, The kits cost $1,995 each, and 
includes six pairs of doves, instructions 
on raising them and information on 
running the business. 

Getting started in the “bird biz” is 
easy. AlcNamara, who has been raising 
doves since 1990, has already done all 
the hard w-ork. WTien you invest in a 
dove kit, vou get all those years of 

* w « 

experience. Included in the kit, besides 
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the doves, of course, are promotional and marketing 
materials, a presentation manual and video, contracts, 
and much more. 

The actual work involved in caring for the birds is 
minimal, McNamara says. He spends about 15 minutes 
in the morning and 15 minutes in the evening feeding 
and watering the birds. As for food, “They eat like 
birds,” McNamara says. A 50-pound bag of feed will 
nourish 40 doves for a month. The doves are born with 
the instinctive “homing” ability, so all you have to do is 
train them to get in their cages. They will automatically 
flv home. McNamara says he’s only lost maybe three or 
four in the seven years he’s been doing this. You’ll also 
need an approximate 8’ x 8’ area with an enclosure to 
house the birds. 

Though releasing doves for ceremonial purposes has 

been around for centuries, it appears to be enjoying a 

new wave of popularit}’. Many Ilollj^vood personalities, 

like Bobby Brown and WTitney Houston and Elizabeth 

Taylor and Husband Number... whatever, had the 
* 

releasing of doves at their weddings. Magic Kingdom is 
even offering wedding services with dove releasings. 

“It’s kind of like natural fireworks,” McNamara says. 
And like fireworks, this new business opportunity has 
explosive possibilities. 

For more information, call Love Birds Inc. at; (401) 
397-5165, Web site: y'v^v.biissineson.com/lovebird 




Amazing New Amplifier! 

Converts any speaker into a self-powered speaker! 
Servo design drives speakers to higher levels! 
Precise bass! Incredible mid and high end! 



Model 2 * 9D0 witts peik> 

240 waits @ 8 ohms 
375 Wills 41 4 ohms 
v03%THD/12Hz-45kHj 
$329 retail 

Other models available from 
150 to 22,000 watts- Portebte 
and rtck-mouni unfits 


Severe Soimd 


Serious Equipment - From Liptock Enterprises Inc. 


Call 954-986-1794 


Two Necessary Tools For The Serious DJ 


Work Lights - LUMIN-EZE 


7 

Models 

Available 





r#i 
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Hands Free - RUBBER-NECK 


® 



for More Information Contact: 

Ac-cetera Inc., 3120 Banksville Road, Pittsburgh, PA 15216 

Phone; 1-800-537-3491 FAX: 1-412-344-0818 E-Mail: oaps@pgh.nauticom.net 
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ig light shows witli multiple par cans and 
effects on trussing are great when the crowd 
and the pay check merit it. But what about 
^^the average small to medium size w edding or 
family event? Are we to deprive dtese clients of the 
thrill of a light show just because their guest list is 
short? Ajuerican DJ has introduced a new' fixture 
that’s just right for your average size bread-n- 
burter shows. It’s the Colorwash 4 and it’s not one 
of the most practical plug n’ play products you 
could carrjr but, hopefully, the foundation for some 
innovative new ideas in mobile lighting. 

The business end of the svstem is four ZB- 
64514 120-volt, 300-w'att lamps mounted in a 10- 
pound metal case just 4 inches high by 9.5 inches 
deep and 13.25 inches wide. Inside there’s a 
transformer, fan, miniature mi crop ho p e wnth 
sensithitv control and a four-channe! sound chaser. 
A dichroic filter (yellow', red, green, blue) is 
mounted in front of each lamp. 

W^th its compact design, two Colorwash 4 
units mount easily on a standard 4'-stantl. The best 
effect is achieved with a cross-fire setup, w ith one 
unit on either side of the dancefloor. In this 
configuration, the units have more than ample 
pow'er to color an average size dancefloor. In actual 
operation, w e noted that the substantially brighter 
yellow' had a tendency to overwhelm the other 
colors. We moved the yellow' filter to the wall side 
of the unit which reduced the problem. We suggest 
that American DJ tone down the yellow a tad so 
that the four colors have better balance. With two 
units firing out of sync (a different color frpi 
either side) a third color was createdat^tjtjc center 
point. 


BY Robert A. Lindquist 

The front panel of the unit arches almost 90 
degrees so that the light washes across the crow'd 
as it chases. Assuming the two units are positioned 
iroperly and at the right height, there’s ahvays 
ight hitting some part of the crowd. If the room 
is small and the ceiling is low, you can keep the 
light from directly hitting anyone’s eyes simply by 
angling the unit up so the light bounces off the 
ceiling. Best of all, fog is not necessar)', making it 
an effect you can use anywhere. 



OUR WISH LIST 

Aside from our desire to see ^tietter balance 
between the intensities of each feel the 

Clolorw'ash 4 is about as simple and practical as 
you can get in mobile lighting; especially for the 
novice looking for a place to begin in building a 
light show'. Down the road, w'e’d like to see the 
Colorwash concept expanded. Topping our wish 
list would be a mini eight-button controller that 
would allow' the operator to select the color 
])osition of either unit. Another idea nviglit be to 
add some pre-programmed chase patterns. 
WTiether or not these ideas are practical is up to 
the designers at American DJ. F,ven if they never 
get to the draw'ing board, for just $315 each, the 
Colonvash 4 is a most cost effective way to cover 
a lot of areffwith just one or two effects. 

mofe information, contact American DJ 
Supply at38^-322-6337 or check out the .\DJ 
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WIRELESS REMOTE CONTROL 

Features: 

4.9 mw high lux laser diode. Wireless 
remote control. Up to 160 graphic 
patterns. 3 modes: sound, automatic 
and manual remote control. 110V AC. 
Compact size 9.25in x 2.5 inh x 4 inw. 
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7750 N.W. 44th Street 
Ft. Lauderdale, FL 33351 
Tel: 954-746-7212 
Fax; 954-746-7515 
E-mail; chauvet@worldnet.att.net 


For a 


or your 





































TECH TALK 


BY George Mohr 



NEW DISCOVERY CAN GROUND THE GROUND LOOP GREMLIN... FOR GOOD! 

f you Ve been following Tech Talk, you’re no 
doubt familiar with mv obsession to halt the 
high-jinx of the “Ground Loop Gremlin.” I 

still get numerous questions everyday about handling this 

demon. That's why I’m happy to report that I have recently discov¬ 
ered a unique device to counteract the Ground Loop Gremlin for 
good, without any wizardry or hocus pocus. 

WHAT IS A GROUND LOOP? 

A ground loop is a hum generated in a sound system due to the 
existence of an electrical difference when equipment is grounded in 
more than one place. This could be the AC ground (to die wall 
outlet), grounding through the metal rack rails or through the signal 
ground itself. 

Depending on the situation, it could be a low annoying buzz or a 
loud hum that competes with your vocals or segues. The worst part 
is, once \'ou begin vour show, you may not have the time to track 
down and trap the problem. You may have to live it with, which may 
throw vour sound and concentration way off. 

w r 

KEEP YOUR BALANCE 

(icneraily. what attracts the Ground I.oop Gremlin is a mix of 

unbalanced and balanced 
equipment. In a perfect world, 
you would use only pro-bal¬ 
anced equipment. This would 
eliminate many hum and noise 

r 

problems. However, in the real 
world, this is not the case. DJ 
mixers are typically unhalanced 
while amps and processors can 
go either way'. The end result 
can be a st'srem ful] of bum luid 
noise. 




HOW DO I GET RID OF IT? 

Glad y'ou asked. In past issues, I suggested 
chasing away the gremlin by breaking the 
“extra” ground paths. You can do this in 
many ways. One way' is to use the ground 
lift switches supplied on many units. Von 
can also lift the ground on some grounded 
AC plugs (although this method can be 
dangerous). You can isolate the units from 
the rack rails, or... (drum roll please) use an 
isolation transformer! 

AN ISO-WHOZAMAWHATZIE? 

An isolation transformer, also known as a 
direct box, is probably' t/je best way' to get 
rid of the Ground Loop Gremlin, which is 
why tliey have been used in recording 
studios and stage setups for some time. 

An isolation transformer is a small box 
w'ith an input and an output on the box. 
Inside is where the magic occurs. The input 
is totally isolated from the output. There 
are no ground interconnects. The hot 
signal is also removed from direct connec¬ 
tion as well. The sound moves from the 
input winding on the transformer to the 
output via a magnetic field. Therefore 
there is no physical electrical connection, 
eiiectively breaking die signal ground 
betw'een pieces of audio equipment. The 
beautv' of the isolation transformer is that 
you just place it in-line between the txvo 
troublesome pieces of equipment and \'iola! 
X o more hum. 
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So what is the over all gain from using isolation 
transformers? First off, it is a sure way of getting rid of 
the Iium without time consuming trial and error 
troubleshooting; and it is safe because you are not 
lifting the AC ground. The only other better way to 
isolate units is to run balanced lines using o/j/y balanced 
pieces of equipment {veiy expensive!). I'here is another 
benefit from using isolation transformers. Most of them 
are set up to accept an unbalanced line and convert it to 
a balanced output. Hmmmmm, this could come in 
handy when connecting unbalanced units to balanced 
ones. Plus, most direct boxes can also change the 
impedance of your line from high to low, or vice versa. 

BEST CASE SCENARIO 

The unbalanced to balanced line conversion will 
probably be your biggest asset. Tliis will enable you to 
hook up an isolation transformer between the unbal¬ 
anced output of a mixer and balanced input of your 
amp. This can be used to eliminate hum through those 
long line runs that are so susceptible to noise. 

isolation transformers are totally passive, meaning 
that they do not use any power. The only disadv^antage 
to using them is the cost. Most isolation transformers 
cost around S60 each. Note that this is a stereo unit so 
you don’t need to purchase two if you rim stereo. 
Despite the cost, the isolation transformers arc the 
quietest and safest way to deal with the Ground Loop 
Gremlin. 


Tip: when looking for isolation transformers 
or direct boxes, make sure you get one from 
a known manufacturer. A cheap transformer 
can actually cause more harm to the sound 
than good! I have found that good units are 
available from DBX, Pro-CO, and Furman. 


ALTERNATE METHOD 

To minimize the number of transformers needed, try 

■ 

to find out which unit is actually creating the hum 
and zap that line with a transformer, ^ou most likely 
will never need to put a transformer on each input 
source (CD player, turntable, cassette deck). These 
units are typically unbalanced and, since most mixers 
are unbalanced, are not a source ol trouble. 1 he 
problem usually occurs after the mi.xer. But the 
general rule is to check ev erything out. 

The best course ol action Is lo go down the line 
inserting the isolation transformers lietvveen the 
inputs of each piece until you find the one that is 
causing the problem. If you have the extra cash and 
have many processors, tr\^ to buy at least two isolation 
transformers and connect them in-line to both the 
input and outjiuts of the piece causing the trouble. 

There is one more thing to remember when using 
isolation transformers: Never hook up one to your 
speakers. It will most certainly the box. A ground 
loop only occurs with line lev'el units or the input of 
an amp, not the output. 

That’s it for now. F.xciise me while 1 power dovv n 
until the next Tech lalk when we will explore what 



happens when you siuH a jioiaLo in the bass port ol a 
speaker. W^ll it stall? Or will the speaker shoot the 
potato across the room? 


If you have uuy questions uhout this or any other techukul topic, 
fee! free to drop tne, George Mohj\ a tine at Ahruatduhray The DJ 
Pro Shop^ I Deef‘Park /Ire*, SoHh Babylon^ NY i or cat! 
(516} 66 ^- 1 ^ 00 . 
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l^maha EMX640 powered mixer is a neat 
alternative for KJs and DJs. 


BY Robert A. LtNOQUtsT 

Our past experience with powered mixers has been 
sweet and sour. The concept of combining a mixer 
and amplifier into a single unit is appetizing, hut 
the lack of DJ/KJ features and awkward designs 
often takes away the spice. 
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Powered mixers are the choice of many mobile 
entertainers, and after reading the literature, we 
were convinced Yamaha’s new EIVIX640 was worth 
a closer look. Like most powered mixers, the 
EMX640 has been trained to do a multitude of PA 
chores. There are four dedicated microphone 
channels, each with an XLR and 1/4-inch input 
that can be used simultaneously. Channels five 
and six can take a balanced mic (XLR) and stereo 
line source. In addition, two more line sources can 
be connected by way of the 1/4-inch auxiliary 
input and dual RCA tape inputs. That’s a total of 
six mic and four line inputs, creating the flexibility 
you need to configure the mixer in a variety of 
ways. 

STOP RIGHT THERE! 

While we have come to expect a built-in head¬ 
phone cueing system on DJ audio mixers, don't 
look for one on the EMX640. Is this a problem? 
Not really. Most CD and MD players cue tight and 
virtually all cassette decks have a headphone 
jack.There’s an alternative cueing system which 
will be discussed momentarily. 

EVERYTHING ELSE AND MORE 

Now that we’ve dealt with that cueing thing, we 
can focus on all the good things the EMX640 can 
do. 

First, each of the first four mic inputs has a 
pad switch, which decreases the input sensitivity 
to match the mics or squelch screaming karaoke 
singers. All six main channels have low, mid and 
high frequency EQ and digital reverb effects for 
vocals or to simulate large or small halls. The 
amount and depth of reverb on each channel is 
adjustable. While the difference between the three 
types of reverb is small, it’s very realistic sound¬ 
ing and a great enhancer for karaoke singers, as 
well as a DJ show. 

THE POWER 

There are two independent 200-watt amps. Each 
has a main channel bus and a monitor bus. 
Utilizing the “Power Amp” selector on the front 
panel, the amps can be divided to drive main and 
stage monitor systems with separate volume 
levels and seven-band EQs. A built-in limiter with 
red LEDs protects the amps if overdriven. If a 
monitor system is not needed, the amps can be 
paired to drive a larger main system. For larger 
applications, the amps can be bridged for a total 
output of 400 watts. 

On the back panel is a massive aluminum 
heatsink which keeps critical components cool 
without a fan. Five 1/4-inch jacks are provided for 
speaker connections as controlled by the front 
panel “Power Amp" switch. The main power switch 
is also on the back panel. 

The entire unit comes wrapped in a neat, 

continued on page 64 
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carpeted rack that measures just 11 inches high and 
deep, and less than 19 inches wide. A carrying handle 
makes the 35-pound unit very mobile. 

APPLICATIONS 

While Yamaha's EMX 640 powered mixer is a unique 
alternative to the typical DJ amp/mixer combo, it has 
some limitations. For example, if you spin primarily vinyl, 
you’ll need to connect your turntables via a small two- 
channel mixer. The EMX 640 has no phono pre-amps and, 
while the monitor system can be used for cueing, it would 
not meet the needs of a grandmaster. 

On the upside, with stereo line inputs on channels five 
and six, plus stereo tape inputs and a mono aux input, 
there are ample inputs for a karaoke player or two, plus a 
CD player or outboard effects device. (Note: all outputs of 
the EMX 640 are mono.) For KJs using a stage monitor 
system, one amp can be assigned to the monitors, the 
other to the house. There are more than enough inputs for 
disc players and mics. 

For DJs, the amps can be used to drive two 200 -watt 
house systems, or a single 400 -watt system. The monitor 
system can also be used as a cueing channel. 

THE VERDICT? 

To get a better feel for its road manners, we paired the 
EMX 640 with Pioneer’s PD-VIOG CD+G player {see 
accompanying article) and two Yamaha S 115 IIIEH Club 
Series speakers, for an evening of karaoke. 

As expected, the size and weight of the EMX 640 . along 
with the well-balanced S 115 IIIEH speakers, made for a 
very easy load-in. With all inputs on the front panel, all 
connections were complete in under a minute. As the 
Pioneer unit is a dual-drawer player with a single left/right 
output, all that was required were two 1 / 4 -inch RCA cables 
from the Pioneer player to channel six of the EIVIX 640 . A 
backup CD player was connected into the tape input using 
a standard RCA to RCA cable. 

We then connected three mics, two for the singers, into 
channels one and two, and a wireless into channel three. 

A single stage monitor was connected to the outputs of 
the monitor amp. The S 115 IIIEHs were used for the main 
channel. 

The unit functioned flawlessly. The fanless cooling 
system is beyond adequate,,. it hardly got warm. The lack 
of a built-in cue system was inconsequential. By using the 
pad switches and reverb effects controls, we were able to 
dial in the perfect balance between the mics. This, 
combined with the endless levels of EQ, enabled us to 
make the good singers sound so much better and the bad 
ones considerably more tolerable. 

Did the EMX 640 change our perception of powered 
mixers? Indeed it did. For the typical small to medium job, 
it is a nice, straightforward piece that's easy to set up and 
use. Add to that its five-year warranty, and this new unit 
from Yamaha looks like it could be a tough act for the 
competition to follow. 


KJProt^e 

PIONEER’S NEW DUAL CD/CD-i-G PLAYER SETS 
YOU FREE TO ENTERTAIN. 



It’s been way tooooooo long since we've reviewed a CD-i-G 
player fit for mobile entertaining. It's not because we've 
been busy with other things, it's just that there hasn’t been 
anything new worth reviewing. In fact, over the last couple of 
years, the number of pro-purpose players has decreased, 
leaving KJs/DJs to chance their shows with consumer line 
players designed purely for home use. 

ENTER THE PD-VIOG 

To say that Pioneer’s new PD-VIOG is cut from the same 
cloth as the ultra-popular CDJ- 500 II would be grossly 
inaccurate. Neither is it meant as a substitute for the original 
CDJ- 500 , which came factory equipped with a graphic chip. 
That chip was dropped with the 2 nd generation players and, 
with the discontinuance of several other pro line CD-i-G 
players, a niche has since opened for the right player. Is the 
PD-VIOG the right machine? Pretty darn close. 

At first glance, it’s easy to tell the PD-VIOG was not 
designed exclusively for pro KJ/DJ purposes. Typically, the 
transports on pro decks are placed side-by-side and there's 
an outboard control unit. On the PD-VIOG the transports are 
stacked vertically on the left side, which leaves room on the 
right for the controls and displays. It also comes in a non¬ 
standard, non-rack ready case. But once you get beyond the 
PD-VlOG’s Circuit City facade, there are a handful of pleas¬ 
ant surprises. 

INTELLIGENT AND INTUITIVE 

You may think that all you need in order to do a good 
karaoke show is a simple player that can quickly find the 
track and play it properly on demand. You’re probably right. 
But what fun is that? What you need is a machine that can 
automate certain tasks so that you can be more entertainer 
and less technician. For example, by combining programma¬ 
bility and auto eject, the PD-VIOG will play tracks succes¬ 
sively and eject each disc when it's through. All you need to 
do is drop in the next disc and select the track. 
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Once you get beyond the PD-VlOG’s Circuit City facade, 
there are a handfui of pleasant surprises 


To further set you free, it comes with a multi-function remote control with 
play, pause and track select buttor>s and a button to raise or lower the output 
level. This allows you to start and stop discs, advance tracks and do talkovers 
for proper introductions, from the spotlight. With a wireless headphone micro¬ 
phone, you can work anywhere in the room. 

CENTER STAGE 

Before heading out on the road, we noticed one thing about the PD-VIOG that 
had us scratching our heads. There's only one mic input. Knowing we couldn’t do 
a karaoke show with less than three mics, we took along the Yamaha 640 EMX 
powered mixer, also reviewed in this issue. The Yamaha provided the necessary 
amplification and plenty of mic inputs, with reverb, to easily accommodate two 
wired and one cordless mic. 

If you don't have a powered mixer with reverb, your options would be to add 
mics through your DJ mixer or use an add-on mic submixer with an outboard 
echo/reverb device. Pioneer could have certainly made life easier by including at 
least one additional mic input. Even for the home market, two mics, with effects, 
is standard and for pro use it’s essential. 

During a show, we had a chance to use the PD-VIOG for playback of both CDs 
and CD-hGs. Unlike typical dual pro players, this unit from Pioneer has only one 
output; so any type of fancy mixing or even tight segues is out of the question. 

It was during the sing-along segment, that the PD-VIOG really began to shine. 
The over-under transport arrangement is not the least bit awkward. We also 
found the remote control to be a valuable asset. From the floor, we could control 
the volume during talk-overs, pause the machine while waiting for singers to get 
to the stage, and restart a track if the singers were caught by a surprise start 
There’s an 11 -step key controller which is not effected by the remote. 

In program mode, with the auto eject button pressed, the PD-VIOG will just 
keep going and going as long as you keep feeding it discs. While the disc in tray 
one is playing, slip a disc in tray two and program the next track. When the first 
track finishes, the unit jumps to disc two and automatically ejects the first disc. 

It takes the unit between 4-6 seconds to go from tray to tray. If you need more 
time, press the auto pause button. Play will stop at the end of the track and 
resume when you press play on the remote control. 

IN CONCLUSION 

We found that the programmability and remote control of the Pioneer PD-VIOG 
were big plusses. If it weren’t for the lack of mic inputs, you could use the PD- 
VIOG to do a karaoke show without an additional mixer. To master all the PD- 
VlOG’s features and programmable capabilities, you may actually need to spend 
some time reading the manual and practicing. But if you haven’t got time for 
that, you can start with basic manual operation (track select and play) and ease 
into the high-tech operatives later on. 

If you are looking for a dual CD player for straightforward CD mixing, this is 
not the machine you would want as your primary player. There are plenty of better 
choices for that application. As a backup or background music player the PD- 
VIOG is on par with any comparable deck. You can program tracks to go back 
and forth between the two trays, or simply set it to random and head for the 
buffet. 

The unit is best as a karaoke player. It has plenty of features and was rock- 
solid reliable in our tests. Priced at under $ 500 , there is little, if anything, else 
on the market at present that competes. 
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We Are Proud To Offer You 
Some Of The Finest 
Names In The Industry 

AMERICAN DJ MARTIN 
CROWN STANTON 

GEMINI FURMAN 

QSC METEOR 

SELECO DENON 

We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 

We Accept Most Major Credit Cards 

C.O.D. ’S Are Welcome! 

DESIGN CONSUmmON ‘ 
IS PART OF OUR SERVICE! 

CALL FOR FREE CATALOG 

800 - 929-2149 
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DJ SHOPPER TAKES A LOOK AT THE THREE MOST POPULAR MUSIC SOURCES IN USE 
BY MOBILE DJS. HEIO WHAT TO LOOK FOR WHEN MAKING A PURCHASE AND WHAT 
YOU CAN EXPECT IN THE YEARSTOCOML 


BY Henry Collins 


CD player technology has come a 
long way since its introduction in the 
hi-fi market back in the early eighties. 
Ironically, the more e.\citingand inno¬ 
vative advances in CD player design 
have come out of the DJ industry. As 
this trend continues, we may see many 
of these advances finding their way 
back into home audio systems. For ex¬ 
ample, a number of high-end dual 
transport, high capacity CD changers 
offer continuous play with automatic 


fade-in and fade-out transitions be¬ 
tween selections. VVTiile I applaud all 
these wonderful and exciting fealures 
found on some of today’s high end CiD 
players, they are no substitute for the 
raw creativity and mixing excitement 
that a musically talented DJ can bring 
to the dancefloor with professional CD 
players. 


SHOP FOR QUALITY... NOT GADGETS 

If you shop w ith quality and jierfor- 
mance in mind when making a CD 
player purchase, you’ll never go wiong. 
I’m not saying that all gadget-laden C'D 
players arc had news. The real ques¬ 
tion is, w'ill you need all the bells and 
w'histies found on that cutting-edge 


CDFIMRS 


The dominant software medium for Mobile 
DJs, CDs offer digital audio sound, non- 
wearing music playback and compact size. 
While no CD player yet offers all the interac¬ 
tive creativity of vinyl scratch mixing, advances 
in RAM technology and high-density micropro¬ 
cessors vdll usher In a whole new wave of 
intelligent CD players. 



The Lexus of dual transport profcssiunal CD players, the DN-2500F 
from Denon does everything except rloan yonr CDs. Seamless 
looping, 6'Second digital sampling, Voicr' Rocl'icer, Key Coiurols and 
Brake Effect are just a handful of features fo irnl on this player. A 
preset fut ir-ton enables users to store one A-B loop iJOinte and 
pitch settings for up 200 track soiectioiis into memory for instant 
recall. Suggested list: Si,800 



The CDD-356 from BST is bridging the gap between vinyl and CDs. When 
used in conjunction with the PR -136 turntable, users can monitor BPM 
count via a built-in source assignable beat counter. A control cable from the 
turntable supplies the CD player’s beat counter with pitch change informa¬ 
tion for real-time BPM readout. Precision beat mixes between vinyl and CD 
can be performed with ease. The CDD -356 also offers Cue 1 and Cue 2 
conrmls for setting two Start markers anywhere within a track selection. A 
loop lui'ion also allows you to create near-seamless loops from the two cue 
markurs. Su 
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II 



Gemini's CD-9500 ii features duai deck design and digital 
output for fiigh-quality digital recording. Frame accurate 
search lets you set a cue point at any position on the CD 
with pin-point precision, A multi-function jog dial provides 
convenient variable speed music search in forward and 
reverse. Dual sliding pitch controls and pitch bend controls 
provide convenient beat matching for precision beat mixes. 
Soft rubber transport control buttons offer smooth opera¬ 
tion. Suggested List; $1,099 



Numark's CD7020fVIKII has established a benchmark 
for value in dual CDPs with a suggested list of $999. Now 
Numark has introduced the CD7030 with enhanced features 
including quicker start and search times. ± 16% pitch 
change and new graphics. The price? Same as the CD7020! 


CDPUVERS 


Pioneer’s CDJ-500II is the choice 
for those who prefer a top-loading, 
single player format. Its oversized 
jog wheel provides DJ-friendly frame- 
by-frame search for fast, pin-point 
cueing. Seamless A/B looping can 
be performed easily on the fly, A 
master tempo feature changes the 
pitch of a track without altering its 
key. A remote start input jack lets 
users control play and pause 
operation from a mixer equipped 
with fader start capability. Sug¬ 
gested List: $999,95 




The Vestax CDX-25, a price-competitive dual CD player, offers 
joystick controls for fast and convenient disc searching and pitch 
bend operation. A floating suspension system isolates both drive 
assemblies from the chassis to help minimize vibration and disc 
tracking errors. An auto stop feature automatically shuts down 
both disc drives if left in pause for 10 minutes. Suggested List: 
$1,250 



The DC-5000 from GLI offers a choice of manual or automatic disc operation, 
plus a relay feature for continuous shuttle play of both disc drives. The unit’s 
Jogwheel dial and joystick controls are among the easiest to use. Lighted 
transport controls and backlit digital display make operation under poor lighting 
conditions a breeze. LED indicators on the transport module let you know at a 
glance the status of each drive. Suggested List: $1,299.95 


tech nolog}' CD player or can you get 
by with that stripped down model 
with the one kev feature that vou re- 

m ¥ 

all} need? Remember, sophisticated 
tlesign is often the l)irrhplace ol so¬ 
phisticated problems. .Many times it 
is a lot more practical and reliable to 

use outboard effects than to buy them 

¥ 

built into a C.D player. 

KEY CONTROL AND SEAMLESS LOOPING 

Two of the most useful features ever 
to find their way into a CD player are 
the key control and seamless looping 
lound on Denon’s DN-2500F and 


Pioneer’s CDJ-500II. \^^th the key 
control feature, you can increase or 
decrease the tempo of a track selec¬ 
tion using the pitch control, without 
changing the key. DJs who have built 
their reputations with their precision 
beat mixes will find this feature an 
absolute must for non-stop, seamless 
mixes. 

A/B looping is great for DJs who 
like to create tlieir own break beats on 

the fly. Both Denon and Pioneer CD 

■*' 

players utilize R.AM to store a small 
portion of the program selection into 
memory' to compensate for the C'D 


player’s disc access time. This enables 
the players to perform seamless loops 
by reading program material from 
RAAl w'hile information is being ac¬ 
cessed from the disc. 

BUY WITH YOUR HEAD 
NOT WITH YOUR HEART 

Tdke some DJs, I too am a gadget 
freak; it’s what T do for a living. If you 
spin for a living, shop for quality and 
performance first. You will spare your¬ 
self many untold headaches down the 
road. 
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TURNTABLES 

When Technics first launched the SL-1200 in 1972. they 
created an institution that has, so far, survived the digital 
age. Even now, a quarter century later, the Technics SL- 
1200MK2 is the market leader. While the consumer electron¬ 
ics industry has almost completely abandoned turntables in 
favor of CD players, it is stil! the music source of choice 
among many DJs today, especially performance and scratch 
mix DJs. Will turntables soon vanish like prehistoric dino¬ 
saurs? Our children may have to wait for that answer. 



The PR-136 from BST is a solid 
turntable with a beefy suspension 
system. When used in conjunction 
with BST’s CDD-356 CD player 
system with built-in beat counter, 
you can have a reai-time dispiay 
of the turntable's BPM count for 
use in precision beat mixing. 
Suggested List: $489 



The DJL1200 from Gem Sound is 
a smart buy for budget conscious 
DJs looking for good performance 
but at an entry-level price. It 
features sliding pitch controi, 
servo-controiled mechanical 
braking and pop-up stylus light. 
Suggested List: $319 



With a street price that is nearly 
$200 more than the SL-1200MK2, 
the PDX-d3 from Vestax is 
certainly no budget-priced alterna¬ 
tive. High torque motor perfor¬ 
mance and reverse drive are a few 
of the innovations you'll find on 
this turntable. A small Joystick 
control provides precise platter 
speed adjustment. 

Suggested List: $930 



GLI’s SL-1800 is another budget- 
priced entry for DJs who want a 
quality turntable but without the 
sticker shock. Features include 
sliding pitch control, pop-up stylus 
light and optional cartridge. 
Suggested List: $N/A 



When it comes to professionnl nirii- 
tahles, the n'echnics SL-12()OMK2 is the 
preferred choice among many Djs. 
Limited supply and rising prices on this 
most sought-after turiitalde has created 
a whole market of alternati\ e turntahles. 
Some models, like the PI)X-d.^ from 
X'estax, offer features and performance 
that rival (he popular incumbent. Oth¬ 
ers, like the FT-200U from (icinini, of¬ 
fer comparable [)erfonnance and fea¬ 
tures, but at a more competitive price. 

THE DIFFERENCE IS THE MOTOR 

riie direct-drive motor featured in the 
Technics turntable incoiporates the 
platter as an integral part of the motors 
design. It has been rumored that the 
patent covering this design has expired 
but I haven’t seen this motor popping 
up on any otlier turntables. Many of the 
alternative turntables on the market fea¬ 
ture a DC servo motor and a platter 
mounted on top. Tj help reduce torque 
lt)ss due to platter slippage, some manu¬ 
facturers have incor[)orated pins on the 
underside ofthe platter that are inserted 
into receiving holes on the motor as¬ 
sembly. Lining u|i the pins with the 
holes in the motor can be a bair-judl- 
ing experience. 

THE BOTTOM LINE 

There are a number of e.xcelleiu turn¬ 
tables on the market that don’t carry the 
Technics’ brand. Tf you are having 
troiil)1e getting your haiuls on a pair of 
1200.S, you may want to seriotisly con- 
sider making an alternative purchase. 
The plain truth is; There is no svihsti- 
tute for the SL-12()0.V1K2. but if vou 
are simply looking for a good turntable 
that can get the job done, then check 
out some of vour options on this page. 
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CASSETTE DECKS 

With the exception of newer, more advanced tape formulations, cassette 
decks themselves have not witnessed any major innovations over the past 
decade. It would seem that the growing popularity of MiniDisc may signal a 
mass conversion to this more user-friendly digital recording medium in the 
near future. Until then, cassette decks will remain the main recording medium 
of Mobile DJs and home recording enthusiasts. 



Unlike turntables and mixers, there are 
no “DJ cassette recorders.” For this 
reason, there are just a few items you 
really need to look for when buying a 
cassette recorder. There are a number 
of excellent home hi-fi cassette record¬ 
ers on the market that are suitable for 
DJ applications but I decided to nar¬ 
row the field down to two models. 

TWO MOTORS 

WTien shopping for a cassette recorder 
make sure the unit has two motors for 
each tape transport. One is used for 
fast-forward and rewind operation and 
the other handles capstan drive dur¬ 
ing playing and recording. If you are 
buying a dual cassette deck make sure 
it has at least four motors: two for each 
deck. 

FEATHER-TOUCH OPERATION 

Another feature to look for when buy- 

¥ 

ing a cassette deck i.s feather-touch 
operated controls. Unlike mechanical 
control buttons that must be pushed 
into position to operate, feather-touch 



The DN-740R from Denon is a 
professional cassette deck 
designed to meet a variety of 
music applications. It comes with 
a wristwatch remote control and 
features variable pitch (+12%), 
precision music search, memory 
rewind, Dolby B/C, Dolby HX and 
is rackmountable. Other dual 
deck features include regular high 
speed-dubbing and deck A or B 
priority play back. 

Suggested List: N/A 


controls require just a light touch. 
Feather-touch controls also incorpo¬ 
rate full-logic design which enables you 
to switch between “play” and “fast-for¬ 
ward” or “rewind” without pressing 
“stop” first. This feature saves you a lot 
of time and aggravation when you’re 
cueing up music selections on tape. 

OTHER IMPORTANT FEATURES 

The following is a list of other impor¬ 
tant items to look for when buying a 
cassette deck. Most of them are stan¬ 
dard features on many of today’s qual¬ 
ity cassette decks. 

• Variable Pitch 

• Auto-Reverse 

• Dolby HX 

• Dolby B & C 

• Rack-mount chassis 

• Automatic tape selection 

■ Back to back recording and play¬ 
back (dual cassette decks) 

The Marantz PMD510 is my 
personal choice for a dual deck 
cassette recorder. It features 
independent stereo inputs and 
outputs for each deck, ±15% 
pitch control, digital counter on 
each deck, standard and high¬ 
speed dubbing, and Dolby HX and 
Dolby B/C. The headphone output 
is switchable between deck A and 
B or both. It has a rackmount 
chassis. Suggested List: $799 
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EVERY ONCE IN A GREAT WHILE A PRODUCT COMES ALONG THAT HITS MY “HOF 
BUTTON. THE MC-303 GROOVEBOX FROM ROLAND HIT IT DEAD CENTER. 


I f I were given ever)' P^tge 
in this magazine to de 
scribe all the features 
and functions of Roland’s 
AlC-303,1 would still come 
up short. The operating 
manual alone (English only) 
was over 124 pages. Rather 
than attempt to describe the 
unit feature by feature, 1 will 
discuss some t)f the jiotential 
applications that Mobile DJs 
might find very usefiil tor the 
MC-303. 

CUSTOM RHYTHM TRACKS 

The MC-303’s built-in 
eight-track sequencer, 
rhvthin kit librarv and real- 

m f> 

time controls, offer users all 

the essential tools neetled to 

create and mix custom 

rhvthm tracks. The M(!-303 
« 

comes loaded with a wide 
selection ot vintage analogue 
sounds that have helped de¬ 
fine dance music: bass solo 


BY Henry Collins 

sounds, Juno and Jupiter 
sounds, symth piano and, of 
course, scratch noises, or¬ 
chestra liits, white noise and 
even techno and jungle drum 
sets. Users simply select the 
rhvthm sounds diev wish to 

» -r 

use and play them back us¬ 
ing the unit’s 16-note key¬ 
board. These rhythm sounds 
can be recorded into the 


unit’s eight-track sequencer 
in real-time or step mode 
into any one of 50 user pat¬ 
tern locations. User patterns 
can be linked together to 
create entire song composi¬ 
tions. A Tap Tempo feature 
lets users tap in the desired 


tempo for precise synchroni- 
zation of the sequencer’s 
tempo with a turntable, sam¬ 
pler or any other external 
sound source. It takes the 
headache and guesswork out 
of performing precision beat 
mixes. 

REMIX ON THE FlY 

For the less musically gifted, 


the MC-303 offers 133 high- 
quality preset song patterns, 
which cover a wide range of 
today’s popular dance music 
styles. Eight part select but¬ 
tons let users mute out se¬ 
lected rhythm tracks {hiring 
playback, enabling them to 



Gglrt part/rtiythm mute buttons aRow easy ptay/mute switching for the sequencer part or 
rhythm part instruments. Simple button opei^on enables sophisticated DJ techniques such 
as muting a melody part by manipulating the mixer, or sequentially adding kicks for bitro, then 
hi'hat and snare, this remixing technique is the same approach featured on Mixman CDs. 


The following components 
were used In the product 
evaluation. 

Rack: CSL SuperTable 
Gem Sound AR-32 
Mixer Pioneer DJM*S00 
CD Player Pioneer CDJ-500II 
Equalizer GLIGQ<2010 
Amplifier QSC PowerLight 1.0 
Speakers: EVT251 


ROLAND IVlC-303 
Suggested List: $S95 

Roland Corporation 
7200 Dominion Circle 
Los Angeles, CA 90040 
Tel: 213-685-5141 
Fax: 213-722-0911 


create custom remixes on die 

fly. With the MC-303 alone, 
a gifted DJ could mix all 
night long without using vi¬ 
nyl or CDs. I recently used 
the iV10303 as a sound 
source for setting up and 
troubleshoodng a sound sys¬ 
tem under evaluation at a 
Rave. I stepped out of the 
room for a few' minutes and 
returned to find one of the 
DJs mixing some of the pre¬ 
set song patterns. I was too 
late as he was now already 
hooked on the MC-303. I 
had to literally pry the unit 
out of his hands. 

SOUND EFFECTS 

\Uith the MC-303’s librarv 
of448 tones and instrument 
sets, users can create a wide 
range of sound effects for 
live mixing applications. 
Seven RT M (real-time 
modify) controls let users 
adjust filtering, flanging, 
chorusing, resonance, pan¬ 
ning, reverb and more to 
create new effects. 
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RTM ACCOMPANIMENT 

The MC-303 is a great 
tool for adding real-time 
accompaniment to re¬ 
corded dance media. 
Imagine adding kick 
drum, high hat and snare 
drum licks when and 
where you want during 
your live mixes. With the 
iVIC-303 you can breathe 
new life into some other¬ 
wise stale mixes. 

MIDI RECORDING 

MIDI in/out ports on the 
MC-303 allow users to 
download their user pat¬ 
terns and custom sound 
files as AUDI data for per¬ 
manent storage. This pro¬ 
vides users with an afford¬ 
able way to move up to 
MIDI recording without 
the initial expense of a per¬ 
sonal computer and MIDI 
keyboards. 

In addition to MIDI 
recording, the MC-303 



vided a good overview 
of the unit’s preset song 
patterns, R I'M features and 
keyboard functions. The 
video, however, is not in¬ 
tended to be a how-to. 

The “MC-303 Turbo 
Start” video is an instruc¬ 
tional tape designed to 
bring viewers quickly up to 
speed on the unit’s remix¬ 
ing and recording features. 
Though not as exciting or 
entertaining as the first 
video, it does help get us¬ 


ers through the MC- 
303’s more commonlv used 

m 

features and functions. 

A WISH LIST MUST-HAVE 

The AiC-303 is an absolute 
must for any musically-in¬ 
clined DJ with an eye for 
the future. It offers limitless 
creative control and a mul¬ 
titude of tools to help DJs 
unleash the music in their 
minds. a 


features a Sound Mod¬ 
ule mode that allows 
the internal sound 
source to be controlled 
and played from a 
AUDI keyboard. In 
this mode, the MC- 
303 functions as a 16- 
part, multi-timbral 
sound module. 


DEMO VIDEOS 

For those users who 
are not likely to 
read the 124-page Owner’s 
Alanual or 12-page Quick 
Start guide, myself in¬ 
cluded, Roland has pro¬ 
duced two demo videos de¬ 
signed to introduce viewers 
to the MC-303 features and 
functions. One video, sim¬ 
ply entitled “Roland 
AIC-303 Demonstration 
Video,” was a lively 15- 
minute introduction to 
real-time remi.xing on die 
AIC-303. The video was 
very informative and pro¬ 
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VESTAX CDX-25 


Tlie following components 
were used in the product 
evaluation. 

Rack: Odyssey CMC 11014 
Mixer Pioneer DJM-500 
Equalizer AshlyGQX*3102 
Amplifien EVP1250 
Speakers: Gem Sound EIST 


VESTAX CDX-25 
Suggested List: $1,250 

Vestax 

2821 Evans Street 
Hollywood, FL 33020 
Tel: 954-929-8999 
Fax: 954-929-0333 


THE CDX-25 COMBINES DUAL DECK MIXING CONVENIENCE 
WITH RUGGED PERFORMANCE FOR THE ACTIVE MOBILE DJ. 


l^estax has built a 
large following ofDJs 
a TO n n d the wo rid 
with its innovative 
product designs. Un¬ 
like its predecessors, 
the (JDX-25 doesnX 

boast a host of high- 
t e ch fe a t u res a n d 
gizanos. Ifs shnply a 
high perforviance 
dual deck CD player 
for DJs who don't 
need the .nuoke and 
niirrors. 

BY Henry Collins 


LAID BACK BUT WIDE AWAKE 

The CDX-25’s laid back 
appearance is very decep¬ 
tive. Void of lighted 
pushbuttons and multicol¬ 
ored indicators, the CiDX- 
25 is plain by comparison 
with some of today’s high- 
end dual deck C)D players. 
The control panel on the 
remote unit features a 
seven-segment display that 
provides a digital readout 
of track number, minutes, 
seconds, frame number and 
pitch offset. \ single 
pushbutton controls play 
and pause functions and a 
cue return feature instantly 

m 

cues up the player to a pre¬ 
viously selected start point. 
A “fine” button changes 
pitch control range from 
±8% tt> ±4% for tigliter 
pitch adjustment. This also 
enables users to extend the 


adjustable range of the pitch 
control to ±12%. For au¬ 
dible monitoring of a track 



selection in the pause 
mode, the (iDX-25 fea¬ 
tures a monitor button. 
This feature can also be 
used to create exciting 
stutter effects. 

JOYSTICK CONTROL 

For disc searching and 
pitch bend adjustments, 
the CDX-25 features a 


joy.stick control first intro¬ 
duced on V^estax’s C^D-ll 
CiD player. Right and left 
joystick movement provides 
fast forward and reverse 
program searches respec¬ 
tively. Moving the jtiystick 
up anti dow n offers momen¬ 
tary pitch bend adjustment 
of -12 and +12% respec¬ 
tively. 

FLOATING SUSPENSION 

Alobile DJs know' that CDs 
are not immune to strong 
vibration and bouncing 
dancefloors. For this reason, 
one of the CDX-25’s more 
recent innovations is its 
floating suspension system. 
Each CD disc drive is 
mounted in a specially 
dampened suspension sys¬ 
tem that isolates the entire 

drive asscjiiblv from the 

¥ 

chassis. To put this feature 
to the test, I pounded on the 
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...I pounded on the side and top of the 
equipment rack with my fist to see if I 
could make the CDX-25 skip a few tracks. 
All I got for my effort was a swollen hand. 


side and top of the equipment rack with my fist to see if I 
could make the CDX-2 5 skip a few tracks. All I got for my 
effort was a swollen hand. Believe me when I tell you tliat 
this CD suspension system works! 


AUTO STOP 

Another wortliwhile feature on the CDX-25 is its auto 
stop function. If both decks are left in the pause mode for 
10 minutes, the CDX-25 will automatically stop disc op¬ 
eration to help prolong equipment life. 


HIGHER EXPECTATIONS 

The CDX-25 is a solid CD player but frankly T had higher 
expectations. If the CDX-25 had larger, soft-touch rub¬ 
ber transport buttons, seamless looping and disc open/ 
close buttons on the remote control unit it would be, in 
my opinion, a perfect “10.” But, with its suggested list 
price of $1,250, the CDX-25 is definitely a solid 
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IN AN INDUSTRY WITH NAMES LIKE ASHLY, BGW, CARWR, CREST, 
CROWN, EV AND QSC, UHAT HOPE IS THERE FOR ALTHOTEK? 
PLENTY, CONSIDERING HOW THE ATK-800 ENDURED TRIALS BY 
FIRE WTHOLT BREAKING A SMTAT OR TRIPPING A BRK4KER. 


Before receiving the am¬ 
plifier, I was told by the 
folks at Audiotek that 
their ATK-800 was right up 


tliere with BCiVVand O^'C. 
Naturally, I had mv doubts. 


VMien 1 received the ampli¬ 
fier 1 immediately removed 

■i< 

the top cover to check out 
its guts. I was met with a 


massive toroidal trans¬ 
former and large filter ca¬ 
pacitors. d hough the out¬ 
put devices were packaged 
in plastic, the amplifier’s 
massi^'e heats, dual two 
speed la ns and generous 
iront and rear venting of¬ 
fered ample protection 
Irom thermal meltdown. 
Even without a circuit sche¬ 


matic, the pristine and logi¬ 
cal layout and construction 
oi the A l'K-KOO’s circuitry 
ofiered positive proof of the 
amp’s thoroughbred 
grooming. 


BY Henry Collins 


LET ME GET MY GUN 

According to manufacturer 
specs, the ATK-800 fea¬ 
tures tliermal, over voltage, 
DC and short circuit pro¬ 
tection. To put these claims 
to the test we usetl the amp 
at a Rave and later a night¬ 


throwing the throttle wide 
open. Wc ran the amp all 
night long with the clip in¬ 
dicators glowing a steady 
bright red. The amp re¬ 
sponded by kicking in the 
dual fans at high speed af¬ 
ter nearly an hour of 



1 


i 

1 




g 


ni: 




club wdth a single pair of 
E\^ T251 speakers. The 
speakers were rated at 400 
Wyatts continuous into 8 
ohms so we weren’t the 
least bit squeamish about 


thumping and bumping, 
rhe amp pumped out elec¬ 
trons into the early morn- 

r 

ing without complaint on 
both occasions. 

To test the ATK-800’s 


TTie fallowing components 
were used in the product 
evaluation. 

Rack: Gem Sound AR-32 
Mixer Pioneer DJM-500 
CD Player Pioneer CDJ-500II 
Equalizer GU GQ-2010 
Speakers: EVT251 

AUDIOTEK ATK-800 
Suggested List: $995 

Audiotek 

315 Douglass Street 
Brooklyn, NY 11217 
Tel: 888-AUDI0-17 
Fax: 718-488-9325 


short circuit protection, I 
cranked up the amp to near 
clipping and shorted the 
output terminals with a pair 
of scissors. The amp re¬ 
sponded wuth a flurry of 
sparks and a red LED pro¬ 
tection circuit indicator. 
The LED went our and the 
amp returned to normal 
operation when T removed 
the scissors. I repeated the 
test several times with and 
w'ithout a speaker load and 
the output protection cir- 
ciiitiy kicked in each time. 

BULLET PROOF 

We did everj'thing we could 
short of shooting the trans¬ 
former to shut down the 
amplifier. It would not die. 
It lived up to all its claims, 
plus two the manufacturer 
neglected to mention: start 
up and shut down transient 
protection. 

If you’re looking for a 
solid, medium-powered 
amplifier (500 watts @ 4 
ohms, 1,000 watts bridged 
mono) with reliable perfor¬ 
mance at a budget price, 
check our the ATK-800. It’s 
definitely right up there 
with the big boys. 
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FROM MV EARLY DAYS IN CLUB SOUND DESIGN, I DEVELOPED A 
STRONG REVULSION FOR LOGGERS AND THE D AMAGE THEY CAN 
REEK ON AUDIO ELECTRONICS. WHEN I LEARNED ABOUT A 
LOGGER FROM \'EI THAT USES ORDINARY WET ICE AND FOOD- 
GRADE FOG FLUID, I JUST HAD TO MAKE SMOKE. 


I have seen the damage 
that chemical foggers can 
do to mixer and amplifier 
circuit boards. Some leave 
an oily film deposit which, 
when laced with tar and 
nicotine from cigarette 
smoke, can have a corrosive 
effect on circuit boards. For 
this and other health rea¬ 
sons, I have never been a 
fan of aerial foggers. 

NOT YOUR ORDINARY FOGGER 

At first glance the V-2000 
looks more like an ice 
cooler on wheels than a 
ground fogger. V\'eighing 
60 pounds and measuring 

26"L.x16.25'AVx21.5"H, 

die \^-2000 is clearly not in¬ 
tended for handheld use. 
Despite its size, the unit’s 
four ball castors make it 

The DJ Magazine 


BY Henry Collins 

verv' maneuverable and easv 
to transport. Two molded 
decorative side panels also 
double as hand grips for 
lifting. ’The unit is solidly 
constructed using a steel 
metal shell with durable 
high-impact AHS plastic 
side panels and cover. The 

only other item on wheels 

* 

more niggedly constructed 
is a Brink’s armored car. 

USES ORDINARY WET ICE 

Unlike foggers which use 
dry ice or liquid nitrogen, 
the \-2000 operates on or¬ 
dinary wet ice, the kind you 
make in your refrigerator at 
home. So instead of spend¬ 
ing $3 a minute to operate 
a dry ice fogger or $6 a 
minute to operate a liquid 
nitrogen powered fogger, 


the V-2000 pumps out 
thick, white fog for as low 
as 3 cents a minute. A large 
inner compartment, which 
holds up to .rO pounds of 
ice, chills the fog as it exits 
the machine creating a low- 
hanging ground fog. 

SAFER TO USE 

In addition to being 
cheaper to operate than dr\' 
ice and liquid nitrogen 
foggers, the \—2000 is also 
much safer to use. II 
handled improperly, dry ice 
can cause serious hums. 
Liquid nitrogen at -400 de¬ 
grees can do major damage 
to body parts if used w ith¬ 
out considerable care. For 
this reason, most liquid ni¬ 
trogen-based foggers are 
intended for use in stage 


VEI V-2000 
Suggested List: $N A. 

Visual Effects inc. 

3639 E^re Avenue 
BfXMix, NY 10466 
Tel: 800-422-3639 
Fax: 718-3244)300 


and theatrical productions 
by trained personnel. 

Most Mobile Djs wmild 
never consider using a dry 
ice or liquid nitrogen logger. 
The V-2()0() uses a fog fluid 
made of food-gratic materi¬ 
als, so it’s completely non¬ 
toxic. 

FOG FOR DAYS 

The \^-2000 features con¬ 
trols for continuous and 
timer-controlled fog lelease. 
In the continuous mode, the 
unit will produce an endless 
stream of fog sufficient to 
cover a 5,000 sipiarc foot 
area in mi mites. A one- 
miniirc hurst blanketed our 
HOO square foot office and 15 
foot high ceiling with a fog 
thick enough for a vamjiire 
movie. The wait time for fog 
after pow'cr up is just HO sec¬ 
onds. A built-in fliiitl pump 
takes the hassle out of ice re¬ 
moval by draining off water 
from the ice as it melts. 

A DEFINITE HIT 

The \'-2()()0’s non-residue fog 
scoreil a big hit witli me. It is 
one ol the safest and most ef¬ 
ficient foggers on tlie market, 
and one that can really en- 
hance vour light show. * 
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BA Series ampliOees from Audiotek 

The BA Series from Audiotek is a line of affordable power amplifiers for Mobile DJ and karaoke 
applications. The line indudes the BA-500, rated at 85 watts, the 6A-1005, offering 100 watts, 
the BA‘1200, at 120 watts, and the BA-2000, deGrering 200 watts per channel (continuous into 
8 ohms). Each model features fan cooling and switchable 110V/220V operation. Suggested 
retail prices start at $435 for the BA-500, $495 for the BA-1005, $665 for the BA‘1200, and 
$920 for the BA-2000. 

Audkiteh Sound Sirstems 

315 Douglass Street • Brooklyn, NV13^ 

Tel: (718) 488-9322 • Fax: (71$) 488-932S 


lli^h-impael sound 

The impact 50 from Turbosound is a compact, two-way passive 
speaker system featunng a custom reflex-loaded, low-frequency 
driver and a liquid-cooled tweeter. The light-weight, injection- 
molded enclosure makes it ideal for permanant installation in 
bars, restaurants, malls and mobde sound applications. The 
speaker will handle up to 200 watts of program material and 
deliver a maximum continuous SPL of 106dB. ft comes with a 
universal mounting bracket for use in a wide variety of mounting 
applications. The enclosure comes in TurboBlue and is also avail¬ 
able in mid-gray and black. 

TurboSound 

(US Distributar Aodh Independence Ltd.) 
let (608) m-m • Fax: (608) 831-711)0 




IHgh-impact bass 

Designed to complement the Impact 50, the Impact 110 is a 
compact, attractively-styled, sub-bass enclosure capable of 
delivering high-quahty, low-frequency sound reproduction. The 
handsome enclosure features a custom-des'^ed, dual voice 
cone, ID-inch, low-frequency diner. Left and right stereo in¬ 
puts and outputs are provided, allowing two Impact 50 
“satellite" speakers to be connected via the internal In^- 
pass crossover network. The left and right low frequency 
signals are summed to generate a mono bass signal. The en¬ 
closure is constructed from medium-density Fibreboard and 
is avadable in TurboBlue or a black textured finish. 

TurboSomd 

(US OisfriHitor Audio Indepeodence Ltd.) 

T«t: (608) 831-8700 • Fax; (608) 831-7100 
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Rated Power Output 

ATK-800: 500W RMS @ 4 ohms with 0.05% THD from 20 - 20 kH 2 ±2dB 
ATK-600:300W RMS @ 4 ohms with 0.05% THD f rom 20*20kHz ±2dB 


hat’s what Henry Collins, Technical 
Editor of Mobile Beat magazine, had 
to say about our new ATK-800 
power amplifier. 

When you’re pushing your amplifier’s 
limits to the firewall, the last thing you 
want to sweat is equipment shutdown. 
That’s why we equipped our ATK-800 and 
ATK-600 with rugged toroidal transform¬ 
ers for beefy on-demand power and large 
filter capacitors for clean, low noise per¬ 
formance. 

To keep you in the driver’s seat all 
night long, both ATK series amps feature 
complete failsafe circuitry including ther¬ 
mal, short circuit, over voltage and DC 
protection, in addition to turn-on and shut¬ 
down transient muting. Two dual speed 
fans keep the amp running cool so can 
you can keep the action on the dance 
floor running hot. 

For wattage intensive applications, ATK 
series amps feature bridged mono opera¬ 
tion so you can use the combine power of 
both channels to drive heavier loads. 

Best of all, Audiotek delivers all this 
power, performance and reliability at a 
price that won’t short circuit your wallet. 



315 Douglass Street • Brooklyn, NY 11217 
Toll Free: 888-AUDIO-17 • Fax: 718-488-9325 


X 
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MoonfloHCM' madness 

Tlie sound-acfaWated Onyx is one of the latest additions to American DJ’s 
broad lineup of moonflower effects. This super moonflower effect includes 
seven dichroic colors plus twhite and an internal microphone for sound 
activation. The Onyx features DMX-512 protocol and comes with built-in 
programs, plus master-slave capabilities. Multiple units can be daisy- 
chained together via a standard XLR cable for master/slave operation. 
The fan-cooled Onyx weighs 18 poimds and measures 12.25 x 5.5 x U 
inches and comes with mounting bracket and a ISOnivatt, SOO-hour lamp. 

AmoicM 01 Supply 

4295 Charter SL* Los Ai«des, CA 9005S 
M- (800} 322-5337 • Far (213]582-2610 




Affordable distal reverb from Yamaha 

The REV500 is the latest addition to Yamaha's impressive line of effects processors. Priced for the budget-conscious musician and 
Mobile DJ, the REV500 features l^aha’s exclusive DSP3 chip. This third generation digital signal processor is the same chip used 
in Yamaha^ flagship ProR3 reverb. The REV500 features 20-bit A/O and D/A oversampling converters (44JliHz sampling rate) for 
h^ dynamic range (96 dB typical) and low noise. With independent left and right channels, the unit offers true stereo reverb 
processing, unlike some pseudo-stereo reverb units. Included in the REV500 are two built-in sound sources—snare and cross 
stick—which can be used by the end-user to easily set reverb parameters withoirt an external signal source. The unit comes with 
100 preset programs and 100 user programs. Input and output connections include balanced XLR and 1/4-ittch phone jacks. 
Suggested Retail: $499 

ibmaha Cotporation of Amenta 

P.O. Box 6600 • Buena Park, CA 90622-6600 

Tel; (714) S22-90U • Fax: (714) 522-9301 



A bright idea: ilL\ Kaklilc'" from Lilllile* 

The new RLX Raklite is designed for DJs, sound and lighting engineers, and anyone else 
requiring a crisp, directabte white-llghf source from a single-rack-space unit The product’s 
sleek, black face plate is equipped with two XLR connectors to accomodate dual Littlite*^ 
XLR Series detachable gooseneck lamps (sold separately), and a front-panel dimmer con¬ 
trol enables the user to adjust the brightness of the 5-watt halogen bulb(s) as necessary. 
Suggested list price on the RLX Raklite is $89. 



CAE, Inc. 

10087 Industiial Drive • P.O. Box 430 • Hambift Ml 48139-0430 
Tel; (810) 231-9373 • Fax: (810) 231-1631 
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The Bird of Prey from lyU^QwesI 


LyteQuest Pro recently announced the release of their new Bird of 
Prey professional lighting effect IHis sound-activated lighting system 
pumps out 40 powerful multicolored beams of light that rotate to the 
beat of the music. Weighing in at just 22 pounds and measuring 15 x 14 
X11 inches, the Bird of Prey is ideal for mobile applications and is 
backed by a one-year limited warranty. 


LyteOuestho 

8 Gennak brm • Carteret, NJ 07008 
let (732) »9-9(H0 • Fac (732) 969-9090 




BLOWOUT! 


TRACXWAStLFt 

W .-1 

W/2 STYLUS 


Uaeortech 


Lifieortech 




seta's*^ 




TURNTABLES*CDS‘VINYL 


Technics *479” 
SL1200MKII 

Technics 12lCrs 
alscavaiable 

^eirunr 5jC001 

>Adju$iabie DJ road oas^ 
l*Foam protfClKin for 
turntables m 

•SFwrTTixird *114” 


*89** ODYSSEY 
PR 200 W 

•Rugged Record Case 
•Holds 200 IPs 
•Comes in ELK. WHT. 
YEL, GRN. ORG SIL 


VIDEOS*MtXERS«TAPES*CD PLAYERS 


RECORDS 


Numark Beatkeeper 

I your bpm's in sync 

•digital dispiay 

rackmoontaUte . 

with shipping 


99 


'qeritifu 


Boss DR550 MKII 

M6 bit sound drum madirie 
•4 Banks *12 pads 
•91 built-in sounds 
•64 preset rtiyttims 


GU oc -4000 WK n 
Ba* prtee 


DJ STARTER PACKAGE PLUS 

•2 Gemini XLBD-IO lunttabiBs •wA^artrklge* and n^^«Un$Brte^ 
OS-600 scrsich miner twrtrsfislormifi *Pro H^dphonei *PfO Mtc *2 
S^jpdnats ■fiecord Care Kit *5 Free Promo 12^^ *AD Cabiei 
fncludid*3 yrwarrafilY 


Roland MS'1 Call for Price! 

compatible sainpiar 
•54 sec recording time *16 banks 
•expandable to 47 mm on 40 banks with 
PCMIA Flash ROM card 
•flay 4 banks at the same time! 

•Pilch Control. Samp^ Editing 


SCRATCH 


DJ INTERMEDIATE PACKAGE 

*2 Gemini XL^CDSO direct drive tumtabtes •Numark DM' 
lOOChc Mixer •Stanton MKSOO needles •Pro Headphones 
•Pro Microphooe *2 Slipmats ^Record Care Kit *5 
Free Promo 12' 'Atl Cables Included *3 yr ^ 
ftfdrrinty 


AND SAMPLE PACKAGE 

•2 Ufieartedi BD>t60O turntables •w/cartrldget and rkeedtei 
*iineArtech 03-600 mixerwAranfformers "GLt GLX 2&iM] 10 sec 
Sampler •Pro H«adphones •Pro Microphone *2 Stipmelt 
•Record Care Kit *5 Free Promo 12” 'Alt cibtes 
Included *3 yr warranty 


GET UP AND SCRATCH PACK; 

*2 Lin^rte^ SD-t600 lurntibtn cartndget ifid 
•Uneartech OSGOOD ii«120 MCOr>d 'Pro He>d| 

Mlcfophone *2 Sirpmati 'Record Cin Kit *5 Free 
•All Cat^a Included *3 yr warranty 


CALL TOLL FREE 888 DJ MUSIK (888 356 8745) FAX 718 291 3011 WEB www.musicfactory.com 

Mail to: 162-01 Jamaica Ave JAMAICA NY 11432 RETAIL OUTLETS; QUEENS 162-01 Jamaica Ave BRONX (music+movies only) 219 Fordham Rd 

ORDERING INFORMATION : To order using a credit card, call us toll free. Otherwise, just seod a money order or check vrilh a slip of paper with your name, address and phone 
number. There is a minimum shipping fee of S6.00. The shipping fee for orders above $100 is 5% of the order. Call for rates of heavy items like cases or speakers. 
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A triple header from VH 

This exciting lighting effect features three rotating octagonal wheels with colored lenses on their 
outer edge. The unit shoots out a salvo of 24 light beams that scan the ceiling and floor as they 
rotate around the room. An excellent centerpiece effect that will blanket any room in a dazzling 
array of colors. Excellent for use in clubs where ceiling height is limited. Hay also be used on a 
tabletop for mobile light shows. 

Visiial Effects Inc. 

2639 Dyre Avenue • Bronx, NY 10466 
let (800) 422-3639 • fat (TIB) 324^1300 








Mpw PowerLighI amp from QSC 

QSC Audio Products has added the PowerL^t LOHV amplifier to their renowned Powerlight Series. Using a special high- 
voltage power supply and output circuit the PowerUght 1.0HV is optunized for maximum power into 8 aid 4 ohm loads, 
delivering 300 watts per channel at 8 ohms, and 500 watts per channel at 4 ohms. A Class AB output circuit also provides 
ultra-low distortion (O.OIK THD typical), making it ideal for powering midrange and high frequency drivers and studio moni¬ 
tors. Outstanding audio performance, high reliability, networkability, and low weight (18 pounds) make this amplifier ideal for 
all critical sound system applications. 

QSC Audn Products 

1675 MicArthur Btvd. • Costa Mesa, CA 92626 
W: (714) 7S4-61K • Fax; (714) 754-6174 
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The early registration special 

($98 in '98 by 9-8)... is about to end for the 

Mobile Beat DJ Show and Conference 

Only through September 8,1997 
will the full registration price of $98 be available. 

After that, the rate is $125 ($150 at the door). 








dE(»r 


The show will be held at the Troplcana Hotel in Las Vegas, January 20-21-22. 

A special room rate of $70 per night is available by calling the Tropicana at 

800-634-4000. 

Save time and money on your travel arrangements. Call the official show 
airline, United Airlines, for discounted airfares, at 800-521-4041* 

(*You must metion reference #517GS for special rate). 

For special car rental rates, call Budget Rent-A-Car at 800-922-2899, x237* 
(*Tell them you’ll be attending the Mobile Beat Show). 

Thoughts, comments and suggestions on the show, as well as the latest 
developments can be found at the 
S/iow Web site - http;//www.mobilebeat.com/djshow/ 



Ask About Our 
Distributor 
Program! 


Wedding Reception 
Sheet 

Engagement Spec 
Sheet 

FREE 16,000 songlist 
database 

FREE 250 DJ Clip Art 
Daily reminders 
Professional contract, 
invoice, letters 
Check availability 
MusicManager™ 


Cfart Iflfbj Otl S^ 


mnn 




Oyna^ith wii l ifFM^ jy- r*T5 
_ judmtt i 


HIS 




■01^ 


-□ 

~ —a 
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Event Info 
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EtBEtTppc] 0 
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J 35iiy|& 


"g EhirMi 

~ |t| TdiiHiMrl [4 
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Mention ad code: JJMB97 

for $25 off! 

Order NOW! Expires 9/1/97 

Customware Systems™ 

151 "7 Livingston 
Plano, Texas 75033 



The Industry Standard for Mobile DJ Software 

INFOMANAG£RV2.o'“ 


FREE Test-Drive call 972.867.7729 or 
Download http;//www.cwarenet.com 
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MUSIC NEWS 


BY FRED SEBASTIAN 



As summer reaches its peak, the 
sounds that compete for our at¬ 
tention are as varied as bodies on a 
beach. Among the latest summer 
releases are two that promise to 
deliver new and breaking dance 


Variety is the main ingredient in summer compilations 
and MODROPHENIA fits the bill quite well. This 44’ 
track, two-CD set combines the sounds of Motown, 
Reggae, and classic Oldies to create a good old-fash¬ 
ioned summer party. The songs on this set are: 

Sha La La La Lee-^-THE SMALL FACES 

Green Onions-BOOKER T & THE MG'S 

Papa's Got a Brand New Bag-JAMES BROWN 

Double Barrel!-DAVE & ANSILL COLLINS 

fsraelites-DESMOND DEKKER 

Baby Come Back-THE EQUALS 

Poison Ivy-THE PARAMOUNTS 

Sunny Afternoon-KINKS 

Dancing in the Street-MARTHA REEVES & THE VAN DELLAS 

Needle in a Haystack-THE VELVELETTES 

You Can't Hurry Love-DIANA ROSS 4 THE SUPREMES 

Out of Time-CHRIS FARLOWE 

We’ve Gotta Get Out of This Place - THE ANIMALS 

Liquidator-HARRY J. ALLSTARS 

Let Your Yeah Be Yeah-PIONEERS 

You Can Get it if You Really Want It DESMOND DEKKER 

Band of Gold-FREDA PAYNE 

Itchycoo Park-SMALL FACES 

With a Girl Like You-THE TROGGS 

Tobacco Road-THE NASHVILLE TEENS 

Everlasting Love-LOVE AFFAIR 

Red Red Wine-TONY TRIBE 

Goin' To a Go Go-SMOKEY ROBINSON 

Shout-THE ISLEY BROTHERS 

Think-ARETHA FRANKLIN 

WILSON PICKETT 
EDDIE FLOYD 
FONTELU BASS 
JR WALKER & THE ALLSTARS 
RAMSEY LEWIS 
D08IE GRAY 
JIMMY SMITH 
THE BOX TOPS 
CHAIRMAN OF THE BOARD 
BOB & MARCIA 
JIMMY CLIFF 
DESMOND DEKKER 
DAVE 4 ANSILL COLLINS 
SMALL FACES 
AMEN CORNER 

TOMMY JAMES 4 THE SHONDELLS 
KINKS 

STATUS QUO 

WAYNE FONTANA & THE MINDBENDERS 


hits. 



In The Midnight Hour 

Knock on Wood- 

Rescue Me- 


(I’m a) Roadrunner 
Wade In the Water ■ 
The in Crowd- 


Got My Mojo Workin' 
The Letter- 


Give Me Just a Little More Time 
Young Gifted 4 Black- 


V/onderfu) World Beautiful People 

007 (Shanty Town)- 

Monkey Spanner- 

La^y Sunday^-- 


If Paradise is Half as Nice 
Mony Mony- 


Waterloo Sunset- 

Pictures of Matchstick Men 
A Groovy Kind of Love- 
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MUSIC NEWS 


SMASH HITS SUMMER *97 is packed with some of 
the best new music. From the makers of the top sell¬ 
ing; Best in the World Ever! series, this two-CD set fea¬ 
tures tracks from new and top name artists including 
the hot, fresh dance track “Encore Une Fois” bv Sash. 
The track listings are: 


Who Do You Think You Are- 

Star People ’97 (Forthright Mix) 

I Believe I Can Fly- 

Underwater Love- 

Richard III- 

Tattva- 


SPICE GIRLS 
GEORGE MICHAEL 
R KELLY 
SMOKE CITY 
SUPERGRASS 
KUIA SHAKER 
BLUR 
DAMAGE 


Song 2- 

Wonderful Tonight ———--- 

Quit Playing Games (WiWi My Heart)—BACKSTREET BOYS 
I Wanna Be the Only One (Boskat Main Mix) - ETERNAL W/BESE WINANS 


Natural- 

Old Before I Die- 

I Can Make You Feel Good 

Clementine- 

Ready To Go- 

Your Woman- 

Professional Widov/- 

Ready or Not- 

Remember Me- 

Nightmare —-- 

Extremis- 

Fresh- 

Encore Une Fois- 

Moan and Groan- 

I Need You- 

Bellissima- 

Body Shakin'- 

Do You Know- 

Let Me In- 

One Kiss From Heaven — 

Words- 

Forever- 

Walk on By- 

1 Have Peace- 

You Got the Love- 

Shout- 

North Country Boy- 

Smile- 


- PETER ANDRE 
-ROBBIE WILLIAMS 

- KAVANA 

- MARK OWEN 

- REPUBLICA 

- WHITE TOWN 
-TORI AMOS 
-THE COURSE 
-THE 0LUEBOY 
-BRAINBUQ 

- HAL W/GSLLIAN ANDERSON 

- GINA G 

- SASH 

- MARK MORRISON 
-3T 

-OJ QUICKSILVER 
-911 

~ MICHELLE GAYLE 

- O.T.T 

- LOUISE 

-30YZ0NE 

- GARY BARLOW 

- GABRIELLE 
-STRIKE 

-THE SOURCE W/CANDI STATION 

- ANT & DEC 
-THE CHARLATANS 
-THE SUPERNATURALS 



Kowalski-PRIMAL SCREAM 

Rash-BBE 

Theme From the Professionals-LAURA JOHNSON S LONDON BIG BAND 

Witli the wedding season in full tilt, you can ne\ er ha\'c 
enough good love song compilations. A collection of 
classic songs, the two-CD set MIXED EMOTIONS 
captures the sad and happy side of love, and includes 
several must-have songs. Among the 40 tracks are: 


Alone- 

Yfrij’yp 1 Thfit 1 ftwintf Fprlintf . - 

BEE GEES 

RinMTFnil^ RROTHFR^ 

■ VU VC I.UOL IHul LUVIllg 

niunipvud □rtuincno 

- WR WR \A.'FT 

Sorry Seems To Be the Hardest Word ■ 

VVl. r >1 L 1 11 1. 1 

-ELTON JOHN 

— niMA CARROI1 

t, V 11 ig 

Ullitt v-nnHiULL 

ni RA 

1 Heard it Through the Grapevine- 

UUP In rAL/rAI\IJ 

MARVIN GAYE 

niAWA RO'i^^ Ar 1 lOWFI RITCHIF 

The Sun Ain't Gonna Shine Anymore — 

UlHrin riuOO ul LI-UIiLL fill wIliL 

-WALKER BROTHERS 

JAAM ARMATRAOlMfi 

Lyvt? oc niic^/UUii 

1 arf’Y in RpH 

JUfin nrinrlnl rTin,UlliV3 

1—|j 1 ilLd^ 

Oft Of Lovp 

LrrirvIO ULDUnU 

icfcpcv QQRORMF 

II 1111^ fill U 1 V V w 

lln Whpfp lA/f* RpIrirTf? 

jt.rrML.1 ujuvAiiLr 

JOF rnCKFR Rt JFWNIFFR WARNFS 

What Becomes of the Broken Hearted 

JUL vUvriun. ui JLIvliirLrV 

- ROBSON & JEROME 

MU 1cnM 

VVIIFIUUL TUU 

All Rjvf 

rMILLDUlV 

FRir TARMFN 

Jill LJ ^ 1 Vf1 p 

A hilillinn 1 ^nniic . 

Pniu vnrtivicfv 

-TAKF THAT 

Whpn 1 Mppii Yrtii 

InrML 1 nrtl 

1 FO <5AYFR 

wrivii 1 necu luu “ 

Mi*7^ Ymi Miffht'? . — i.. 

LtU UriT L n 

— fi IFF RlfHARn^ 

Tnnirfht 1 Mv 1 nwp — _ 

vLirr nivnnnt/ij 

PAFRO RRY^ON A RORFRTA R APK 

ivjiiigiii, 1 ucicuioiv ivjy LUvL 

Mu 1 fw/f* 

--PA1JI MrPARTMFY 


rnUU I'lLrUniAl ML. 1 

RORFRT PAI MFR 

wIIq IVIcifVbS) 

.. -- 

nUULrll rAUIVlLrV 

PHYl 1MFl ^ON 

iviL/VtdF 1 

rniLLiu 

— MFII niAMONO 

Luve un Lfic 

— MtrL UlnIVIUIlU 

Rll 1 WITMFRS 

fAlfl L A Li ISit f 11IL 

Affrr thr ^ Aun ... — — 

DILL fi 11 MLn.O 

FARTH WINO A RRF 

rllLCr Ulw l-t/Vt? FImO uU'IJw 

Thfi PALyAr rtf I 

Lnniini ttimu qc nriL 

TFf IMF ninM 


uLLIML uium 

RANCf 

UlUrn^JI nOilJC nujmmm 

Tirpi'i Af flpinri AinnA_ _ 

□ HIlU Il-LO 

Al fiRFFW 

iiitru Hi pciii^ nvuMV 

I riAA't 1 iuC' l-lcifiP AnuimAfA 

“L 'JrAULM 

RO<5F RnVPF 

Luve uiiii 1 Live nciti rkiiyjiiuiu 

nv/OL rvvTvL 

RAMDV TRAWFORn 

luu iviigtu I'ivt'U ouinuuuuj ■ 

nrtf iw t vtaMYI ivH-w 

PFRPY FDRF 

nflcll Cl IVIall LUVU5 a VVUMIdll 

Urtrn Thar^ ff, Pm.rinirkrtrfi 

rLnUl QLLUUL 

FMMYl fll 1 MARRI^ 

ncrCt jncrc cvurywncre 

”*CmlViTLUU nMnniO 

PFTFR CETERA 


ruliLn vLILHo 

PAI 11 YOU NR 

evury iiitil; iuu uu Hway 

“ rnUL IvUMvi 

iOMM WAITF 

Aliasing TUU 

JUriM 1 Vnl 1 t 

THE ^UN'^HINF 

risdibc uun i uu 

Always and Forever -^ - 

HEATWAVE 


CLUB LAND is a new' two-CD compilation that hopes 
to capture some of tomorrow’s hits by representing the 
latest commercial club cuts. Featuring extended ver¬ 
sions and some of the latest singles from the C.K., 
there’s a good chance you’l) be hearing these more and 

more in days to come. The track listing is: 

You're Not Alone (Cloud 10 Mix)-OLIVE 

Ecuador (Original 12')-SASHI 

The Way (Otigmal Edit)-FUNKY GREEN DOGS 

I Love You, Stop (Extended Version) — RED 5 

Sound Of Eden (Radio 7*)-CASINO 

I'll Be Your Friend (Perfeclo Edit)-ROBERT OWENS 

Woman Child (Todd Edv/ards)-DUKE 
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Morning Light (Paganini Traicx Mix)- 

TEAM DEEP 

Closer Than Close (Mentor Original Mix) — 

■ROSIE GAINES 

Ry Life (Brix Mix)- 

BASEMENT JAXX 

Love Makes the World Go Round- 

SANDY B 

Guidance (Space Bros Mixi- 

KAMILIAN 

Oye Como Va (JM Main Edit)- 

TITO PUENTE JR 

6 Underground (Nush Mix) ——- 

SNEAKER PIMPS 

Help Me Make It (Rollo/Sister Bliss Edit) — 

-HUFF & PUFF 

Scared (The Lonely Traveller)- 

■SUCKER 

What Would We Do (In Da Sol Mix)- 

■ SOL BROS 

1 Have Peace (Forthright Edit)- 

STRIKE 

Groovebird (Original Mix)-- 

NATURAL BORN GROOVES 

Dance With Me [Extended Sin^e Mix) - 

•TIN TIN OUT 

Flash (Radio Edit)- 

BBE 

Out of M)' Head (Tuff 'r' Jams Unda Vybe!— 

■MARRADONNA 

My Love Is Deep (Nush Edit Mix)- 

SARA PARKER 

Shine (Original Mix)- 

SPACE BROTHERS 

Armed and Extremefy Dangerous- 

-RRST CHOICE 

Encore Une Fois (ACD Mix)- 

SASH 

People Hold On (Jon Is The Don Mix) — 

USA STANSFIELD & SCOUNDRELS 

Let's Groove (Phat & Phunky Club Mix) - 

PHAT & PHUNKY 

Ready or Not (Club Mix)- 

THE COURSE 

You Got the Love (Fie Island Mix)- 

THE SOURCE 

Harmonica Track (Rough ’n’ Ready Mix)-SOUL BOY 

Rowtation [Original Mix)- 

VINCENT DE MOOR 

Footprint (Klubbheads Footstompin' Klubbix) - DISCO CITIZENS 

Walkin On Up (X Cut Sense Mix)- 

DJ PROFE-X-OR 


The new compilation WHAT A FEELING has 


reached the top of tlie compilation charts in the U.K. This 
is an excellent summer compilation that’s loaded with great 


upbeat classics. Tracks are: 

Rashdaace-What a Feefing- 

Celebration- 

Oops Upside Your Head- 

Ain't Nobody- 

If I Can't Have You- 

Hang on There Baby- 

Think- 

Car Wash- 

The Hustle- 

Heaven Must Be Missing an Angel — 


IRENE CARA 
KOOL & THE GANG 
THE GAP BAND 
RUFUS & CHAKA KHAN 
YVONNE ELLIMAN 
JOHNNY BRISTOL 
ARETHA FRANKLIN 
ROSE ROYCE 

VAN MCCOY & THE SOUL CITY SYMPHONY 
TAVARES 

EARTH. WIND & FIRE 
ODYSSEY 


Let's Groove- 

Native Nev^ Yorker 


You’re the Rrst, My Last. My Everything BARRY WHITE 

Let’s Hear it For the Boys-DENfECE WILLIAMS 

Best of My Love-THE EMOTIONS 

Lost in Music-SISTER SLEDGE 


Play That Funky Music- 

Dance To the Music- 

Can You Feel It- 

Stayin’ Alive- 

Footloose- 

Fame- 

Young Hearts Run Free- 

Love Train- 

We Are Family- 

That's The Way (I Like It)- 

It's Raining Men- 

You Make Me Feel i Mighty Real ! 


WILD CHERRY 

SLY & THE FAMILY STONE 

THE JACKSONS 

N-TRANCE 

KENNY LOGGINS 

IRENE CARA 

CANDI STATION 

0 JAY'S 

SISTER SLEDGE 

K.C. & THE SUNSHINE BAND 

WEATHER GIRLS 

SYLVESTER 
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MIX YOUR MUSIC 
YOUR SOUND SYSTEM 


Mixing a vast collection of break 
beats, vocals, instruments and BPMs 
into a single, seamless string of 
music is an art. The same is true for 
designing a sound system. It takes 
skill to mix and match amps, equaliz¬ 
ers, speakers and mixers into a single 
sound system. 

To take the hit and miss out of 
buying DJ equipment, GLI offers a 
full line of matched audio compo¬ 
nents, everything you need to create a 



complete DJ sound system. From 
our dual deck DC-5000 CD player 
to our legendary GLX-9800, you 
can trust the GLI name for quality 
components with non-stop reliability 
and rock-the-house dependability. 

So if you’re ready to take your 
mixing to the next level, check out 
GLl’s line of quality DJ compo¬ 
nents. Why mix and match your 
sound system when GLI can get it 
to you in one neat package? 



GLI Sound Systems • 2691 West 15th Street • Complex B * Brooklyn, NY 11224 
(800) GLI-PRO-1 NY: (718) 372-7849 • Fax: (718) 9464151 
E-mail: GLI@AABS.COM • Website; http://WWW.GLIPRO.COM 






















































































T.S.O.P.iThe Sound Of Philadelphia) — MFSB 

You Gave Me Lo^-e-CROWN HEIGHTS AFFAIR 

I Can Make You Feel Good-SHALAMAR 

Knock on Wood-AMI I STEV/ART 

You To Me Are Everything-THE REAL THING 

Kissin' In The Back Rov/of The Movies-DRIFTERS 

I'm Do n‘ Fine Now-NEW YORK CITY 

Get Dancin'-DISCO TEX & THE SEX O-LETTES 

Rock the Boat-HUES CORPORATION 

The Shoop Shoop Song (It's in His Kiss) CHER 

Boogie Yi/onderland-EARTH, WIND & FIRE 

It's a Love Thing-THE WHISPERS 

YooTe The One That I Want-DEBBIE GIBSON A CRAIG McLACHLAN 


Classic soul dance tracks of the ’80s continue to fill up 
dancefloors all over and the new release JVEEKENDER 
— FOR MAXIMUM DANClTn^TV is an 18-track 
compilation that features some of the 80’s biggest dance 
anthems, including several hard-to-find classics. The 
tracks are: 

Let the Music Play-SHANNON 

Check Out the Groove-BOBBY THURSTON 

You’re the One For Me-D-TRAIN 

Take That To the Bank-SHALAMAR 

And the Beat Goes On-THE WHISPERS 

We Got the Fur>k-POSITIVE FORCE 

Why Can’t We Be Lovers-LAMONT DOZIER 

Midas Touch-MIDNIGHT STAR 

The Bottle (Live)-GIL SCOH HERON 


ft's a Love Thing- 

Zoom- 

Walking on Sunshine- 

Somebody Else’s Guy- 

Last Night a DJ Saved My Life 

Can You Handle It-— 

Can You Feel The Force-- 

Give Me Tonight —-- 

You'll Never Know- 


THE WHISPERS 
FAT LARRY'S BAND 
ROCKERS REL'ENGE 
JOCELYN BROWN 
INDEEP 

SHARON REDO 
THE REAL THING 
SHANNON 
HI-GLOSS 


Music compilations sold on are often excellent 
and usually available through DJ music specialty com¬ 
panies. One such impressive package you may soon 
see on is VIVA LAS VEGAS, which captures many 
of the giants of pop and their hits, and to whom Las 
Vegas was like a second home. Here’s the line up: 


My V/ay-—- — 

Hello Dolly- 

Baba Lu- 

The Lady is a Tramp- 

Do That To Me One More Time 

Cucht Cuchi- 

Take Me Home-——— 

I Got You Babe- 

Ramblin’ Rose- 

Downtown- 

Mack The Knife-— 

Candy Man- 

Inka Dinka Doo- 


PAUL ANKA 
LOUIS ARMSTRONG 
OESl ARNAZ 
TONY BENNEn 
CAPTAIN & TENNIUE 
CHARO 
CHER 

SONNY A CHER 
NAT KING COLE 
PETULA CLARK 
BOBBY DARIN 
SAMMY DAVIS JR 
JIMMY DURANTE 
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Become a Radio D J • ! ! with 


“On The Air!” 


Broadcast School In a Box 


Yes, Broadcast School on Video! You don’t need to 
spend 1,000’s of dollars anymore to go to broadcast 
school. Become a radio D.J./sportscaster/traffic announcei 
by attending broadcast school on video! 


This information packed video features; 


• Lessons from SIX current radio professionals. 

• Voice & Diction Instruction from a professional 
speech therapist. 

• Addresses of radio trade magazines which 
feature job listings. 

• Information on how to obtain your FCC License. 


http://w’ww.broadcas tschool. com 



|Oi i The Air, 777 East Atlantic Avenue, Suite Z-299? Delray Beach, FL 334| 


























































































Voiare- 

Get Happy- 

Please Release Me - 
The Love Boat Theme 

It's Not Unusual- 

Fever- 


SERGIE RANCH! 

)UDY GARLAND 
ENGLEBERT HUMPERDINCK 
JACK JONES 
TOM JONES 
PEGGY LEE 


Going Out Of My Head/Can’t Take My Eyes Off You^ THE LETTERMAN 


Exodus- 

Don't Cry For Me Argentina 

That’s Amore- 

King of the Road - 

Nev^ York, Neiw York- 

Danke Shoen- 

What Kind of Fool Am 1 — 
Knock Three Times- 


LIBERACE 
PAHI LUPONE 
DEAN MARTIN 
ROGER MILLER 
LIZA MINNEai 
WAYNE NEWTON 
ANTHONY NEWLEY 
TONY ORLANDO 


That Old Black Magic - 
'Tonight Show" Theme 

MacArthuf Park- 

Proud Mary- 

Swearing To God- 

Viva Las Vegas- 

My Meiody of Love — 
Moon River- 


LOUIS PRIMA & KEELEY SMITH 
DOC SEVERINSON 
DONNA SUMMER 
TINA TURNER 
FRANKIE VALLI 
ELVIS PRESLEY 
BOBBY VINTON 
ANDY WILLIAMS 


From the makers of the leading Do It Again series of 
dancc-ified cover versions comes its newest tv'o-CD 
set release, GREATEST COVER VERSION HITS. 
Where familiar tunes are re-interpreted and done to 
solid dance beats. Tracks are: 


Don't Speak-- 

Say 1 Am Your No, 1- 

How Deep Is Your Love — 

Stairway To Heaven- 

If- 

Saturday Night- 

In The Ghetto- 

Don’t Cry For Me Argentina 

To France- 

Break My Stride- 

I’m Raving--- 

Ready or Not- 

Father & Son- 

Ladies Night- 

Sweet Love- 

Mission Impossible- 

Because You Love Me- 

Killing Me Softly- 

You’re So Vain- 

You To Me- 

You Can Do Magic-— 

Stayin’ Alive- 

Oh What a Night- 

One of Us- 

Upside Down- 

Going Back To My Roots— 


CLUELESS 
BEAT BASE 
TAKE THAT 
G’S INCORPORATED 
JOHN ALFORD 
SQEZZER 

GHEnO PEOPLE W/ L. VIZ 
THE MIKE aOWER POPS 
M.R. 

UNIQUE II 

SCOOTER 

G-GROOVE 

BOYZONE 

SCOOP 

THE PC GROOVE SENSATION 
IMF 

SUZANN RYE 
G.A.M.E. 

SHIMA 

FLIP DA SCRIP 
PAINTED LOVE 
N-TRANCE 
CLOCK 

DONNA RICHARDS 
X-AFFAIRS 

THE MOVEMENT CLUB 


Many CDs featured in 'Music News^' are hnports or inde¬ 
pendent labels not widely disti'ihnted. For infonnation on 
where you can huy these titles or a fxe catalog of new releases^ 
callAVC Sebastian at 201-711-1290. 



LIGHTING 

EFFECTS 


POWER 

AMPLIFIERS 


TURNTABLES ELECTRONICS 


MIXERS 


• Visual Effects • 
Ness« Opfec * NSI 
Sho-Pro • Omni Sys. 
Tracoman • Martin 
ETA • LightcfQft • 
Lightwave Research 
Knight Truss -PR 
American DJ • TEI 
High En(f Systems 


Technics 
Gemini • 
»Vestax • 


Sound Tech 
DBX • AKG 

• Pioneer * 

• Furman * 

• Gemini • 

• Ashley • 

• Denon • 

• Rane • 


Soundcraftsman 
• Electro-Voice • 

• Crown * 

• Crest • 

• Q.S.C • 


Electo-Voice 
Sound Tech 
Cerwin Vega 
Communitv 
• Klipsch • 

• Bose • 


Electro-Voice 

• Pioneer • 

• Numark • 

• Furman • 

• Gemini •, 

• Vestax • 


Worldwide Nightclub Design & 
Installation Specialists On Hand! 


203-230<2449 

OUTSlOe CONNICTICUT 

1-800-552-4478 


Come Visit Our Showroom! 

110 Republic Drive, 
No. Haven, CT 06473 


DJ & NIGHTCLUB 

SUPPLY. INC. 


•"wf US On The Web' 

'!^ctdjsupp,y,con 


SERVICE ALL 
BRANDS! 


CATALOG 


The DJ Magazine 
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INOUSIRY NEWS 



K-tel’s celebration includes a winning line-up 
of compilations, which includes the centerpiece: K-tei 
Classics Series, Five more vintage ’70s albums will be reissued 
on gold collectors’ edition CDs, complimented by deluxe 
packaging that features original album art. Each two-CD set 
will supplement the original 16-22 tracks with up to six bonus 
tracks for added value. This campaign is a follow-up to the 
label’s first wave of five classic reissues, which debuted in fall 
’96. 

.\nswering consumer demand, K-tel’s Cold Front label has 
scoured the nation’s club scene once again to bring home a 
compilation of hot dance mixes with Chib Mix '91. This 
package resembles Club jV//,v '96, Voliirue 1 (certified gold) and 
kblume 2, but with a major mist — it’s a double CD jam- 
packed with 24 top dance tracks. 

Next up is a 10-CD box set tracking the History Of Rock & 
Roll. Each 10-song CD in this comprehensive collection 
features major rock ’n’ roll superstars performing their 
signature hits. K-tel will follow the successful formula behind 
the certified ACAl Presents the 101 Greatest Countiy Hits. 

K-tel’s ’70s trademark Hooked On line has sold nearly 20 
million units since its debut. The latest in the series, Hooked 


On Disco, will follow in the footsteps of its gold-certified 
predecessor, Hooked On Classics. The “Hooked On” orchestra 
performs five medleys of instantly recognizable disco hits that 
will ride the ’70s retro-wave to the bank and back. 

Moving on to the contemporary country' front, K-tel 
offers Hot Country '97. The package features numerous recent 
top 10 hits. Speaking of countiy, one of its hardest working 
acts will be the focus of a major push on Era, K-tel’s presti¬ 
gious archivist imprint. MT Blues will spotlight 10 blues- 
flavored songs culled from The Marshall Tucker Band’s rich 
catalog, plus two newly recorded tracks, i\nd expect to see the 
release of MT Blues 2, which wll contain alt new blues 
material recorded by the group’s current lineup. The Marshall 
Tucker Band’s Greatest Hits set went platinum December of 
’96. 

After 35 years, K-tei — die original compilation label — 
is perfectly positioned for success well into the next millen¬ 
nium. 

For more informadon, contact K-tel at 2605 Fernbrook 
Lane N., Minneapolis, MN 55447-4736. 7cl: (612) 559-6800. 



me # I BUSINeSS-OPPORTUNITY GUIDE ; 
FOR DJS AND ENTERTAINMENT SERVICES 

SPINNING 2000 explains in detail... 

• PRO SOUND AND UGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNaiONS 

, • MANAGING A DJ SERVICE • TRAINING DJS • CONTRAaS 

[ • ADVERTISING YOUR SERVICE • GETTING JOBS 

i • AND MUCH MORE! 

I Viso/Mastercord orders 
I coll 800-892-4060 




Send check or money order for $19.95 plus $3 s/h 
with name and shipping Information to: 

Spinnin' Pro DJ, P.O. Box 5, East Rochester, NY 14445 
NY Residents please include sales tax. 
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CAT #DM-102 CD+G 

1 PROMISES IN THE DARK—P.it Benetar 

2 FIRE AND ICE—Pat Bcnct ir 

3 HELL IS FOR Cl IILDREN~P.it Benmr 

4 SHADOWS OF THE NIGHT—I’at Ui-nsLir 

5 VIY CITY W'AS GONE—The Pretenders 
(I MESSAGE OF LOVE—The Pretenders 

SHOW ME“The Pretenders 

S MYSTERY ACHIEVEMENT— 

The Pretenders 

<) MERCEDES BENZ—Juris Joplin 
in LEAVIN* LAS VEGAS—Sherj’I Craw 
]| CLOSER TO LINE—Indigo Gtrls 

12 AT SEVENTEEN—Janis Ian 

13 TIME AND TIDE—Basil 

14 NEVER SAY NEVER—Romeo Void 

15 DREAM A 1ITTLE DREAM OF ME— 
Manias K The Papas 

16 DON'T WANNA FALL IN LOVT— 
lane Child 



SIMON & GARFLNKEL ILARAORE .A\THOLOG\' 


Mr> tobiftNWi 
Ihc btnrr 
Son Cm ilsll Mt 

Hrtdff r If.i'iiW 1 jIrP 
Ijww Hf I ikr \ Rjxk 
kkitlirr Vld Rfuntuii 
Me Arid Julifi lifeixn Bi> 

The khAiuhard 

HiHnk^X'il l)Lrj 

5^ Si Bridal- S-AHji 

Craiv-i|i 


11 UH bi9ft 

12 ^3 ^iF’s Ij LrJir V'jur Linrr 
li M^SLdiJi 

h I \m Aftixk 

|A TLi 

Ici Lrt'ie Tvxn 
I" 1 tl: iJ-, He cs Itpt k'Ai 
IA i* .irtx rwJi;li 
lAtInJ 

isl Pu^ ClD 


■« _ I* 


CAT^DM-lO.Ul.v-G 

1 WHITE WlDDlN(;~Billv Idol 

2 DANCING Win I MYSFLF-’Biliv Idol 

3 REIIEI YELI Billv Idol 

4 JUST WHAT I NELDED— I iu s irs 

5 GOODTIMES ROLL—i Le C;ii^ 

6 LET'S GO—1 he Cats 

" I LOVHYOU- L limax ll.il(d 
a TtiLhTH OF GREY Air,itciiil Dead 
9 HELL IN A liUCKLT'-tTiidii! L'ead 
111 SOU 1 HERN CROSS-t ro-l'v.StilU. A Nash 
U S I III l.OVIN’VOU—riieSsorpioiis 
i: NO ONE l.IKLYOU—I he Scoijv.oio 

13 F.VEILY ROSF HAS ITS THORN I VhsOII 

14 CLOSE MY LYt'S Et^lLHVEK 
Lii.i I LirJ tJzzy Osborne 

15 CKX>l)BVliTO KOMANX:t- 
Ozn’ Oshornr 

16 EVEKYBC^DY WANTS YOU Billy S^nm r 


n' 
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CURRENT POP OF THE 'JO'S VOL. 1 
C.AT ^501 CD+G 

1 MARY JANE—Alinis Morisette 

2 WANNABE-Spice Girls 

3 Lt)VRFtX)l —The Oirdigaiis 

4 1 IX^N'T WANT TO—Toni Braxton 

5 FALLING IN i,OVE (Is Hard On The Knees)- 
.Aerosiiiitli 

n F.VERYTIMF. 1 CLOSE MY EYF5—Bahytace 

7 FOR YOU I W ILL—Monica 

8 ALL BY MYESLF—Celine Dion 

') TIRE13 OF WAITINCr—Green Day 
111 lORI'IlE FIRST TIME—Kenny Loggins 

31 CAN’l NOBODY HOLD ME 1 )0\VN— 

Puli Daddy 

12 PRECIOUS DECI ARA I iON—Collective Soul 

13 GREEDY FLY-Htish 

I I RIGHT THROUGH YOU- .Manis Mori^ette 

35 GREAT AMERICAN NIGHTMARE- 
Howard Sienii Red Zombie 
16 PK; LURES OF MATCHSTICK MEN— 
t3zzy Osborne/Type P- 

1 " TOILTURED MAN—Howard Stern Dust Boys 
I« SMILE-Pcarl lain 


FEMALE COUNTRY CONTEMPORARY VOL. 1 

GAT nm CD+G 

1 4i5 I40CKET—Kaihv M.iue,i 

2 DADDY'S LITTLE GIRL—Rippi Brannon 

3 STRAW-BERRY WBNE—Dearu t .rter 

4 BLUE—LeAnii Rimes 

5 UNCHAINED MELODY—l eAnii Rimes 

6 ONE WAY TICKET—LeAr.ii Rimes 

7 GUYS DO IT ALL Till I IML-Mnuiv Mi+T.ids 
S M.MHE HE'I L NOLIGL HER NOW- 

Mindy Met Ire.idy 

') POOIL POOR I'lTIFUL ME Terri Clirk 
1" WHOSE BED HAVEYOUR BOOTS 
BEEN UNDER—Shatiia Twain 

11 NO ONE NEEDS TO KNOW—Shania Twain 

12 IF YOUR NOT IN IT FOR FOVE—Sh.uiia Twain 

13 ANY MAN OF MINE—ShaniaTsvain 

14 IT MATTERS TO ME—Faith I lill 

LS WHENYOUSAY NOFHINGAI .ALL— 

.Ahsoii Kratiss 

16 YOU GAN FEEL BAD-P-tra I oveless 

17 LET ME INTO YOUR HEART— 

Mary Chapm-Carpemer 

18 UEl 'lKVE ME BABY (I LIED)—Trisha Yeanvood 


MALE COUNTRY CONTEMWRARYVOL. 1 

CAT »?5IJ3 CD+G 

I HF.UE’SYOUR SIGN (COMBOVERSION)— 
Bill Eiigvali 

: .MY MARIA—Brooks A I >01111 

3 SOI I) itXUNDY GOUNl Y AUtiTItiNi 
Jolni Mis tt.iel MoiugtmuTv 

-J ill HE Bll I S--\l.iiiJ.kk«oi: 

5 100 .VIL'l H LL'N—Darsle Siiigleiaiy 

6 Kl Ll'FK OF ifilO'lMi.S h,u\ Bvrd 
' DADDY'S MONFY si nche: 

8 IDO- Pud Br.tndi 
'I NO Nl W s—I, iii'-i.ir 

I'l Will RE ( I >RN I tl 1N i t,R( iW li ivh Inti 

II L OWBOY LlWl—]->hn Mnltael Mn ly ui, is 

12 W'HFN I CLOSE MY i YES—Kenny t i,i n. , 

13 DON'T TAKE HER SUE S AH 1 GOI - 
Tracy Byrd 

14 DOESTHAl BLUE MOON SHINE ON YOU 
Toby Keitli 

15 CHANGE MY MIND—ii*h:i Bern 

16 SHE'STAKEN ASHINE--J"i>" Ih'irv 

17 LOVE REMAINS-t ollm Rave 

18 NOl IHAI DiLLLRENI—Civllii: ICu. 
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REMK RAVE 
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PRODUCTS AVAILABLE 
TO INCREASE YOUR 
BOOKINGS FOR; 

WEDDINGS 

CORPORATE 

PARTIES 

SCHOOL 

DANCES 

BAR/BAT 

MITZVAHS 




FOR DJs 




‘ Breakthrough's mailer keeps my 
phone ringing off the hook!" 

Jeff Greene, PARTY TIME DJ'S, Pembroke, FL 

"The Deluxe Brochure from 
Breakthrough Is fresh and new." 

John Rozz, SOUND SPECTRUM ENTERTAINMENT, 

Wallingford, CT 


CUSTOMIXABLE, 
AVAILABLE OH 
AN EXCLUSIVE 
TERRITORY-PROTECTED 
BASIS 


"I got a 400% return on my 
investment in Breakthrough's mailer 
In less than a month!" 

Ken Welch, PRO PRODUCTIONS. Lombard, IL 



CALL FOR FREE SAMPLES: 

800-810-4152 
515-276-9266 
FAX; 515-276-4267 
e-mail: bkthrou@aol.com 



Tmi Hio 

OXH-SIX)!’ 
WHii SHOP 



CD Sobsmption 
S$nd<9 t§aimn§ 
thtu Bxnt/Rg siriM; 



\\n\K u u v\ iiiiKk'iDiuKksA* nil 
m cniijil ti" A\ 
inii,uk*^Cf: j( 4 %.r*m 

UV'fv tn liikl.,ain iiiiu'f 


This seriss is e necessity for any club 
jock! >fbu'll get greet Euro and House 
from Chicago, L.A. and NYC* Includes 
imports and titles you won't find any¬ 
where elee! Artiats like Fast Eddie, La 
Boucho and many, many more. 


Wiiii MYKk nt I t 'O 
MihtTijninil 'sLTXKL’, i’.ull 
itnniilK inir til niilin 




^UUilMlX li|x4nd lll^tlKUllH 
i\vvi\i‘ 4 liiniullv mx^tLTa! 
L‘l > m ilu‘ torm.n Uicy iKvii 

J'lllN 4 Mir IVi'rfi-l.lll/s.xl. kllliVX l- 
uIuv-iMl" vm'Kx *itkl the Jikl 

ifc 


This series features crossover/tap 
-40 hits from popular airwo^'e artiste 
like George rs/flchaal, TT_C, Oasis, Lionel 
Riohie, Heavy D, Whitney Houston end 
more! 


i'liniv iici\\otk! 


Von Ml ntitdi lin Vtnu 
iitnim' I.Tiok Ini' ik'tv s\:nc\ 
III iv iiitriMhiLXxl ilunut*liiiti[ 

K 


d»bi/C In BpiHrig 'SB* 

Alternative Series 


i-; 

i 


tIu- w,ir. llut\ s\hv wi* \a\\ 
‘’U'licii vmi ittiiiv ihnii 
juM the mV' 

Hi 10*1 'A Jll J IllTmiU' — 

^tart \ n\\i Ml ^ 

I jM tvm! 


This is the definition of cutting-edgel 
Each month you get 1 ~ 7 —21 
Alternativa/IndustrlBl/Modern Rock 
1 1 ties featuring artists like Silverchaii? 
Bush, Tha Cure, Rag© Against The 
Machine, KMFDM and more! 



II 

I Mtitfoi tUt od wImi tol or i-Moil ot oact got a ditemfoJ | 
; pric* on m ont-ytor ivbffriptleni j 
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Mixes 

BY Shawn Miller 

I f you’ve wandered into a music store recently, 
you’ve probably seen an onslaught of “DJ 
Mix” CDs flooding the shelves. You can 
usually spot them by their neon jewel boxes. 
They include such titles as “DJ Jam-On-It 
Megamix #4” and “Pump It Up - DJ Style,” by 
celebrities like DJ Huggy Bear or DJ 
Creamcheese. The enormous demand for DJ- 
only compilations is a market that many inde¬ 
pendent and some major store labels are qiiiclcly 
entering. 

Obviously, the fact that tlie average con¬ 
sumer can now purchase “formerly exclusive to 
DJs” mixes at the local Kmart is a major thrill. 
However, if you’re a professional DJ (meaning 
you get paid to program music) you need 
product that’s truly exclusive for DJs. Case in 
point: A good friend of mine recently worked a 
bowling banquet and, using his dual CD player, 
did a great job of mixing the hits to a ver\" 
pleased crowd. About an hour and a half into the 
gig, the woman hosting the banquet asked where 
he bought the megamix he had been placing. 
VVTien he explained he had been doing the 
mixing himself using compilations and singles, 
she was shocked. Bottom line is, if your crowed 
can buy the same CD you’re spinning, what 
makes it a DJ exclusive mixr Absolutely notliing. 

The labels that produce these CDs can press 
as many copies as they’d like to—millions even. 
But the independent remix services are very 
limited as to the number of copies they are 
permitted to press and the copies may only be 
distributed to actively working DJs. This 
accounts for the higher cost of the issue, as well 
as the reason they suddenly go out of print once 
the copies are gone. This is also why you will 
never find a copy of an Ultimix or X-ATix issue 
on the stands of your local Kmart, next to the 
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Kennv G 15-CD set. ’Nuff said. 

Club, Mobile and Radio Jocks around the country 

_ «• 

are so hot for DJ-only megainixes it’s frightening. In 
fact, this is the first time 1 can recall so many releases at 
one time. If you spin one of these bad boys, you’re 
looking at a simple 32-heat intro, and anynvhere from 
10-12 minutes (\inyl) or 10-17 minutes (CD) with 
possibly one break to get out, if you’re lucky. The 
producers of these releases expect you to spin their 
entire mix, no matter how long it is. Radio Jocks have it 
easy, they tlirow an ID in the middle of the mix or 
crash-mix out straight over vocals with a smooth segue 
into a Clearasil commercial. Alobile and Club Jocks 
don’t have it that easy but, you can be so creative with 
these gems that your crowd will scream, “I love you.” 

MEGAJAM 

The latest brand new vinyl-only release is another in the 
Megajam series of “Alegamixx” releases. The “Hip Hop 
Party Megamixx” is one “Megamixx” per side, running 
about 12 minutes or so, with less than 15 seconds per 
track. The theme to these mixes is obvious and vour 
crowd won’t be disappointed. As in all the Megajam 
releases, the mixes are smooth with precision beat 
mixing and key matching. Tracks on this issue include 
bits from Blackstreet, Richie Rich, Keith Sweat, Me 
Lyte, ‘Lil Kim, Coolio, Warren G, SW-W, 2-Pac and 
manv others. A definite treat for any urban crowd tliat 
wants a little of tlie past mixed in with the current hits. 

MEGAMIX 

Just released on one massive CD compilation is “The 
Best of 1996 Megamixx & Hip Hop Old School 
Megamix.” There are currently five issues in this 
collection—each contains four 15 minutes (give or take 
a minute) megamixes—for a collage of music to satisfy 
any need. The current issue is a compilation of each 
vinyl issue released under separate names, so if you 
already have each vinyl issue, the CD is tlie same only 
lighter, smaller and shinier—oh, and has four mixes 
instead of two. 

The mixes on “The Best of 1996” contain tracks 
from such artists as E-40, LL Cool J, Quad City DJs, 
Tribe Called Quest, Outkast, NAS, Dr Dre and many 
more. This is a true rap/urban issue that will appeal well 
to this audience. The “Hip Hop Old School” part of the 
disc contains two megamixes that are iust that—old 
school. Tracks are from Sir Mix-A-Lot, Salt-n-Pepa, 
Slick Rick, Beastie Boys, Public Enemy, EPMD, and 
W^odini, to name a few. The other CDs available in 
this collection are; “The Party Back In Time 
•Vlegamixes,” “The Miami Bass Flashback &r House 
Megamixes,” “The Miami Bass Flashback & Old School 
Megainixes” and the original, “The Hip Hop & Old 
School Megamixes.” With these five discs, you’ll never 
run out of megainixes to spin. 





liShtiNg 

• American DJ 

• Diversitonics 

• High End 

• Martin 

• Meteor 

• Ness 

• Tas/Techi-Lux 

AVdiO 

Audio Technica 
Community 
Crown 
Denon 
DOD 
Furman 
Gemini 
JBL 
MIX 
Pioneer 
QSC Audio 
Rane 
Shu re 
Sony 
Stanton 
Technics 

vidcg 

Da-Lite 
Draper 

General Video 
JVC 

Panasonic 
Pioneer 
Runco 
Sony 

Video Messenger 


RANE MP22 MIXER 


DENON DN2500F CD 


EXCLUSIVE OFFER!! 

-programmed Memory Cards 
for Universal ControCler! 

Achieve the look of 
the pros in just minutes! 
Ask for details! 


RRla 


A** * 


UNIVERSAL CONTROLLER 


AMERICAN DJ MYSTIC 


AMERICAN DJ AVENGER 


F-lOO 

FOG 

GENERATOR 


CALL TODAY FOR OUR LATEST CATALOG!! 
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REMK RAVE 


FUNKYMIX #27: 

You say you've been waiting for a slammin’ issue from 
FunlcyMix? Well, pull out your Visa cards, because it’s 
here and looking for a DJ to take care of it. d'he issue 
begins with Step Into A World hy KRS-One. Ne.xt is the 
biggest song of the south. My Baby Daddy by B-Rock & 
The Bizz. The masters rework this with a long clean 
intro and a flawless structure. VV'^hat w ill blow your 
crowd away is when the original Emotions’ vocal kicks 
in! .\lso on the issue is the new' one from Quad City 
DJs, Let's Do It with Planet Patrol samples to get the 
htYoty shakin’, as well as the new rap track Let Me See 
Yon Sfjniirel hy Squirrel. And look for the new Doug E. 
Fresh track Superstitiony fully reworked with two 
sections of horns from Stevie Wonder’s Sir Duke. Next 
is Don't Leave me bv Blackstreet, transformed from a 
pop ballad into an urban danceahle 98 BPAI hit. 

.And remember Da Dip} Well here comes the next 
one from Freak Nasty, Dtnen Loiv. This cut is totally 
rew'orked with an old school bassline and scorchin’ new 
heats. Also on the issue are Call Me - Too Short & ‘Lil 
Kim, Get Yoar Groove On - Gyrl, and Freak Oat - 12 
Gauge, w'hich w'as reworked from the a cappetla version 
w ith added carnival-like organs and synths—an incred¬ 
ible jol) by DJ Roach. Like ever)’ Funkv Alix issue, 
you’re lookin’ at three records or one CD, and each 
track contains at least one break w ith a smooth 32-beat 
in and 32-beat out. 


X-MIX 


Look for a brand new “Issue #38.” You can expect to 
incinerate any dance crowd with tracks like: Passion - 
K5, 1 Want ion - Savage Garden, Call Me - Le Click, 
Wannabe - S|)ice Girls, People Hold On - Lisa Stansfield 
and more—two records or one disc. 

Have you been collecting every “Project ‘X’” ever 
released? Here comes another strong release with a 15 
minute Alternative Rewind Aledlev with tracks from 
Alanis Alorissette, Cake, Primitive Radio Gods, 
Garbage, Sublime, and tons of others. Also on the issue 
are full tracks such as T'/'e Funk Phenomena - Armand 


V^an He 1 den, Unbreak My Heart - Toni Braxton, If I 
Ruled The World - NAS, This Is Vonr Night - Amber and 
many more to fill up an enormous four-record/tw’O-CD 
set. As with all “Project ‘X’” releases, we’re talking 
limited, limited, limited. 

Keep your eyes open for an all new Wicked .Mix 46, 
called “Wicked Classic Collection 15,” w'hich is sure to 
be the hottest, steamiest, and most wanted classic 
collection ever released by Wicked A'lix, as well as an 
new “Raw Beats Issue 29.” 


The Remix IVurebonse & DJ catalog is published every 
weeks. For your free suheriptioUy call i-ff 00-241-A 1 IXX (US/CAN) 
or yyo-446-^046 (htternational). E-mail is at: catalog@remix,coin 
and fax is i-Hoo-y^^^-FAX (VSHIAM) or 770-446-07.^7 
( iateritational). 



The more you buy, 
the more DJ SUCKS 
you’ll have to spend 
at the end of 1997! 


Spend and Save 
with All Pro I 
5% Back 
on Purchase! 


BACK Ol\ PLRCllASE! 
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ASK ABOUT SPECIAL OFFER 
WHEN PURCHASED WITH A 
FUU ENCORE #1 & #2 SET 
(PICTURED BELOW) 
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5 ? *1 0,41 






M.S.R.P. 


rV MONITOR, MICROPHONE 
ND DISCS SOLD SEPARATELY) 


D THE FULL LINE OF SOFTWARE CALL 

800 *USA*SONG 
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ISSUES 1-12 


220 SONGS 


f 

a 




WPAC 


ISSUES 13-24 


additional 

240. SONGS 


( 


Now Available... 
Volumes 1 and 2 


To order with your Visa/MasterCard 
or to recerve track listings, 

Tel: 716-385-3320 

or use the handy order form to mail 
or fax your order! 

Fax: 716-385-3637 


^^00 

per set 


THE BEST OF 
MOBILE BEAT’S 
TOP 200 ON CD 


All original artists 
digitally remastered! 



Mobile, Club and Radio DJs! 

ORDER your updated collection of the all-time most 


Please send me: per set (includes s/h) 


□ Volume 1 

$et($l 

at $225 per set 

□Volume II 

Set(s) 

at $225 per set 

Name 


Address 

City 

Stale 

Ho 

Please charge my □ 

# 

Visa □ MasterCard 

exD. date 

Signature 

Phone# 


Amount to be charged $ 


LI Enclosed is a check/money order for $ 


Mail to: 

Mobile Beat Magazine • P.O. Box 309T • East Rochester, NY 14445 


requested/most played DJ hits TODAY! 
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SEND IN VDUR CARO 
TOOAYJ 

MOBILE BEAT MAGAZINE 
BIZ CARDS 
P.O.BOX309 
EAST ROCHESTER, NY 



TITAN Cases’ 

CDP1! 

Designed by a professional mobile DJ 
the CDP1 is far easier to use and 
transport than any other console 
on the market. 



Compare its features 
to the basic “cube” 

• CD transport trays are protected when they’re open 
#; Generous rack space for your mixer, wireless receiver, light controllers, etc. 
• Lightweight and exfremely durable 

Easy to cart or carry and fits Into flie smallest of vehicles 
;essed hardware available 
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From Point 


If Jiff 


A 


IJBff 



to Point 
Hassle Free 







If getting there (Point A) 
and back (Point B) is half 
gv the battle, then a 
Hb Wells Cargo 

i enclosed 
I trailer is your 

' secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo .. . every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about | 

our Leasing Program. ' 

Call (800) 348-7553 

for a FREE info packet 

Visit our Web Site: WWW.WELLSCARGO.COM 



BJW 


ip 





HUGH SCOTT 
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NEW DANCE 



Interactive 



Have you Agadoo’d Today? 


I t's got a catchy, singable tune, easy-to- 
teach steps and all the makings of a hit 
crowdpleaser for interactive entertainers. 
It’s the Agadoo and it's become the signa¬ 
ture tune of Black Lace. For 21 years, Black 
Lace has been rocking Great Britain, 
European pubs and sunny island resorts 
with their interactive, get-down-with-the- 
crowd party shows. 






WHO IS BLACK LACE? 

Black Lace is two wacky guys from northern England who have a rec 
knack for putting a party in high gear. The two songs that put Black 
into the big league are “Superman” and "Agadoo." "Superman” sole 
over a quarter million copies in the U.K. and "Agadoo” over a millior 
Their album Party Party sold an incredible 600,000 in just four weel 
While both are now golden oldies in the U.K., they are just now reac 
North American shores. As well as recording catchy songs, each on( 
comes complete with a dance, the perfect recipe for a good time. 
Black Lace ts not Just a band, but an event for all to enjoy. Their 
music is guaranteed to get even the most unlikely folk up on the 
dancefloor. In fact, it’s a good bet that every British DJ has at least 
Black Lace record for when a guaranteed floor-filler is needed. 

Band manager, Jon Wagstaff, previewed the dances of Black Lac 
DJ World *97 (Waterloo, Ontario, March 27-29), Friday morning for th 
who wanted to get a head start prior to that evening’s live performai 
The party Friday night gave everyone a chance to learn a few of the 
interactive dances in the Black Lace repertoire. 

Ardcaein International Music, Inc. has Inked a deal to distribute E 
Lace in North America including The Very Best of Black Lace, which 
contains updated, remastered versions of the bands two top hits. “V 
feet that Black Lace is a party band which can be uniquely promoted 
the Mobile DJ community," says Richard Gastmeier, president of AIN 
"We are hopeful DJs will support us in promoting this music ; 
help us prove to the mainstream record Industry that Mobile 
can, in fact, sell records.” AIM and Black Lace are confident 
with the support of the DJ community, the success of the 
band's materiai can rival that of the “Bird Dance" or the 
“Macarena.” 

For more information or to purchase the Black Lace CD 
contact: Ardcaein International Music, Inc. at 800-465-07 


THE \t:ry best of black lace 

1. Agadoo 

2. Superman 

3. Hands Up 

4. YM.CAJ\n The Navy 

5. Fiddlin’ 

6. Jammin’ The Sixties; Hole In My Shoe, Let’s Go To 
San Francisco, Monday Monday, Flowers In The Rain, 
You’re Going To San Francisco 

7. Birdie Dance 

8. Macarena 

9. Time Warp 

10. Electric Slide 

11. CEap Clap Sound 

12. D.I.S.C.O. 

13. Brown Girl In The Ring, Rivers Of Babylon, Hooray 
Hooray, It’s A Holi, Holiday 

14. Achy Breaky Heart 

15. Do The Conga 

16. We Danced, We Danced 

17. Hokey Cokey 

18. Penny Arcade 
19.1 Am The Music Man 
20. Saiiing/You'll Never Walk Alone 
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UK’s 

Interactive 



Have you Agadoo’d Today? 

I t’s got a catchy, singable tune, easy-to- 
teach steps and all the makings of a hit 
crowdpleaser for interactive entertainers. 
It's the Agadoo and it's become the signa¬ 
ture tune of Black Lace. For 21 years, Black 
Lace has been rocking Great Britain, 
European pubs and sunny island resorts 
with their interactive, get-down-with-the- 
crowd party shows. 
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16. We Danced, We Danced 

17. Hokey Cokey 

18. Penny Arcade 

19.1 Am The Music Man 
20. Sailing/YouMI Never Walk 
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MEGA Networking Produces Maxi Results 

BY Steve Wozniak 


I f y ou arc unfamiliar with the plethora of alphabet 
soup organizations, MEGA is the acronynn for 
Molrile Rnlertainer’s CiuiUl of America. Unlike 
tjther DJ associations, MEGA is strictly low-profile. 
The current roster of 14 members keep in touch via 
phone ami e-mail. Thev'^ don’t send out newsletters 
and rhev don’t .solicit new members. I'he onlv 
outside exposure AIECA gets is when individual 
members participate on panels or discussions at DJ 
tratle shows. 



FORiMING A DJ NETWORKING GROUP 

• Limit the group to 12-15 people. Any more makes 

meetings difficult to run productively. 

• Select respected DJ professionals from non-competitive 

geographic areas. 

• Schedule annual three-day meetings in a hotel confer 

ence room. Meeting elsewhere, like a person's house, 
can become too distract!ve. 

• Create bylaws, officers, a treasuiy, etc. 

• Have an agreement that what is discussed at a meeting 

is strictly confidential and will not be shared with non- 
attendees. This is a cornerstone of a network group, 
allowing all members to freely discuss any subject 
without fear of consequences. 

• Solicit suggested discussion items from members prior 

to meeting. 

• Never include negative discussions about competitors. 

Positive discussions will produce positive results. 

• Continue relationships with non-members. Don't become 

an elitist. 
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BIRTH OF AN ASSOCUmON 

MEGxA was first conceived in September 1993 at a 
Disc Jockeys conference in Valiev Forge, Pennsylva¬ 
nia. Craig Taylor ((H & T Disc Jockey Service in 
Middletown, .Md.) explained, “ through our travels 
to different DJ conferences, a core group of DJs 
with common interests developed. When we learned 
there would not be another national DJ conference 
until late the next year, vv^e decided to have our own. 

VVe didn’t call it MEGA, and no one actually 

^ « 

joined... it just grew up around us.” 

Nine months later, the organization became 
official. “I selected Morgantown, West Wrginia for 
our first meeting because it is a central location with 
few tourist-type distractions,” John Hughes (An 
Entertaining Idea in Louisville, Ky.) reca lied. 

“Frank Bilotta (Uptown Entertainment Services 
in Tonawanda, N.Y.) and I wanted to create a small 
discussion group comprised of DJ friends we had 
met at the different conferences. The oiiK agenda 
w ould be to share knowledge with our peers. We 
invited DJs from non-competitive markets to meet 
for the purpose of being able to speak freely about 
any subject without the concern of competitors 
purchasing our recorded words. This meeting was 
an outgrowth of our realization that, in addition to 
there being a need for large conferences, there was 
also a need for private netw^orking sessions.” 


MEGA MEETINGS 

MECtA holds conferences several times a year, with 
at least one meeting lasting three day^s. (ieneral 
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Ifront/l-rl 

Jm iicliaels kN Michteh ProdiKtiets 

Crajg Taytof CAT Disc lockty Service 

BeAby Kramarllt BotAy K Entertainment 

Kenny ZaP Party Kits Entertalmnetft 

Jokn Rnzi Sound S^ctnun Ent 

Kurt Kassor LCMJptcmii Entertainment 


Smhii Fatls* 
Middtftonn 
Eknin, NY 
Siiiraiie«i 6 
Wallingford 
Zeeland, i 


[center/I'r} 

Larry McKeiuie Uptown Eatcrtaimiefit 
Steve Woiniah A Sound Investment 

John Higlies An Entertaining Idea 


Tonawanda, 
Los Ahoi, C 
Louisvile, I 


(bach/lrl 
Gary Nassor 
Leo Andrassy 
Frank Blintta 
Sid Vanderpod 
Jeff Greene 


ICA-Uptown EntertauiiDent 
iCA-Uptown Entertainment 
Uptown Entertainment 
Music Magic 
Party Time OJt 


Clevelanif, I 
Clcvdind, 1 
Tonawanda, 
Twin Falls, I 
Pcmbroltc F 


[not sAownl 
Fritz Gnth 


Ql What has 14 heads, 28 arms, and cannot be genetically reproduced by scientists in Scotland? 



discussions open with formal housekeeping duties 
such as bylaws, membership, and treasury reports. 
The transition is then made into detailed and v'aried 
exchanges centered on music, lighting, office 
equipment, new entertainment techniques, market¬ 
ing, business, etc. 

“My best friends are in MEGA and I respect 
them as leaders in tlie industrv,” Fritz Guth 

IP 

(Supersound Mobile xVlusic System in Powell, Ohio) 
commented. “At our meetings, we share knowledge 
to help our businesses and the industry become 
more credible and professional. We get an ovcr\ icw 
of each other’s company. This helps us understand 
common concerns and receive important benefits,” 

From that first meeting, MEGA has grown into 
an entity that has gained widespread recognition. 
Members are regularly invited to speak at both 
industiT and non-industn' conferences held in the 

-r 

United States and Canada. The organization has 
even sponsored two “MEGA Boat Cruises” that 
were enjoyed by hundreds of Mobile DJs and 
friends. 

CORNERSTONE TO SUCCESS 

Members agree that networking opportunities are 
one of the cornerstones of the association. “MEGA 
is to the DJ business what the corner bar is to a 
neighborhood,” said Bobby Kramarik (Bobby K 
Entertainment in Elmira, N.Y.). “In addition to our 
formal meetings, we visit each other by phone, fax, 
e-mail, or in person to socialize, commiserate, and 
brainstorm. VV^e share each other’s successes and 
failures, iMEG.A was never meant to be anything 
more than a think tank.” 


Because we have agreed to not discuss with non- 
members what we talk about at a MEGA meeting, we 
all feel safe and comfortable to let our hair down and 
speak about almost anything.” 

Another cornerstone of the association is the 
singular belief to refrain Irom speaking negatively 
about competition. Members instead prefer to focus 
their attention on improving their own business and 
the public’s percejition of the entire DJ profession 
with an exchange of positive information. 

DJ NETWORKING 

A\Tiilc MEGA members are proiul of what they have 
created, they still recognize that many local and 
national DJ networking groups and associations exist. 
“Mt still reach out to other DJs to seek and receive 
information,” liobby Kramarik said. “The constant 
flow of creativity ignites a spark in one person that 
moves on to the next person, and so on. W e are 
opposed to becoming elitist or snobbish,” 

According to current MEGA president, Ciary 
Kassor (LCA-Uptown Entertainment Services in 
Clcv-eland, Ohio), more Mobile DJs might want to 
consider forming their own DJ networking associa¬ 
tions. “Like ourselves,” he said, “they will soon learn 
tlte benefits of both sharing common experiences with 
peers and the importance of keeping the group small 
enough to be able to hold productive meetings.” Not 
only that, but the meetings can also make tor a vert’ 
enjoyable business expense! 

Cmnments may he directed to the author^ Steve A^ llhzniah^fiom 
A Sound fnvestrneut Mohiic Inc,^ PO Box i6i^, I. ox Altos, Ol 

e-niail; Sfeve®iisoNndinvestmentxoin 
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IN SEARCH OF THE BEST SOUND & UGHTING SYSTEMS ON EARTH 



YOU DON’T HAVE TO BE A SHARK TO HAVE A WHALE OF A GOOD TIME. 
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Dallas 'DJ' Pesola of Mf. DJ In St. Petersburg, Florida 


It’s unknown if the Pcsola’s, 
when naming their son, had 
aspirations for him to grow 
up and become a Disc Jockey, 
but Dallas J. “DJ” Pesola 
made the most of his name 
anywaj'. 

Pesola began DJing while 
a freshman in college in the 
mid ’8()s. A fratemitv brother 
had a regular bar gig and 
Pesola often assisted him. 
They played records and 
tapes and were paid $40 plus 
free beer. Their equipment 
consisted of a run-of-the-mill 
stereo, a turntable and a tape 
deck. “We would play a 

record, cue the tape in a boombox, then put the tape in the deck,” Pesola 
recalled. “WTien tlie record ended, we’d hit “tape monitor” and start the 
tape. So ver\' primitive!” 

Pesola redeems his reputation, how'ever, by admitting that he much 
improved after he learned of Mobile Beat. “By reading Mobile Beat I was 
able to confinn that I was doing things right as a Disc Jockey. I really had 
notliing to compare myself to previously, as I was in a dny market with 
veiy little competition,” Pesola said. 

That tiny market w as Marquette, Michigan, where Pesola started his 
DJ service, Mu.sic by DJ. Both he and his equipment steadily became 
more professional and his business began to grow’. By the time he decided 
to pack it up and head south he had a karaoke unit, a Sumo Suit setup and 
a single-system business to sell. Pesola, who had had enough of the snow, 
moved to Tampa Bay, Florida, where he’s now known as Air. DJ. 

Pesola, now 30 years old, planned to pick up w'here he left off, DJing, 
but soon found out Florida was a whole new^ market. He was just a 
mimiow in a big, salty ocean. Fortunately, he had his computer informa¬ 
tion system degree to fall back on. “My parents were happy because I 
finally had a ‘real job’,” Pesola said. “Even though I was able to support 
myself for several years in Michigan with nothing but my DJ business.” 
Parents. You can’t live with ’em, you can’t live v\nthout ’em. 

Refusing to give up on DJing entirely, Pesola began networking with 
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BY Renee Lassial 


other DJs and started subcontracting on a 
regular basis. He also got a steady gig at the 
A^arsity Club, in Clearwater, whieh has resulted 
in numerous w'edding and party bookings. As for 
equipment updates, Pesola says he was using 
DAT but recendy switched to MiniDisc. He also 
recently purchased a Denon DN-2500F. “VSTiich 
T love,” he acclaims. “It’s made life much easier.” 


“I’m not sure that I’ll ever be as successful as 
1 was in Michigan, but I will continue to provide 
top notch service and entertainment at every 
partyr I work,” Pesola confirms. 

EQUIPMENT LIST 


Audio 

Denon 2700 CD player 
Denon DN-2500F CD player 
Numark DM-1975 sampling DJ mixer 
Peavey CS800X amplifier 
Peavey DECA 724 amplifier 
Peavey 118 sub 
(2) Peavey SP-5 speakers 
(4) Martin Robocolor II fixtures 
Martin 2308 light controller 
Shure wired microphone 
Shure wireless handheld 
EV wireless headset w/Crown mic 
Sony DAT deck 



American DJ F-150 fog machine 

American DJ Avenger 

American DJ S-lOl strobe light 

American DJ SC systems/ 2 relay packs 

Lightcraft Mobile 460 

(4) Par 56 medium spots j 

12” mirror ball 

Pin spots 
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CD+G Karaoke 


JUNE 1997 


Country Hits 


Monthly 


Ifiitnj iONGTITLl 

Imi Vbwii Mjde ^ 


DUTTERFLY KISSES 
Bob CjflbJje 

HARD TO SAY I'M SORRY 
AiYrt 

A CH.\NGE WOULD 
DO YOU GOOD 
Shi^ryl f'roA' 

HOW BIZARRE 

OMC 

I WANNA BE THERE 
Blrvui] Union Of Soldi 


No Dou,bt 

SEMI-CH.ARMED UFE 
Thini Ew Blind 

RETURN OF THE MACK 
Mirk Moniinn 


On Soeen 
Lyrics 

Multiplex 

Audio 


1 SAY YOU'LL BE THERE—Spice GirLs 

2 BITCH—Meredith Brooks 

3 FOR YOU I WILL—Monica 

4 I HE FRESHMEN—Vdrve Hipe 

5 SrARiNGATTHESUN—U2 
h ELEGANTLY WASTED—Inxs 

7 PRECIOUS DECLARATION—Collective Soul 

8 SANTERIA—Sublime 

9 DON'T LEAVE ME—libcbtreet 


1 STEP BY STEP—Whitney Houston 

2 TOO LATE.TOO SOON—Jon Secada 

3 YOUR WOMAN—White Tosvn 

4 SECRET GARDEN—Bruce Sprinptccn 

5 FALLING IN l.OVF. (IS HARD ON THE KNEES) 
Acrosinitli 

6 GIVE—Dishwalli 

7 UNDER THE WATER—Merri! Biinbridge 

8 SUNNY CAME HOME—Shawn Colvin 

9 TAIK TO ME-Wild Orchid 


1 ONE HEADI IGHT—IlicWplllWvrs 

2 ALL BY MYSELF (ILADIO EDI D Gdiiu' Dwti 

3 t DON'T \X?ANT TO—Toni lir-iximi 

4 SAVJFYtlU FEE! A1 RlGHT-CIrsM,ilW.it.i 

5 NOBODY (DL F. I ) Keith Sweat Athena t 

f. EVFRYTIMr I CMtSE MY EYES B.tlv.Hre 

7 WHERE HAVE .Al I THE COWBOYS (UlNF 
Paula Cole 

8 GREEDY ELY-Bush 

9 ITS ALRIGHT. IT'S O.K —I eati Aiidreone 


Multiplex 

Audio 


VliT» 

Trjd 

SO^i(G TTTII 

Msdc RifuLw 

Tt.5.k 

1 

IT S YUUKLOVI 

Tkn ^^kGriikvTdtih Hi![ 

I I 

2 

CD RAT 111R RlDt 

AROUND WITH YOU 

Krbj Mct nbrr 

I J 

J 

THIS IS YOUR BRAIN 
loc DilTIc 

n 

A 

LET IT RAIN 

Ntark Chrsfiuit 

I4 

S 

LO\T.D TOO MUCH 

Iv Herndon 

IS 

G 

1 ONLY GET THIS VWY 

WITH YOU 

Rick Trrvino 

IG 

7 

LUCKY Ml * LUCKY YOU 

Lee Roy Parnrll 

\7 

8 

1 

1 

ILJST Till SAMI 

Teifl CLifk 

!8 

9 

DRINK, SWIAR, STIA! 8 111 
Mkhacl IVimon 

E9 

10 

1 W111, [F YOU V\1l I 
|ohn 
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ALL FOR YOU 

Sister Hud 





SUNDAY MORNING 



MAY 1997 MALE COUNTRY 


1 WHO'S CHE.ATIN’WHO—Aim Jackson 

2 ONE NIGHT AT A TIME—George Strait 

3 WHY WOUI.D I SAY GOODBYE—Brooks A Dunn 

4 A LITLE MORE LOVE—Vince Gill 

5 SAD LOOKIN’ MOON—Abbatm 

6 SnriN'ON CO—Bryan White 

7 SHE’S GOING HOME WITH ME—Tm isTriit 

8 SIX DAYS ON THE ROAD—Sawyer Brown 

9 THE SWING—Janies Bonamy 

10 COLD OUTSIDE—Dig House 


..tie*. 


MAY 1997 FEMALE COUNTRY 


1 A GIRL’S COTTA DO—Mindy McOcady 

2 THE LIGHT IN YOUR EYES^LeeAnn iUmes 

3 I.ITTLETHINGS—Tanya Tucker 

4 COUNT ME IN—Deana Cuter 

3 THE TROUBLE WITH TH F TRU'l H Pam I ou less 

6 NEI^R AGAIN.AGAIN—Lee AnnWoni.ick 

7 FIND MY WAY BACK TO MY HEART— 

Alison Krauss 

8 ALL THE GOOD ONES ARE GONE—Pam Tillis 

9 PLANET OF LOVE—Mandy Barnet: 

10 A DOZEN RED ROSES—Tamms' Grah-im 


APRIL 1997 COUNTRY 


1 SHr.’SSUK! lAKINti li Will KrtnShaip 

2 I NEFDYtm Iri-lu'iv .ru.. ,2 

3 HEARTHlUiKr I V ! KY I ' W I - it 

4 DABK HOBSF Mi’.i M.isoii 

5 I MlSSYOl' A I IT 111 : Jolin MiHt. I M .r.u' -inu> 
' (^NTHEV^K(.^-^.i]|lnR.lye 

7 BETTER .MAN.BETTEH. OFI - Traev i awrenc;- 

8 455 ROGKEl —Kathy Mattea 

9 ANOTHER you—David Kersh 

in IF SI IE DON’T LOVE YOU—Burtaln Gliih 
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CLUB VIEW 


BY David Kreiner 


Contests+Tunes+Freebies 

A Sizzli^ Summer 

Programming and promotions that will pack the house. 


They’re here... those hot and steamy dog days of summer. Days to 
spend at die beach, in the ballpark or catching a wave. Followed by 
long siiltr\’ nights in clubland. Summer is packed with a great 
wealth of opportunities for great bar promotions and theme nights. 
It’s the time of year when you can take the slow, dead nights in your 
club and make them into big money making nights. 

HOT COMPETITION 

Say “Summer” and you prolraltly think of all the standard bar 

contests like Best Bikini, Best Chest (men's and women’s), limbo, 

hula hoop, Knee Nerf Volleyball, Sandpit Vbllet’^ball, and a gaggle 

of others. These contests, tied in with a great night of beach and 

island music, will give your customers plenty of reasons to come to 

vour bar. 

■* 

GREAT SUMMER TUNES 

To ruimil out your summer promotions and contests, add a musical 
theme such as Reggae, bO's Beach music, Shag, Island, Ska, Ca¬ 
lypso, Dancehall. IVopical Salsa... you get the idea. Music theme 
nights are great from happy ht)ur (5 p.m. or so) right on through to 
10 or 11 p.in. From there, you can cither segue into a more current 
late-night dance format, or play a mix of classic ’60s and ’70s, with 
current and recurrent hits diroughout the niglu. The main idea is 
to recreate a fun, beach atmosphere with music that everyone 
knows. If you decide on a Beach Party night for e.xample, you 
should have killer club decor. Order extra Corona beer, mavbe 
some I lawaiian or other island food, lots of mock palm trees, a 
lifeguard stand... you get the idea. Your stafi sboulil also be dressed 
in bathing suits or other beach attire. You can get posters for the 
walls from any travel agent or call the 1 lawaiian or Caribbean 
Chamber of Commerce tor Tuorc swag. Hire a live Beach band, or 
pull together a great CD librarj' of current and classic Beach and 
Reggae music. 

Imagine filling your slow Monday or Tiies<lay nights with a 
Jimmy Buffet party niglu. I guarantee there is a potential group of 
“Parrot I leads” chat would love to have a place to parry that play's 



I guarantee there is a potential group of “Parrot 
Heads” that would love to have a place to party 
that plays nothing but their hero’s music. 


nothing but their hero’s music. You can call 
y^our Corona liquor representative to get lots 
of backing and maybe even some Buffet 
concert tickets to give away. 

Another great way to create nightly 
energy is to utilize other types of Reggae or 
Ska influenced music, d’his trend is getting 
stronger as many new alternative bands such 
as Sublime, 311, No Doubt, Mighty Mighty 
BossTones, and others, have Island, Ska or 
Reggae influences as the basis of their music. 
Ska bands like the Specials, English Beat, as 
well as 80’s alternative bands like The Police, 
will be a great departure from the tired 60’s 
Beach songs. Some clubs in Southern 
California even play'a night of T ropical Salsa 
to add an even more exotic twist on an 
otherwise slow night. 

FREEBIES! 

The best way to get the most mileage from 
your summer promotions is to give away 
great prizes. Summer (in many'areas) is short 
and seasonally oriented businesses need to 
promote all the more. It’s a great time to 
approach businesses for big ticket items. 
Contact swimwear stores, inotorcvcle 
dealers, boat dealers, jet ski dealers, surf 
stores, travel agencies, and any other sponsor 
who promotes a beach motif. You can use a 
big ticker item, such as a jet ski, as a grand 
prize for a contest that has a grand finale or 
elimination rounds. Just make sure ymu give 
each sponsor the biggest bang for their buck 
possible. Announce their name often and 
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Squirrel Nul Zippers.Hell 

MIgitty Mighty BossTones .....The Impression that I get 

Medness...One Step Beyond 

No Dnuhl..All Cuts 

The Specials...„AII Cuts 

English Beal.All Cuts 

BlDodie.The Tide Is Nigh 

Police.Select Cuts 

General Public...Select Cuts 


lieggae 

Eddie Gram.Electric Avenue 

Aswad...All Cuts 

Third World....All Cuts 

Ziggy Marley..All Cuts 

UB40....AtlCiils 

Bob Marley.All Cuts 

Peter Tosh..All Cuts 

Mail Priest....All Cuts 

Shalilia Ranks.All Cuts 


have it printed on banners throughout 

the club. 1 ie them into vour advertis- 

ing. ATake it good business for them and 

ihev’ll be back next summer! 

*' 

For .Mobiles this is the time of year 

* 

tor a lot ot outdoor gigs, corporate 
picnics, cruises and poolside parties. Tr)' 
.some ot the songs listed during cocktail 
time or dance time. I'he summer is also 
a good time to plan your Chrisunas 
party strategies and book more bridal 
shows to market your company now so 
you’ll be busy during the slow months 
of Tanuarv and Februart'. As a xVlobile or 

* w 

Club DJ, you shouki always be thinking 
four to six months ahead. 

The key to any summer bar promo¬ 
tion is to keep all music programming 
ver}' rec{)gnizable in the early evening, 
maintain a “beachy” attitude and keep 
all activities fun, fun, and more fun! J 

Davi£ Ki'dncr iV the Qumtr Source DJ 

Mmic Supply'"^ and Snnthern Music, 

a nightclub considtingjinn. They are a 
s^HppUer/mail order company semcing f 2 ” 
singlesy CDs^ and remixes, for the Mobile and 
Nightclnh DJ. To get the latest flyer call Sao- 
775-5^ 72, or send e-mail to 
SCMSRECORD@A OLcom 


The Obvious dies are; 

Beach Boys_All Cuts 

Jan S Dean.Little Old Lady From Pasadena/' 

.Little OuecB Coupe 

The Ventures..... All Songs 

Sam The Sham... Wooly Bully 

Human Beinz.NDboly But Me 

Billy Idal.Muny Many 

Jimmy Butlet.All Cuts 

Animal Bouse.Soundtrack 

Kingsmen.Louie, Louie 

Spencer Davis.... Gimme Some Lovin' 

Sutaris.Wipe Oul 

Truggs.Wild Thing 

Rivieres.Caliiorflis Sun 





U N t V ENTIRE 

P.0, Box 26398 • Columbus, Ohio 43228 
FAX (614) 793-0202 


Easy transport 
for your CDs? 


4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

to order or lor a FKFK cataldii 

In Cuiiadzi: KKIi 

IT IllljH'X hMHi ritW’HUriiv 





CALL NOW FOR INFORMATION ON 
NEW RELEASES AND NEW CATALOG! 


Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro • DKKaraoke • VocoPro 
We have the new VCD players from Nikkodo and PanasonicI 
Just In: Sunfly VCD Karaoke 1-17 and 20 new COG releases 


Planet Karaoke Distributors 

800-972-2T36 

Tel: (941) 498-9080 • Fax: (941) 498-9392 
28441 5. Tamiami Trail, Ste. 210 • Bonita Springs, FL 33923 


The Df Magazine 
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BY Art Bradlee 



E ver dream of being on the radio? 
More than likely, you’ve listened 

to radio personalities and tliought to 

yourself, “I could do that! I should do titat!” But tlien 

# ^ 

you don’t do anything because you’re not sure where to 
begin. 

If you’re tired of your current job or just want to 
supplement your income witli a part-time job and have 
aspirations of going “on the air,” the how-to video, On 
The Ah; Rro/niai.'it School in a Box might be the answer, 
this 8()-minute V^HS tape reveals the secrets of 
becoming a radio disc jockey, sportscaster, traffic 
reporter, or radio talk show host. 

On The Ah; Brondcnst School in a Box is the brain 
child of A'larc Elliot Ilochman, a five-year veteran of 
professional radio and former broadcasting teacher. 

I'he ia|>e is produced by Marc Elliot Sc the Superstar 
D.J.’s, Inc. Hochman says he developed the tape as an 
alternative to high-tuition broadcast schools. Backing 
1 lochrnan on the video are a rock Dj, a minor leagiie 
Ivaseball broadcaster, a country'^ radio DJ, a former 
traffic reporter, and a radio administrator. As an added 
plus, you’ll also receive valuable voice instruction from 
Ms. Linda Kushner, president of Speech Communica¬ 


tions Associates. 


eople come up to me when I’m around 
town and ask for my autograph. That 
freaks me dul^ because Tm just a regular 
guy with a real cool job.” — Mark Steele, 
Morning Host, Rock 104, Harrisburg, MS 



Production aspects of tliis tape are excellent. The 
camera work is steady. Lighting is fine and editing is 
first rate. The radio personalities featured are very 
informative. They hold nothing back when recounting 
their Starr in radio. They give you the good, the bad, 
and the ugly about radio... especially long hours and 
traditional low pay. Hochman, your host throughout 
the tape, is warm, friendly, and very knowledgeable. 

From this tape you’ll learn how to get your first job 
in radio, which radio trade magazines you should read 
and how to subscribe, important sites on the World 
Wide Web for radio professionals, and how to make an 
air-check tape. You’ll also learn how to apply for an 
FCC license, and how to find out which radio stations 
are hiring. WTiat you won’t get from this tape is the 
hands-on training only a school can give you. There’s 
no way to pack in a video tape the excitement of sitting 
in a control booth with all the lights, knobs, switches 
and other gadgets. Learning how to cut, paste, and 
edit your own audio tapes and the immediate feedback 
of a live person can also only be had at an actual 
school. 

To order On The Ah; Broadcast School hi a Box send 
$34.95 in U.S. funds to: On The Air, 777 R. Atlantic 
Avenue, .Suite Z-299, Delray Beach, FL 33483; or call 
1-888-AAiFMJOB. Please mention that you heard 
about this tape in Mobile Beat: The DJ Magazine. Or 
access the Web at http iZ/wwtv. broadcastschool.com 

Af^ Bradiee is advertising sales manager at Mobile Beat. Besides 
owning his own Mobile Disc Jockey company for many years^ he abo 
was direaor of the American Academy Cf Broadcastings 
Philadelphia^ Pa. ^ for ^ years. 
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PLEASE SEPARATE BEFORE MAILING i PLEASE SEPARATE BEFORE MAILING i PLEASE SEPARATE BEFORE MAILING 


Start my Mobile Beat 

subscription today! 



J Payment Enclosed 

□ One Year (7 issues) $19.95 

J Two Years (14 issues) $34.95 

□ Three Years (21 issues) $44.95 

Name^_ __PlKKie_ 

Company Name^_ 

Address_ 

City__state_Zip 


Caradian sabscriptions: J24.95 (1 jrear) or $44.95 (2 yoan). Ml other toreigB: $50 per year. 
II.S. Finds Only Please! AIIon tour te sit Reeks for delneiy of first issue. 

One year subsciiptiDn consists ol E issues plus the annual Buyer’s Clide. 



CHARGE my Mobile Beat 

subscription today! 


Name 

Phone 

Company Name 

Address 

CHv 

State Zin 


Charge to: □ Vlsa3 MasterCard 

J One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

□ Three Tears (21 issues) $44,95 

j Check Enclosed 

J Send Gift Card 

Name ol Coidholdet 

Phone 

Signature of Cardholder 

Credit Card # 

1 

lio. Dale 


Canidian stibicriptHiii: (1 rtv) ir $44.9$ (2 ftrni). All illief fornp: $50 per jtir. Ui. fmdi Only Pleate! 

Alhw four to lii Kpeki hr dtitco of first bsoe. Ont jrfii udischptiin cmusts of 6 itsiitt plus tlif oniiual Sinrui GuMt. 

Charges mar be fated ta 716-38S-3637 or colled In to 716-315-9920 


Give Mobile Beat as a Gift! Send To: 

Name_Phone_ 

Company Name_ 

Address_ 

City_State_Zip_ 


Charge lo: j Visoj MasterCard 

□ One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

□ Three Tears (21 issues) $44.95 

J Check Enclosed ' 

J Send Gift Card , 

Nome ot Cordholder 

Phone 

Signature ol Cordholder 

Credit Cord # 

Eid. Date 



Canadian s«lscn|iti*its; $24.95 (1 rear) ir $44.95 (2 rears). Ml «tbff ftfttp: $5(1 per rear. U J. Fends Mr Pleast! 

41 oi im la sii M»b far deftrerr of frst tssui. One rev setscriptiea cansists af i osiies pkn tlie Miaf EEbfers Gaiile. 

Charges may be loxed to 710-385*3637 or called in to 716-385-9920 
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I.C^ Expo ^ Singer’s & Songwriters 

“Where People Meet and Careers Are Bom!” 


You Must Be There if you want a career in Music! 

This is your OPPORTUNITY to showcase your talents in front of Decision Makers! 



These are some of the past participants: 


B.J. THOMAS & 
PAULETTE CARLSON 
OF HIGHWAY 101 


DEAN DILLION 

Award winning songwriter, 
respected tliroughout tlic music 
industry for his mulli ttilenls and 
expertise. Songs include “Marina 
Del Rav."“The Chair .’’“Ocean 

V 

Front Property.’’Tennessee 
Whiskey,""Miaini. My Amy." and 
many others. 



BILLY DEAN 

Award winning songwriter 
and Liberty recording 
artl.sl. “Billy The Kid ” is one 

•h 

of his biggest hits. 



LARRY BUTLER 

All panels will lie luoder- 
aled by Larry Builer. 

•h «. 

('■rainniy wiiitiiiig 
songwriter with 65 GoUi 
Platinum Rt'cord awards 
plus BMI. CM A. fir ASCAP 
awards. Al.so a ('iiainmy 
award winning prcKhin'r. 


Register early to guarantee your 
showcase or cfemo review 


“Wlien people come to Nashville to try to make it in the music business, lliey run into two big 
problems. They don’t know how the business works or how to get started," says Larry Butler. 
“I wanted to give them a short cut. and that’s basically what the I.C.M.E. is. It gives them some 

insight and introduces them to some of the major players on Music Row." 


"3 DAYS OF SEMINARS 

□ and An Aspiring Artist Showcase in Front 
of Record Label or Industry Professional 
or... 

Q Songwriters Demo Tape Review 

9 Workshops panelled by Top Industry 
Professionals 

interested in the music business...come to this 
Expo...listen to all the panels, ask questions and learn 
more in three days than...in 10 years at home.” Carson 
Chamberlain, Senior Director/A&R Mercury Records 


r —— — — — — — — 

I REGISTER NOW, WITHIN 30 DAYS... | 

I TO GET YOUR FREE BONUS T-SHIRT AND j 
I STAR TOURS ■ 

I _ SINGLE $295 - CODE# 1CME0295 | 

I _ 2 PEOPLE $450 - CODE# ICME04.50 | 

1 _ ADDITIONAL BAND MEMBERS I 

I AT $1.55 EA. PER. - CODE# ICME0155 I 

I □ YES! I WANT 'I'O ATl'END SEMINARS AND ^ 
I SHOWCASE MY TALENTS IN FRON I' OF A I 
I DECISION MAKER. HERE IS MY PAYMENT. I 
I RUSH MY PACKAGE. 

I Name 


"...You can learn more at this seminar in three days than in 
walking up and down Music Row in a year. Expo will teach 
you to learn smart and work smart..." Ky/e Cantrell. WSM 
Mf/FAf Radio 


Addres.s 

Cily/Slair 

Phone _ 

J vnsA# 


7 . 1 |) 

Kxp Dfilt 


SPACE IS LIMITED RESERVE TODAY! 

1.800-PRO-SING 

REGISTER NOW ★ RECEIVE SPECIAL TRAVEL PACKAGE 


J MC/?'_ ]:.\u Dad-_I 

Signature____ " 

Rush Payment to: PRO SING ^ 

P.O. Box 1 106, Bridgeview. IL 60455 I 
















































SINULONG ESSENTIALS 


BY Robert Taylor 


Karaoke Know-how 

THERE'S A LOT MORE TO BECOMING A GOOD KJ THAN YOU MIGHT THINK. 


I firmly believe the key to employing successful 
karaoke hosts is all in the training they receive. 
.WTien I am training new KJs, I begin by passing out 
10-15 filled out karaoke request cards from past perfor¬ 
mances to each host-in-training. On each card it is 
noted w'hether the person was a good performer or a 
bad one. (Bad performers would be people who sing 
really quiet into the mic, don’t excite the crowd or 
change the lyrics of the songs so that they have offensive 
connotations.) Give each host a good mixture of differ¬ 
ent types of performers and different songs. During the 
training, once your hosts have formatted their requests, 
ask them why they formatted them the way the did. 

The song request card method of training is also 
helpful with teaching hosts how to be politically correct 
in the rotation of singers. 1 tell my KJs to try and rotate 
each singer as they sign up. Some clubs, however, will 
not allow patrons to sign up for more that one song at a 
time. This makes formatting the music more difficult 

because you have less selections to work with. 

* 

The purpose behind this little training session is for 
the future hosts to learn how to fonnat the music, how 
to distinguish a high energy song from a low' energy 
song, and w hat brings the room up or down. The ability 
to properly format music is essential in the success of 
karaoke at any club. 

Formatting a karaoke show Tueans taking the song 
request cards and arranging them into sets just like a DJ 
set. Put high energ}^ songs and singers in one group and 


6 WAVS TO GET THE CROWD CROONING 

1. Teach a line dance while you sing to promote interest. 

2. Learn duets. This helps the comfort level of your newcomers 
when you suggest a song that you will help them sing. Or tell 
them that you will be their background vocalist. Once you relieve 
the 'iirst time*' anxiety, the comfort level increases dramatically. 

3. Try to sing away from the TV monitor and to the audience. Use 
eye contact and wander through the club. 

4. Singing “Happy Birthday" to someone also warms the 
audience up to the idea of karaoke. 

5. If you have a lag in karaoke singers, play "Name That Tune" 
for awhile. 

6. Do brief dance sets. 


slow' songs in another. This helps to maintain the 
audience’s energy at a consistent level versus a 
rollercoaster ride. Start off with a middle of the road 
song/performer and then bring it down to a slower level 
for a couple of songs. Then start to build w'ith faster 
tempos, integrating strong performances and the type of 
music that your audience wnll respond to. 

With karaoke, there are usually a few exceptional 
singers w'ho can bring the energ\' way up. I always 
encourage special song placement with tliese singers. 

Wait until the proper moment and then slam dunk the 
audience w ith one of these performers. 

There are many w'ays you can go with your karaoke 
room. Try and stick to a rotation as much as you can; but 
don’t let it enslave you. If your next three singers have 
requested slow songs and your room is currently at a high 
energy level, stick a group song in the mix. Or get a 
group to sing a hit song like “Margaritaviilc.” 

SPREADING THE KARAOKE SEED 

of course, there’s more to good karaoke than musical 
format. If you can’t motivate people to get up and sing at 
all... you’re in trouble! 

I often suggest to KJs to pass out song books at the 
beginning of their show's. This is a good w'ay to introduce 
themselves to the audience, make friends and take an 
informal poll as to who will be singing and what type of 
music they like. It’s also a good idea to start off the show 
with a group song to encourage involvement. 

As a host, one of the first things you should look for is 
song “mouthers.” Walk over and put the mic up to their 
lips as you sing over their shoulder so they don’t feel like 
a soloist. The next thing you know, they’ll order another 
drink and start thumbing through the karaoke song book. 

One of the No. I training points for new hosts is to 
tr\' and not become the night’s librarian by looking up 
songs all night long. Hosts need to be focused on enter¬ 
taining. If the customer can’t find a song or can’t remem¬ 
ber tiie title, help tliem out. Otlierw ise, politely ask tliem 
to fill out a request card. This is different from private 
gigs, where the pay is better and you can bring an assis¬ 
tant to look up the songs and help out. That kind of 
service is part of the price difference. 

Also he on the lookout for karaoke hogs. These are 
the people that come into clubs and don’t eat or drink, 
but hand you 10 request cards. That would basically make 
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them the headliner for the night. Karaoke is meant to be 
fun, but it is also a business. Be as polite as possiltle, but 
set limits. End your show with a fun group song that 
ever)''onc can sing, including managers, hos'tesses, husboys, 
bartenders, etc. 

INTRODUCING KARAOKE 

Another aspect to consider is how to introduce karaoke to 
an audience that doesJi’t df) karaoke. The main thing is to 
help people be as comfonable with the sing-along concept 
as possible by soliciting audience applause and support. 

Create karaoke fans by cueing up a popular song and 
inviting tables and groups to come up to sing. Once they 
are up on stage, they will feel more comfortable to return. 
I'he most important thing is to make friends with the 
audience on and off the microphone. 

It is also in the KJ’s best interest to assist the club in 
promoting business. Along with announcing drink specials 
and upcoming promotional events, get management to 
give away a few' drinks or to put out one or two appetiser 
trays. “Bounce back” cards also work great. These are 
cards that encourage the customer to come back by 
offering a discount on a buffet or a free drink or appetizer. 
These can be given out for a variety of reasons (i.e. for 
singing w ell or for clapping loudly for other singers). 



the only CD’s you will ever need 

for any function or event 
for the mobile or nightclub DJ 

by DJs for DJs 
call for a free catalog 

for the beginner or the veteran DJ. 



“Attention mobile DJ owners, with multiple systems and a crew of DJs. 

These CD’s are perfect for your younger DJfe to get an instant collection that can have them 

making you money now" Tom Brenner 1996 DJ of the year 

1997 UDJ inc. all rights reserved by original artists & labels, for professionai DJs only 


KARAOKE TIPS 


• If you only have slow'song requests, put on a line dance song 
and teach them a dance. 

• Introduce people to each other, on and off the mic. Help the 
regulars over on one side of the room get to know the regulars 
on the other side. 

• Do Kamikaze Karaoke, funny money raffles, drink specials, 
co-host contests, showcases, or even have a vocal coach come 
out to your club an hour before start time to help the regulars 
with their voices. 

• Tiy to do something different every week. 

• Have a wireless mic! 

• Encourage your audience to dance not only to your dance sets 
but to the karaoke versions as well. 

• Are there any birthdays? Anniversaries? Things like that can 
be used as a vehicle to get to know your crowd better. 

• Remember, having fun is contagious. 


Tbis really iiist scratches the surface f>f being a 
successful karaoke host — consider it KJ-iOl, the piereq- 
uisite to KJ-201. I bet w hen you decided to get into 
karaoke you didn’t realize yon w'crc actually taking a crash 
course in public relations! 
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ADVERTISE In The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide 
by 1” high). All copy and payment-in-full for the OCTOBER/NOVEMBER ’97 
issue #41 must be received by JULY 18,1997. For more information, or to 
place your ad with Visa or Mastercard, call: 716-385-9920, fax: 716-385-3637, 
or e-mail: mobilebeat@aol.com 
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"Make Us Your Last Call- We'll Beat The Price!" 


i-y. 




P’i 


♦_* « f 


American DJ, Ainpco, Bulbtronics, Chauvcl. DJ USA, KLS, Knight, LightCrafl. 
Quest. MBT, Martin. Meteor, Ness, OmniSistem, TEI, Visual Effects 

AB International, BBE, BGW, Bi-Amp, Bullfrog. Car\'er, Denon. Ecler, Furman, 
Gem Sound, Gemini, Genesis, GLl, Grund, Grundorf, MTX, Numark, Odyssey, 
Pioneer, Rolls, Samson, Stanton. SoundTcch, Techniques, Ultimate Support. Vestex 
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Pioneer's New PDR-04 
CD RECORDER 
Priced under $1000 
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Winning Clients in the Information Age 




a 
i 

?rf. 4 ' 


F^j 


EvQnt PlannQi^^\Q\% you provide your customers and prospects with 
an easy-to-use Windows-based event planning program. 

Imagine this. You mail free software to a prospect. They install and run it. 

Your name shows up on the program’s main screen. Clients select songs 
from your music library, input background info, and return the disk to you. 

Your part's easy. A couple of mouse clicks, and you print a complete, 
sequenced plan for the c ient’s event. Locations, times, names, songs: the 
whole shootin* match. If you run multiple setups, this is i^eyonJ valuable. 

It's Impressive as-all-get-out to clients. And it pays for itself the first time a 
prospect says, 

“I’m hiring the DJ who sent me software instead of paperwork!" 


Brag about It in your oJs. 
Send it to your clients. 
Print clean reports. 


Event Planner Demo: vvww.harrisondjgjtal.com/epfw.htm 


On/y *89.00 (in U.S.) 

Shipping included •Check/m o. only 
Includes both the *Geriefot' and lA^edding' 
programs t a 2,000-sonQ doiobose. 


Odder from: 

RadioPro, Inc. 

P.O. Box 485 
Myersville, MD 21773 


T 




COOL oosiotnjs orsj 
BLin rorvjs. B/\rvji\iEF=is Sl i\/i/=^C3rvjE~r!0 siorvjs 





COMPANY 


Did over 500 events last year 
Need qualified DJs, MCs, Singers. 
Will Train. For corp./private parties. 
Southern California. Please call... 


( 818 ) 341-8653 


5 MODELS TO CHOOSE FROM 
For the cost of a CD, give your wedding 
couples a memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONC,! 
Give us the couple’s name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Call for a brochure 


ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 

DBX 

Denon 

Lighlcraft 

Showcase DJ 

Samson 

Pioneer 

DKKarooke 

Technics 

Lytequesl 

Americon DJ 

C^mini 

On Stage 

BBE 

LTI Speokers 

Pitbull 

Specialty CDs 

AB Amps 


...and many morel 

Call us with your best price. 


FREE CATALOG 
1-800-336-1185 

fax (508) 586-248B 
IF WE DON’T HAVE IT... 
THEN YOU DON’T NEED IT! 

VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28} 
Brockton, MA 02401 

Open Tues. - Sat 9 air - 6 pm EST 
Closod Surd ay ^ Mooddy 
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so YOU 

WANT TO GO 
ON-THE-AIR? 


Pursue a career in broadcastingl 
Uam-by'doing at a radio station 
in your area. 



BROADCASTERS 
TRAINING 
NETWORK 


Assodatfl 
Member of 


catJ toJJ4r«e 



1-888-96RADI0 

www.learii'by'doing.coin 








WHOLESALE 
PRICES 

ON PROMO Fs 
& More{ 

• T-shirts w/ logo 
as low as $2*50 
• Sioff shirts * Hals 

• Company jockets • Sweatshirts 

• Pens * Mugs, etc* • over 370,000 
products with your company logo 

Saeen Printing & Embroidery 

Don't blow all your gig money on 
promotions * Sove Now! 

We guarantee low prices and a 
quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 Center St, Wallingford, CT 06492 


Fax or Phone 
(203)294-1656 



FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHArS 
its. WHATS NOT 

NATIONAL OJ SUPPLY 
So. VIENNA Oh.45369 

( 513 ) 568-4900 





STOP 


PAYING 

TOO 

MUCH! 


Karaoke Players from $449 
Karaoke CDGs from $19.95 
Miaophones from $29 
Galaxy Audio Monitors - call about pricing 

All major brands at rock bottom prices. 

contact Bob Halle 

JIM LAABS MUSIC 

1-800-657-5125 X-312 



SWITCHTOTHE 

MUSICVIDEO 

POWERHOUSE 

ZZZ2Z/.ap! It's alive] Your 
business, that is, when Wolfnun is 
your music video source. We offer 
more of what you want-like 
fi’cn’ihing. We've got what’s hot. 
Lightning-fa.st delivcrj', i(x>. It’s 
electrifying w'hat 
can happen when C. 
you call 800- 

433-1652. ftel {;^ 
that tingle? Call 
no* and arise. 

I ate met addre .*^: www .c.\ccpc.corTi/* wolfnun 

CI ifM «i4lm be- 



To ADVERTISE 

Call 

( 716 ) 385-9920 


Bahama 

Cruise 

Give-aways 


Experience 

the 


Excitement 


Call 


1-800-815-5088 

for details 


Karaoke 


Buy at Dealer Cost! 

CDGs as Low as $4.95 
We carry most brands 
For price list, See us on the web 
hHp://www.karaoke-wholesale.com 

Karaoke WTiolcsalc 
Fax: 1-602-864-7000 


1-888-900-DISC 


TURN YOUR 



if, 




I 


*^1 



INTO AN 





DJ Cain es • This book is 
loaded with over 90 games 
for Professional Mobile/Club Dis 
for all occasions. Just $15.95 
+$3 s/h (Outside US 4- $5 s/h) 



intimat e Tri via Quiz Book - Jam- 
packed with o ver 10,000 trivia 
questions! Including over 
>U00 musk related 
questions. JtKt $19.95 
-(-$4 s/h (Outside US + SS s/h) 


• Save $$ Order Both Books For Only $29.95 (Outside u.S. + SSs/b) • 

tTlie Party Animal’s MuHiMedia Guide! 

* ^ ^ A Million Laughs is a great joke booh on CD-ROM 

that helps you find the right jokes for your next event 

For Mac/IBM. Just $14.95 (plus $3 s/h. Outside us 4 $S s/h) 

Send Check or Money Order to: 

Encore Entertainment • PO Box 404, Roosevelt, NJ 08555 


f- 


★* Starlight Entertainment 

Call lop FREE catalog & Info 
on Pro Audio & Special Effects Lighting 


tV. 


1 


AMERICAN DJ • DEMON • MBT • MARTIN 
QSC • BULLFROG • SONIC • JBL 




CompetttlvB pricing 
on al majop brands. 


I 


800-793-5308 

www.starlight-online.com 



pmffj 


Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mall remix(^ag.net Internet www.powerlioiLse-remlx.coin 


Album 

Case 

holds 

125 


Made o 



mi 

Polyethylene 


ISUNO CASES 
8IH)-mi433 / in NV 516-562-0633 
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ATTENTION MOBILE DJS 

No Additional Investments 

No Association Dues 

No Gimmicks 

Dancing DJ. '$ will increase your competitive edge 
to stay ahead of the competition. 

Call now to learn more about growing your 
business & becoming a Dancing D J success! 



DANCING D.J.'S ® 
Outrageous Entertainment 
(800) 669-3123 
http|//www^danciiigdixom 



Mobile Entertainment Software 

The Ultimate DJ & Band Productivity Tool 

Hundreds Of Powerful Features & Functions 
You Need To Run A Successful & Profitable 
Enlerlainmenl Company 



Winner of the Claris 

Database Design Contest!! 



Mention This Ad When 
And Receive A 50% Discount! 

Mac & Windows versions available. For a FREE Demo or a Full Spec Sheet 

Call 908-432-9065 


OAriy 

Ordering $7^0 ^ 
iscount! ^^•9S/ 


the BOTTEST audience participationdnieractivettt 

Game Qfiow “ 


Creative iMAqirvttniivq 
—^—- — \ 
Perfect for • Corporate Events 

• Bar/Bat Mitzvahs 

* Nightclubs & Bars ; 

♦ Parties | 

800 644-3141 

(954) 316-6001 

htip://w'ww.creativeimaginccring.com 




contact Bob Halie 

JIM LAABS MUSIC 

1'800-657-5125 x-312 


LIGHTS 
NEW & USED 


• 700 WATT REMOTE 
FOGGER, New! $99 

• GALLON FLUID $18 

• 4.9Mw LASER $149 

• DERBY $139 _ 

FREE CATALOG, CALL 
800 880-0885 
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The D J's Guide 

to Running lUeddings 


VIDEO TRAINING PACKAGE 


The complefei professional guide to coordinating weddings ond hosting 
wedding reception parlies. 



• Vldec^ Book, & Custom Forms 
+ f/k • 5W ^ 


lor ORDBR tJEMS SEFARATELY: 


m The Vidto (60 nui.) • $49 *($2M s/h) 

• Tht Book (SSpagosi - $19 *{$1.50 s/k) 

Ttw Protesjienoi Guide to Coerdiraling Weddings' ^ 

V 

• Cwfom fotms (preprlntod (oatrattSf 
pntotol sheets, reception qoestloaaires 
+ more!) - $M +/Sr.(Ml s/h) 

M C. & VISA accepted 

Co// 800-639-8586 or 508-660-9f37 



CMSU Nightclub 

DJ Training 

& Placement 
Call (800) 266-4700 

for more information. 

THE MUStC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A,V.C. Seai'ches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today’s Hits and “DJ Only” titles. 

For 1997 Catalog of over 3,000 various-artist CDs 

with complete track listings send $11 to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 



TO ADVERTISE IN 

THE 0CT./NOV. ISSUE 
RESERVE YOUR SPACE 

BY JULY 18 








































Karaoke Explosion! 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Afong Entertaimment 




DKKaraoke 


Early Bird Year-End Blow Outs! 


DKK200P CDG Player by Sony—They^re back in stock SOW! 



P erfect add-on player to any DJ system: 

Rapid Cue up time ■ Multi-function 
timer uOne-touch access remote control! 
MMuch morel! 


This Dlaver^t1[j[^ when you purchase a set of 96 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo ■ Vocal 
maskingu More! 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Fuii Software Set 

(While Supplies Last) Call NOW! 


Call 8 


•Ti 


-990-SONG (Ask for ext. 99) 
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Let our professional DJ‘s help you ms^e an educated purchase so each piece of equipment you buy 


~y makes you money without costing you a fortune. Mai order welome or come in and visit our showroom 


TOHAT 


4182 VICTORY BLVD 
STATEN ISLAND, NY • 10314 

Victory Btvd at tha WesfahorB Expraasway 


(800) TOP HAT-I 


NYC call 718-370-8566 

Visa • Mastercard • Discover 
American Express • Harmony 


TOP HAT’S IN-HOUSE 


ART DEPARTMENT 

FEATURING 

LOGO CREATIONS & 
LAY-OUT DESIGN 

For All Your Printing Neeids 

• Business Cards 

• Brochures 

• Stationary & Envelopes 

• PlexiGlass Signs 
• Silk Screening 

Call For Prices 



This beautiful black carpeted 4’ x 6’ 
fasade folds down to just 3’ x 4’ for easy 
transport and storage. 

CALL AND ORDER YOURS TODA Y! 


Crown • Yorkville • Community • Shore • JBL • MTX • Ashley • Cerwin Vega • MArtin • Rane • Stanton • KLS • EAW • Denon 

American DJ • Ness • Runco • GUI • Ultimate • Denon • BBE • Mountain Acoustics & most manufacturers 



The Second Generafion Is Here 

PO Box 565 - North Chelmsford, AAA 01063 


-ITT 

1 C 

ic L 

1 

' M 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

deluding S&H & Insurance 
Please Call for more info 


LARGEST 


SELECTION OF 


Laser and CDGs 

Pioneer • Music Maestro • Sound Choice • DK • Dangerous 


BEST prices • immediate SHIPPING 

All Hits • UK • Mega-Star • Mega Hits • Karaoke Classics 


Make You Offers You CanY Refuse.” 

Sound Images • Back Stage • Standing O • Sunfly • Tip Top 

CALL 1 - 800 • SINGER -1 

Precision • Glory Star • U - Best • United • City • Spanish 


We Carry All Major Brands of Hardware 

Pioneer • Hitachi • VocoPbo • Gemini • Ventura 


For the Best Deals and a Free Catalog call 1-800-SINGER-1 

mtoamm 

THE SmEBS CAHBT STORE, 


L 



P.O.Box73 ArdsleyJY 10502 •Tel:800-746*4371 • Fox:914-347-8741 
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BPM BOOKS 

Call (800) 266-4700 

for free brochure. 


ATTENTION MOBILE DJ'S 


$ 39.95 

W3 S/H) 


New Video Release! 

Hot Tipe Voi.1 

Finally a video that addresses the technical questions of the 
mobile operator. Topics include; -pC 

MIcs, Feedback, Amp/Speaker ratings, QJ fECH 

Mixers, bi-amplng, equalization, 

balanced lines, system optimizing, _ 

plus more SSB 


eeFEBENCE 


( 800 ) 363-0559 



J 




STOP 






PAYING 

TOO 

MUCH! 


LyteQjest Motortiead $869 / Raven $419 
ADJ Veitgo $125 / Aggressor $152 
Controllers from $39 


Afl major brands at rock txittom pricing. 


contact Bob Halle 

JIM LAABS MUSIC 

1-800-657-5125 x-312 



100,000 Products! 

• Speakers Amps • 

• Cases Lighting • 

• Mixers Karaoke • 

J0% over Cost/ 

800-652-5770 *i 

fax: 406-245-5203 JSt 
www.diuniverse.com 





The Nation's Largest DJ One Stop * 
Music Su()plief for Niglilcfub & Mobile Dfs 







12 Singles 

Remixes & Compilations 
Same Day Shipping 
Huge Selection 


All Musical Styles 


SM-m-MK 


A retail division of SCMS * 4cmsrecord@aoi 



WE RE-CONE 


Aul im jnrti lir Pn, Horn nil AitD Spertirt 

Tri-State Loudspeaker 
(412)375-9203 

littp;//wiinv.aidlcom.iKl/www/speihirs 


Mg 


gf 


Youl one-stop Pro OJ Help Shop, Feamring; 
Marieting * Milnitin/Setl-Ne^ • Mtiskol Pniicis 

I-8Q0-DJS-ARE-US 

CnNiwIn 
FRSCaialag! 



AVI ui • 


small ad = small prices 


Kmstti QSC, VestK MBT, ETA, Gfliit lytiQiest 

Ih ft I m liriMr, M m irMC In MM mMi. 

Get your best price, then call 
ProlessiDisI DJ StnriCBS, lie. 


1 >( 888)854 


WANTED "o’^7: 



I 


I 


Om iKiidtis riM» I'lD. Piusiinc P-JSIll. lEDl teckics 
Isn-IHIfllll lioltaiiiiHFaiccirl riniNltlliiilt | 
, rtfilitors. ntriKi OICI/flT (t iKirfers (W sgtm ■ 
I CtKtFlinillMrs SliiitUrStaillessilcsaXK iKkiits I 
ISL-IMI IM IlltllMK letmics TU>-1IH Cl dilH I 
■ C^l Jett^ (£[4)^6^^ 


PROSING Karaoke 

^ riccC«il(il(X]:World'slaigesl 
^ s<Heclion.AIIQraiKlsofequipmetil. 
^ CD+G. ID'S. Vocal Eliminaiors. 
S' f-tn^ Players. Speakers. Mrcs 

esp P.O.BOX 1106 
8riclgcutew.lL6045S 
1-6(X)4)00-84GG 


PATRICK’S DJ SOUND SERVIC E 

Kctitals of Souiul Ji: Lighting 
Syslcins for large venues 
.Serving Soulbern Ontario 
Call Chris (905) ftSS-a.l 14 

24hr (905)70H-(>831 


E.V. • Denon • JBL 

No catalog, just best prices. 

CALL: 

1 (800) 296-2659 
9-5EST*Mon.-Fri. 



an 


soun 

CO® 


FLASHY LIMBO POLE 


Professional 8t Inexpensive 
JUST $19.95 
SOUND EXPERIENCE 

PO Box 1486 Woodbridge, NJ 07095 


( 908 ) 738-4152 


Release 
White Doves 
at Weddings! 


« Great fun 
«»’ Great profits 
« Low investment 

Call for information Today! 

LoveBtrds 

(401) 397-5165 





NEW VERSION 


. SHOWBIZ 3.0 
<7 SHOWDISC 2.0 

L«CkJ Trockirig 
Eou4pm«nt Iwthtory 

Moi>ag«>rriGnl 
Ffw Muhc Qolobow 
BFMCcxjn1*r 
Corwvrt »iom ortwr 
Rfijdbl* R^porhnig popuior pockog*! 

HomdKls Daino ovnlobit 

Financial n»pbrt Ing Plus rrmny itkx* 

Entertaininpnl Solutions 




Fu^ rt«fwoniat>l« 
imjC^ Expod F*<^ur 


(216) 473-2098 WHYR0IVIE«APK.NET 


PC SOFTWARE 



The ULTIMATE CD Compilation Resource 


HO Vi ixnm OUR tmm cataiog on the mma-. 

http://www.rotations.com 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 

• Search our Web site by Title, Artist or Compilation 

• Secure Shopping Cart Ordering System 

• Advance Tracks for Monthly DJ-Onfy CDs 

• Track Listings for all our Domestic / Import CDs 

• New CDs Reviewed in Mobile Beat Magazine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 

Telephone DJ Sales & Service Hours: 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (ET) 


(610)631-1779 rotations@aoLcom 

SALES & SERVICE E-MAIL 


802 NORIHRIDGE DRIVE NORRISrOWN, PA 19403 E 


(610)631-1984 

FAX SERVICE 
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HANDS UP + BASS BEATS + DOLLAR WINE -f BASS BEATS -i- MACARENA * BASS BEATS 
+ YMCA + BASS BEATS + ELECTRIC SLIDE + BASS BEATS 4^ GREASE LIGHTING = 




Guaranteed Crowd Participation 

This seven minute medley covers all of the line dances that DJ's are famous for and it will still give you plenty of time to 
groove to the modern line danes of today. This HOT new medley starts with a slammin* bass beat guaranteed to fill your 
dance floor. It then throws out chorus after chorus of the most popular line dances mixed together with energetic 
beats to ensure that your crowd stays on the floor. After this medley Is over, you will still have plenty of time to mix 
in new line dances of today! There are two versions of this medley, the video mix, which goes with the 
instructional video, and the hot dance mix. 0 * 4 ^ 

CD SINGLE ^15 






i- 


After you pick-up the BMP Interactive Medley CD, the next logical step is to purchase its video 
companion. This video comes to you from the same producers of the now acclaimed BMP 
“How-To” Video Series. We will lead you through all of the classic line dances as well as teach 
you various moves for the breaks and transitions. You can follow this video, move for move, 
or you can create your own personal “flava” to the dances, in any case this video is the 
perfect partner for the BMP Interactive Medley CD, and a teaching tool you cannot 
afford to be without. 4 ^ 

■HOW-TO" VIDEO FOR MEDLEY *15 


SPECIAL OFFER; BUY BOTH THE INTERACTIVE MEDLEY & ITS "HOW-TO" VIDEO FOR $25 


They're Back 



$80 

A PAIR 


ONE SIZE FITS AU 


OVERSIZE SEQUIN JACKETS reg.$i2s SALE $100 

COLORS AVAILABLE: BLACK • GOLD • BLUE • PINK • PURPLE • RED 



FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 

Homepage: tit1p://www.bmpbealxom E-maM: bmp@bmpbeat.com 

Coming Soon ... djexpo.com 


CREDIT CARD ORDERS CALL 

(215) 355-3755 


Msr 
































































The Top Selling CD Series Especially Designed for Mobiie DJs S KJs 

Your competitors have the whole series! Isn’t it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE INDUSTRY IS BUZZING ABOUT! 


DO YOUR CD PLAYERS SKIP? 



From the company that continues to 
bring you top quality products such as 
The Complete Party CD Series and The 
How-To Video Series, now comes a 
revolutionary new product. 6obby 
Morganstein Productions offers the 
Mobile Disc Jockey the premier method 
to counter those unsturdy tables and 
warped dance floors. Introducing CD 
Shock Pads, "2 Hip 2 Skip." These 4"x 
4” pads are made of a space-age foam, 
are designed to prevent CD skipping, 
and allow the disc jockey to have a 
smooth party. The CD Shock Pads are 
placed directly under your rack system 
or an individual piece of equipment. 
They absorb the impact caused by 
unexpected jumps and accidental 
bumps, allowing your CDs to play 
without interruption. 

Before selling a product, one must be 
sure that it performs as designed. So, in 
an effort to uphold the BMP reputation. 


we set up a testing ground tor the CD 
Shock Pads. We created these tests to 
simulate the unexpected problems that 
mobile disc jockeys often encounter. 
The test results were astounding. The 
CO Shock Pads passed every test with 
flying colors. Simply purchase the CD 
Shock Pads and if you are not com¬ 
pletely satisfied with the results, return 
the product within 30 days for a full 
refund. In fact, we are so confident in 
this amazing new product, we are 
giving it the BMP Name and the BMP 
Guarantee. 




"2 HIP 2 SKIP" 



Novelty Party CDs from Bobby Morganstein Productions 


CD1 The Complete Jewish Party CD 

Horas Sc Traditional Jewish Party Songs 
CD2 The Complete Latin Party CD 
All Your Favorite Latin Dances 
CDS The Complete Novelty Party CD 
Novelty Songs & Sound Effects 
CD4 The Complete Traditional Party CO 
Traditional Dances & Wedding Music 
CDS The Complete Specialty Party CD 
All Your Favorite Specialty Dances 
CD6 The Complete Grand Entrance Party CD 
Grand Entrance Music for All Occasions 
CD7 The Complete Classic Party CD 
Hard to Find Classic Party Songs 
CDS The Complete Cocktail Party CD 
72 Minutes of Mixed Cocktail Music 


CD9 The Complete Miscellaneous Party CD 
Wide Assortment of Misc. Party Songs 
CD10 The Complete Medley Music Party CD 
2 CD Set of Ethnic Dance Medleys 
CD11 The Complete Big Band Swing Party CD 

The most requested Big Band swing selections 
CD12 The Complete (Best Of) Jingles Party CD 

The best 99 tracks from the UK’s "DJ Jingles" series 
CD13 The Complete Dinner Music Party CD 

Over 70 minutes of mixed Instrumental dinner music 
with a jazzy flair 

CD14 The Complete Broadway Party CD 

A CD full of Tony Award winning Broadway seiecfions 
CD15 The Complete Creative Party CD 

Classic party songs, original tracks, and jingles, sure to 
add creativity to any party 


Bobby Morganstein Productions “How-To” Videos 


VD 1 THE BAR/BAT MITZVAH BASIC PRODUCTION VIDEO 

How to Prepare & Run a Bar/Bat Mitzvah 

VD 2 CONTEST VIDEO 

All you need to perform ail the Basic Party Contests 
VD 3 THE BAR/BAT MITZVAH FULL PRODUCTION VIDEO 
A Behind-The-Scenes Look at the “High End" Affair 
VD 4 THE PARTY DANCES VIDEO 

15 Dances, 5 fo teach staff, and 10 to teach the guests 


VD 5 THE BAR/BAT MITZVAH “PARTY DEMO’* VIDEO 

77»is is a demosfration video that our MCs and DJs 
use to assist in selling our Bar/Bat Mitzvah Production 
Packages 

VD 6 THE CREATIVE GAMES VIDEO 

This one-of-a kind video tells you everything you need to 
know to perform the hottest new creative games, from 
the industry’s most successful disc yockeys 


rO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 and CD 2 .ea. *22“ 

CD 3 thru CD 9 & CD 11 thru 15 . .ea. *28“ 

CD 10 (2 CDs).set *35“ 

SPBQIAIS 

BUY ANY 4 BMP CD'S & GET ONE .. .FREE 
BUY ALL 15 CDs.*299“ 

DESJGNATE NUMBER & TITLE OF CD's, 

ADD $4 - SHIPPING & HANDLING. 

If ordering more than 5 CD’s please add an 
additional S,50 per CD for Shipping & Handling, 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 

1. The Bar/Bal Mitzvah Basic Production .*100“ 

2. The Contest Video.* 50“ 

3. The Bar/Bal Mitzvah Full Production . .*100“ 

4. The Parly Dances Video.* 50“ 

5. The Bar/Bal Mitzvah "Party Demo” . .* 50“ 

6. The Creative Games Video.* 75“ 

SPECIAL 

ORDER ALL 6 VIDEOS FOR .*299“ 

Include $6.00 for Shipping & Handling, 

PA Residents add 6% sales tax, 

Philadelphia Residents add 7% sales tax. 

PADS PER SET 

$4000 

US MAIL ...$ 4/SET 

UPS REGULAR.$ 6/SET 

UPS 3 DAY .$ 8/SET 

UPS 2 DAY ..$10/SET I 

UPS OVERNIGHT .$21/SET 

$2 CHARGE FOR EACH ADDITIONAL SET. 

$4 CHARGE FOR C.O.D, 

PA Resident* add 6% sale* tax. 
Philadelphia Resident* add 7% sales tax. 


FOR MAIL ORDERS MAKE CHECK PAVABLE TO; 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 


CREDIT CARD ORDERS CALL 

(215) 355-3755 




















































Reprints 
Now Available 


When your clients ask 
“What music do you play?*' 

Hand them a reprint copy of 
Mobile Beat's Top 200! 

A proven marketing piece used by thousands of DJs. 

Mobile Beat’s Top 200 reprints are sold in packs of 25 for just $20. 
including shipping! 

Order today and hand them out to all your prospects. 

It's a small investment that really pays off in new bookings! 


Categorized just as you see 
the Top 200 in the March ’97 issue! 


Send check or monev order to: 

Top 200 reprints. Mobile Beal Magazine. 
P.O. Box 309. East Rochester, NY 14445 or 
call (716) 385-9920 to use your 
Visa or MasterCard. 



1. Single Operators: How To Survive Large Companies 

2. School Dances 

3. Newsletters, Printed Materiais, Keeping in Touch 

4. Finding The Bride 

5. The 1099 Subcontractor 

6. DJ101: parti 

7. Tech Talk: Bhamping, Tri-amping 

8. Bookings Through Agencies and Party Planners 

9. Increasing Your ProHts 

10. The Video Dance Party 

11. How to Expand Your Mobile DJ Operation 

12. Beating Burnout 

13. Organization 

14. More Than the Macarena: Latin Music 

15. Robotic Ughting, Design, Dichroic Colors 

16. Karaoke Koncerns: part 1 

17. Marketing & Surfing the Internet 

18. Payroll & Taxes 

19. nashpoint; Special Guest-Doug Cox 

20. Power Networking Techniques 

21. Karaoke Koncerns: part 2 

22. Bar & Bat MItzvahs 

23. DJ 101: part 2 

Circle tnpe numbefs you wish to order and the quantity of each in the space provided. 

I_ 3_ 5___ 6_ 7_ 8_ 9_ lfl_ 11_ 12_13_ 

_ 18 


Whether you missed the Show 

or just want to refresh your memory, 
FOR A LIMITED TIME ONLY 
Mobile Beat Magazine is offering 
The 1997 DJ Show & Conference 

Seminars 


on Tape Cassette! 


LAS VEGAS 
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Name 



By mail: Mobile Beat Magazine 
PO Box 309 'East Rochester, NY 1444S 
For Visa or MasterCard orders: 
tel: (71B) 385 9920 
fax; (716) 385-3637 
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Abracadabra 

29 

Ac-cetera 

57 

All Pro 

94 

American DJ 

3, BC 

American Mobile Sound 

50 

Audio Climax 

71 

AudioTek 

79 

Bag End 

37 

Breakthrough Marketing 

92 

BST 

7 

Chauvet 

59 

Colorado Sound 'N Light 

12 

Community 

17 

CoreStore 

93 

Crest 

15 

Crown 

13 

CT DJ Supply 

89 

Customware 

83 

Denon 

11 

DJ Direct 

45 

DJ Music Xpress 

18 

DKKaraoke 

95 

Electronic Bargains 

48 

E.R.G. 

40 

ETA 

122 

Gecko 

75 

Gem Sound 

66 

Gemini 

1FC.27 

Greg’s Pro Audio 

53 

Grundorf 

54 

Hot Hits 

86 

Island Cases 

44 

Karaoke Etc. 

99 

KLS 

IBC 

Lightcraft 

54 

Liptock Enterprises 

57 

MBT International 

34 

Modern Tracks 

92 

MTX 

5 

Music by Request 

21 

Music Factory 

81 

Needle Dr. 

35 

Odyssey 

63 

On The Air 

88 

Pinto Novelty 

49 

Pioneer 

9 

Planet DJ 

38 

Planet Karaoke 

105 

Pop Hits Monthly 

91,103 

Pro Mix Distributing 

51 

Pro Sing 

107 

ProDJ.com 

35 

Pro Sound & Stage 

70 

QSC 

24-25 

Pane 

19 

Remix Warehouse 

45 

Rl Novelty 

50 

Rondo 

37 

Segue Productions 

121 

Sherman Specialty 

37 

Sonic 

31 

Sound Ideas 

49 

Stanton 

43 

Titan Cases 

97 

TopTone 

39 

Tracoman 

55 

Ultimate DJ 

109 

Ultimix 

73 

Univenture 

105 

Upstairs Records 

41 

VocoPro 

47 

Wells Cargo 

97 

Western Starlite 

65 


The DJ Magazine 



Artist. 

1. BYRON STINGILY. 

2. FAITHLESS.. 

3. U2. 

4. MADONNA. 

5. TONI BRAXTON. 

6. STRETCH & VERN.. 

7. REAL MC COY. 

8. FUNKY GREEN DOGS. 

9. FRANCE JOLI. 

10. GEORGE MICHAa........ 

11. DONNA SUMMER. 

12. THE SPICE GIRLS. 

13. CJ BOLLAND.. 

14. NUYORICAN SOUL f/INDIA 

15. KENNY G. 

16. MIGHTY DUB KATZ. 

17. LISA STANSFIELO. 

18. CRYSTAL WATERS. 

19. CARDIGANS. 

20. CLUELESS. 

21. PORN KINGS. 

22. ERASURE. 

23. WHITNEY HOUSTON. 

24. LIVIN' JOY. 

25. DAFT PUNK. 

26. CULTURE BEAT. 

27. PAULA COLE.. 

28. LE CLICK. 

29. WAY OUT WEST. 

30. PET SHOP BOYS. 

31. ANN NESBY. 

32. DEPECHE MODE. 

33. AALIYAH. 

34. HANNAH JONES. 

35. WILD ORCHID. 

36. JOCaYN ENRIQUEZ. 

37. NO MERCY. 

38. GI5ELE JACKSON. 

39. ROBERT MILES. 

40. ACID FACTOR. 

41. JAMIROQUAI. 

42. NUYORICAN SOUL 

f/JOCaYN BROWN. 

43. GRACE.. 

44. GINA G. 

45. WINK. 

46. ARTIE THE 1 MAN PARTY.. 

47. TO KOOL CHRIS. 

48. GRACE UNDER PRESSURE 

49. MARK MORRISON. 

50. THE BRAXTONS .. 


Title.Label.. 

Get Up (Remixesl.Nervous 

Insomnia.Arista 

Discotheque (Remixes) . Island 

Don't Cry For Me Argentina (Remix).Maverick 

Un-Break My Heart (Remixes). LaFace 

I'm Alive..Strictly Rhythm 

One More Time (Remixes) .Arista 

Fired Up..Twisted 

Touch (Remixes)... Popular 

Star People. Dreamworks 

Carry On (Remixes)..Intertiit Records 

Wannabe (Remixes).Virgin 

Sugar Is Sweeter.ffrr 

Runaway (Remixes).Giant Step 

Havana. Arista 

It's Just Another Groove.Sm;)e 

People Hold on *97.Arista 

Say... If You Feel Alright.Mercury 

l.^r v^^T^r^rl ...................................................... Rfl ^ir^^ u 

Don't Speak.ZYX 

Up To No Good. Submarine 

In My Arms.Maverick/Wamer Bros. 

Step By Step (Remix).Arista 

Don't Stop Movin'..MCA 

Da Funk.Virgin 

Take Me Away..Interhit 

Where Have All The Cowboys Gone?..Warner Bros. 

Call Me .. Logic 

The Gift.Deconstruction/RCA 

Step Aside. Atlantic 

Can I Get a Witness.Perspective 

Barrel of a Gun Mute.Reprise 

One In a Million. Atlantic 

No One Can Love You More ..Ariola Dance 

Talk To Me (Remixes). RCA 

A Little Bit of Ecstacy...Classified/Timberl/Tomniy Boy 

Please Don't Go (Remix)..Arista 

Love Commandments. Waako 

Fable..Arista 

Fantasy.Street Beat 

Cosmic Girl..Work 


^4 


AP 




4 


BPM 

126 

129 

127 

127 

125 

132 

132 

123 

131 

125 

127 
125 

129 

128 
121 

127 

130 
117 
109 
136 

128 
120 
125 
130 
128 

135/126 

134 
128 

135 
127 
121 




128 

126 

129 

122 

126 

127 

126 

119 

119 


H's Alright..Giant Step .. 

Not Over Yet.Perfecto/KineUc/Reprise .... - 

Gimme Some Love..Warner Bros.123 

Are You There.....Ovum .... - 

Mami.Scotti Bros.127 

Esta Loca. Scotti Bros.126 

Make My Day.Ariola Dance .... - 

Return of the Mack..Atlantic_98 

The Boss.Atlantic .... 124 
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NIGHTMARES & HISTORICAL AFFAIRS 



I t started out as a typical Friday. 1 went to 
nu' office and began niy usual routine of 
looking through the mail for returned 
contracts and deposit checks, returning 
phone calls and e-mail messages, and preparing 
for the high school prom booked for that 
evening, 

I had picked up my tu.\ the day before and it 
was hanging neatly on the coat rack by the door. 

I proceeded to checkout the system I planned to 
use that evening—especially the branti newr 
Pioneer mixer 1 had picked up earlier in tlie 
week. Over the 10 years I’ve been a DJ, I’ve 
amassed quite a sound and light show', and for 
proms I really like to give it a w'orkout—full light 
show with effects, subwoofers, tiual QSC amps... 
the works. 

Everything was functioning perfectly. 1 had a real 
positive feeling that this was going to he quite a party. 
Next, I went through my music database on iny laptop 
computer and compiled a playlist of requests and hoi 
dance tracks for the evening, liy 4 o’clock, I had 
evciyrhing loaded and was read)' to go. 

Most of the proms I’ve played have been held in 
part)' halls or hotel ballrooms. This class was obviously 
short on funds and had to hold their prom in the school 
g)'m. Know ing that the school w as in a neighborhood 
that was not the safest, I took along a friend to help 
expedite the loading and unloading. We arrived early so 
that we could set up while it was still daylight. The 
school was rather drab but the walls ajid tables in the 
g\ni had been w ildly decorated with banners and 
streamers. 1 could tell that, even with a shoestring 
budget, this class w'as really c.xcited about their prom. I 
started to envision how fantastic the room w'ould look 
with all my lights and effects. 

V\^e set up, checked eveiything out, and the evening 
got off w ithoiit a hitch. Evervone was dancing and 
having a great time, including me. Then, less than an 
hour into the show, the fire alarm went off. At first no 
one reacted, as it coidd hardly be heard over my blaring 
sound system. The next thing 1 know', I’m hieing a 
frantic school principal. His kncc-jcrk assumption w'as 
that 1 hail set off the alarm with my fogger. WTien 1 
explained 1 wasn't using fog (yet) he demanded, “Give 
me vour mic! Give me your mic!” I tibliged; as he 
instructed ewervone to imniediatelv leave the buihling. 


Stthititfcd hy DJ B.K. 

Mittmi, Florida 


LEAVE THE BUILDING? 

“VMiat?,” I thought, “and leave all tny equipment?” I 
didn’t like the sound of it, hut the principal insisted that 
my friend and I leave. WTiile there w'as no hint of smoke, 
knowing the neighborhood’s reputation, anything w'as 
possible. As 1 value my life more than my equipment, w'e 
quickly shut dowm everything and headed out, making 
sure w'e were the last ones out. 

Once outside in the humid night air, wc could hear 
the fire trucks barreling dow'n the street, the sirens 
piercing our ears. 4 he school’s fire alarm kept clamoring 
on. The fire trucks came to a screeching halt in front of 
the crowd of a hundred or so students in prom attire. 1 
was rather surprised the whole incident wasn’t more 
distiirliing to the crowd. Many of them applauded the 
firemen w'hile others kept right on dancing (even though 
there was no music). There was still no sign or scent of 
fire. 

We were all outside at least 30 minutes before the 
firemen declared it a false alarm and we were told we 
could go hack in. My assistant and I tried to get back in 
ahead of the crowd, but got caught in mid-pack. As soon 
as I got back into the gym, 1 was hit w ith a sinking feeling 
in the pit of my stomach. My speakers, on stands and 
clearly visible from the door, were no longer there. It 
only got worse. WTicn w e got to our staging area, I 
couldn’t believe what I saw, or didn’t see. Nothing! All my 
equipment was gone... speakers, mixer, amp case, CDs, 
two light trees, every'thing... Gone! 

I just stood tliere, in shock, for at least five minutes. 




120 


MOBILE BEAT 
















The principal came over and 1 ijiiess iiiv face said it 
all because I didn’t have to sav one word. The 


students were told not to leave the building and the 

police were called. Many were questioned but, of 

course, nothing was soK-ed, 1 felt sick. \’or just 

because 1 had just lost thousands of dollars worth of 

gear—I had insurance—but 1 couldn’t help thinking 

about the kids. Thev would never have another 

* 

senior prom and I hated the thought of this disaster 
being their final memon’ of their senior year. I had 
no way of providing music for them and, even though 
the firemen never had to use their hoses, the mood 
was definitely doused. 


Surprisingly, the verjf next day I received a call 
from the police requesting that I come down to 
possibly identify a sound and light system found in a 
stolen van just blocks from the school. It was my sniff 
all right and, with the exception of about 200 CDs, it 
was all there, \\niile I was glad to have ever\T:hing 
back, it didn’t change the fact that the prom was 
ruined for a lot of young, innocent people. It bugged 
me for a few days, until I came uj) with a brilliant 
idea. T called the principal of the school and asked if 
he wanted to try^ the whole evening over again. 1 le 
said he would talk to the smdents and get back to me. 

Four weeks later, it \vas a typical Friday... 




Mobile Beat's 1997 
Gear Book is the 
most complete 
source of audio, 
lighting, hardware 
and accessories 
ever assembled for 
mobile entertain* 
ers! Plus there are 
complete listings 
from all major 
suppliers and 
manufacturers, 
plus equipment 
reviews, handy tips 
and useful informa¬ 
tion! If it’s coming 
your way - it’s in 
the book! 


GET yOUR COPY TODAY! CALL 


(716) 385-9920 

(FOR VISA OR MASTERCARD) OR SEND CHECK OR M.O. 

TO: MOBILE BEAT MAGAZINE 
P.O. BOX 309 

EAST ROCHESTER, N.Y. 14445 


WESTERN CANADA 







Presented by 

N ^ 



P R O D U C T I O N S 


too Blair Rd., Camfaridsa, ON NIS 2J3 
Phona/Fcn 1-5t9-740-0603 


SANDS HOTEL 

SASKATOON, SASKATCHEWAN 

l^VEMBER 14,15 & 16 

Sound & Lighting 
Computers & DJ Software 
DJ Music Services 
Seminars & Demos 
Karaoke & More! _ 

stay Tuned for More Info! 

To receive your Convention Registration Kit, general info 
or to be an exhibitor, contact show producer: 

JIM GRIFFIN 

CAN-AM SEGUE PRODUCTIONS 
100 Blair Rd, Cambridge, ON Canada NIS 213 
Phone/Fax (519) 740-0603 
E-mail: lim@CanAmSegue.com 


Check Us Out Online at: www.CanAmSegue.com 
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TOOK 
MAKEQUAUTY 


CONOmONHI 

DISTRIBIITION 




INTRODUCING PD8 & PDSL 



PD8 


PDSL 


8 U-ground power outlets 
Spike and surge protection 
Noise filtration 


Overload protection 

Full 15 AMP, 1800 Watt output 

UL-recognized 


An ETA Exclusive... Failsafe circuitry with LED 
indicating “GO” or “NO GO” Status. 



More Than Just A Power Strip. 


When 
You’re 
Ready To Move 
Up, Check Out 
The ETA Pro 
Series 




► 





SYSTEMS 


Division of National Biological Corporation 

1532 Enterprise Parkway • Twinsburg, OH 44087 • 216425-3388 * 800-321-6699 • Fax: 216-425-9700 

© 1995, National Biological Corporation. All rights reserved. 1095-4B 






























Jin lew 
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“Laser Like” 
blade style 
beams that 
dart back and 
forth in a Hash 
to the beat of 
the music. 
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NO DUTY 
CYCLE 

CONTINUOUS 
USE IS OK! 
SEE IT TO 
BELIEVE IT! 
MSRP $269 


SPECIAL INTRODUCTORYPRICE 


Year Limited 
Warranty 


From A Company You 

* PRICE EFFECTIVE MONTH OF FOR YOUR NEARB 

PUBLICATION AND THROUGH 30 a pnPF COLLECTORS 
DAYS AFTER FROM PARTICIPATING t onn ^ 

DEALERS. PRICE HIGHER IN OTHER CALL OOQ‘3 

COUNTRIES. DEALER PRICE MAY VARY. E-MAIL amei 

Distributed in •CANADA By Sounds Distribution: 416-299-0665 E-MAIL sales@5oundsdist.coin • MEXICO By 
Hermes Trading Co. 210-781-8472 FAX 210-781-7892 -AUSTRALIA: American DJ Supply, Pty. Ltd. 61 2 9568 6496 
E-MAIL lssales@world.net -ARGENTINA KOL RAM 54-1 375-1177 FAX 54-1 952-0310 • FOR EUROPE & THE 
ORIENT CALL AMERICAN DJ WORLD HEADQUARTERS AT 213-582-2650 LOS ANGELES CALIFORNIA USA. 


Trust 






